























... under the Summer Sun—these wonderfully 
authentic green planting reproductions by 
Schack's. Faithfully matched in exacting 
detail to their natural Tropical counterparts, they provide the 
perfect setting for a score of Early Summer promotions ... and 
Schack's built-in durability makes these glossy beauties an ideal 
year-round interior trim. Write for your copy of an extensive 
photographic brochure: ‘Authentic Foliage Reproductions . 
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We are indeed proud to have been selected and licensed 
by Walt Disney Productions to create and produce 


AMERICA’S GREATEST CHRISTMAS ATTRACTION 


Disneyland 
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© WALT DISNEY PRODUCTIONS 
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© FOR STORES AND MANUFACTURERS 
® SMALL OR LARGE ® YOUNG OR OLD 
© MATERIALS TO FIT ANY SIZE BUDGET 


In miniature or giant size... with 
or without lighting and animation. 
Produced in our new vacuum 
formed plastic... Disney design 
... Disney color... Disney Show- 
manship. 





NX. Disneyland consists of 

\ © TOMORROWLAND 
® FANTASYLAND 

, 7, © FRONTIERLAND 

ls now under construction, just : aes t -bS ® ADVENTURELAND 


outside of Los Angeles, Cal. 


DID YOU KNOW? 


That Disneyland 





Ready to see in our Chicago 





Willcostover $10,000,000.00 


plant early in June 
to produce. 


Ask our representative to call. 
Occupies about 160 acres of 


land. 





Will be the world’s greatest 
amusement park. 


The Disneyland television show 
has over 40,000,000 viewers 
weekly now. 


Beginning in September, this 
television show will operate 
from Disneyland park. 


It is estimated over 5,000,000 
people will visit Disneyland 


annually. 





Millions will thrill to see Show- 
color, and animation 


manship, “ es BE SURE TO ATTEND OUR GREAT SHOW DURING 
that only Walt Disney DISPLAY MARKET WEEK, JUNE 25th-29th, 1955. 


se W.L STENSGAARD AND ASSOCIATES, INC. 


346 NORTH JUSTINE ST., CHICAGO 7, ILLINOIS 
Merchandising Aris. . . Sales and Distribution Plans 
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PUBLISHED BY 


THE DISPLAY PUBLISHING COMPANY 


407 GILBERT AVENUE, GARFIELD 2050-2051, CINCINNATI 1, OHIO 


OUR NEXT ISSUE 


What are some of the problems of a 
display consultant, and how are they 
solved? Tom Lee, of the well known 
firm of that name, gives you the 
answers in an article in the June issue. 
... There will be a complete report on 
the preporations for the NADI Clinic 
and Display Market Week, os well as 
numerous features of interest to all .. . 


In the mail May 20. 
os 


THE COVER 


A California orange grove is painted 
on the back drop of this display by 
Luke Maletich, Gimbels, New York City, 
while real oranges are used throughout 
the setting . . . (Photograph in full 
color by courtesy of Retail Reporting 
Bureau, New York City.) 


EXECUTIVE STAFF 
H. C. Menefee, President 
Nathan Silverblatt, Manager 
R. C. Kash, Editor 
Robert Silverblatt, Advertising Manager 
John Gilker, Circulation Manager 
Jim Tupoer, Art Director 
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Eastern Office 


20 West Tenth Street, New York City. 
Phone GRamercy 7-7277. 


a 
SUBSCRIPTION RATES 


Published monthly at $4.00 a year for the 
United States and Canada To foreign 
countries, $5.00 a year. Canadian and foreign 
orders payable in U.S. funds by Internationa! 
money order or New York bank draft. Single 
copies 50 cents. Send all subscription orders 
direct to the publication office at Cincinnati 
Changes of address must be reported at least 
two weeks in advance of effective date, other 
wise missed copies cannot be supplied 
Entered as second class matter September 20. 
1922, at postoffice at Cincinnati, Ohio. under 
act of March 3. 1879 
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Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 


DISPLAY WORLD 








Suggestion for a successful promotion 


that costs next to nothing: 





Mary Brosnan’s Mannequins 


(GC 


to all merchandising and display 


executives: 


HERE’S WHY WE ACQUIRED 


SHERMAN’S DISPLAY DIVISIONS 


A company’s actions show its faith in the future. We 


firmly believe even greater opportunities are ahead 


for better merchandising through display. You have 


proved this by your reception of recent Bemiss-Jason 
innovations, such as Vari-Panel, PANEKLRAMA and 
the B-J Bins. And you have further justified our ex- 
pansion plans by continuing to buy and use, In ever- 
increasing quantities, our regular Display-Tex 
colored and patterned corrugated display papers. 


Therefore, in order to give you even better service, 
we have just acquired the Display Specialties Divi- 
sions of Sherman Paper Products Corporation. This 
arrangement, effective April 1, includes the complete 
display paper inventories and certain specialized pro- 
duction equipment of the parent Sherman firm, with 
main offices at Newton Upper Falls, Mass., and of 
Sherman Paper Products Corporation of California, 
located at Los Angeles. 


| am happy to tell you that John C. Campbell, 


formerly Display Division sales manager for Sher- 


Bay Road and Douglas 
Redwood City, Calif. 


2500 West 23rd Street 
Chicago, Illinois 


Dexter Horton Building 
Seattle, Washington 


man, has joined our firm. John will remain at New 
York for us. With considerably increased facilities, 
display patterns and materials now available to him, 
he should be of even greater aid to you than before. 


This step is a big and important move for us. But 
it is just the start of what we have planned. Our rep- 
resentatives will contact you soon regarding further 
developments in effective and economical display 
aids. Meanwhile, by consolidating Sherman’s display 
services into our own plants and warehouses across 
the nation, Bemiss-Jason and its Display-Tex Divi- 
sion are looking forward to serving you even better 
in the days ahead. 


Sincerely yours, 


a E. JASON, President 


q 


220 East 42nd Street 
New York City, N. Y. 


CORPORMATION 


420 S.W. Washington 
Portland, Oregon 


1226 West 6th Street 
Los Angeles, Calif. 
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‘ne-O-Scube the most flexible sign machine 
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One 
Adopt any layout and 
Models tor all size stores . 


tising paste-ups. . . Use 
of ink at once 
control copy .- - 


Write for complete catalog 
with prices and free samples 
of work. 


3984 AVONDALE AVE., CHICAGO 41, ILL. 
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Texture-Flex 
is the Key 
to Realism 
in Display 


W hen 


you 


Is it real? customers 
ask this thes 
beginning to visualize themselves in your 


This is the effect every 


you! 


question, know are 
display setting. 
displayman strives for. It takes a simple, 
authentic in every de 


tail and properly used. to stop trathe and 


dramatic setting, 
transform “shoppers: into customers. 
lexture-F lex has been widely acclaimed 
displaymen all over the 
country for its fidelity 
of detail. This new, rubber-like, flexible 
material for building realistic display set- 


hy leading 


authenticity and 


lings is your key to realism in display. 
lexture-b lex displays and texture repro- 
ductions are moulded from deep textured 


Garrison-Wagner Co. 








originals and they look so real they can- 
not be distinguished from the originals 
when seen from but a few inches away. 
kxtensively used in television and 
theatrical scenic work, Texture-Flex dis- 
plays and texture sheets reproduce the 
depth, character and color of the originals 
with startling fidelity because they have 
heen moulded from the actual samples of 
stones, wood, brick, bark, etc. 
Texture-Flex displays offer other ad- 
The material is light, flexible 
lt has long life and is 
excellent for semi-permanent displays. 
kasy to handle and use, Texture-klex 
sheets can be folded for storing in a small 


vantages. 
and unbreakable. 


WORae Sai 


Texture-Flex dis- 


They cost Va to 


Furthermore, 
plays are economical. 
lV, that of comparable plaster or papier 
mache displays. 

Texture-Flex displays are available in 
a wide variety of replicas. They include 
Sea Shells, Weathered Wood Dock Piling. 
Tree Stump, Stony Ground Mats, Boul- 
ders, Rocks and Fieldstone Column. 
Texture-Flex sheets are available in Old 
Brick Wall, Herringbone Brick Walk. 
Tennessee Stone Wall, Fieldstone Wall. 
Weathered Wood Shingles, Weathered 
Wood Planking and Tree Bark. 

For complete information and _ prices. 
write for Broadside No. 59-D today. 


space. 


2018 WASHINGTON AVE. 
ST. LOUIS 3, MISSOURI 


DISPLAY WORLD 





PRESENTS TWO OUTSTANDING UNIT COUNTERS 












EXTRA YEARS of MAR-FREE BEAUTY with 


Le 7 ) “MARLITE” 


- 


mae 4 F UNIT 


’ 


SK 4 Mf Vi¢¢¢~—S« COUNTER 


This gleaming, warm Rift-Oak finish attracts 
many an admiring finger stroke! It's actually 
bonded, high heat baked plastic finish ex- 
tremely resistant to heat, alcohol, scratches, 
stains and acids. The Pageant’s “‘Marlite’ fin- 
ish cleans quickly, needs no refinishing, 
and keeps its locked-in beauty many years. 
Modern height of 30 inches allows use of 
over-shelves without obstructing the view 
of your store. Top area is 302" x 622" 
inside band. Wide-open interiors are free 
of space-taking braces, yet are built to full 
structural strength. 


MODEL A-7000 with sliding doors converts from 
¥,""-deep tray to fiat top in 30 seconds. Care- 
fully shipped. $64.50 


MODEL A-7001 without doors, features converti- 
ble top. Carefully shipped. $59.00 









The Brilliant New moos 4-r002 for Sau orca 
SK FLEK-TONE... 
MULTI-COLOR Magnetism at Low, LOW Cost! 


Tough, multi-color FLEK-TONE finish is tex- 
tured to excite both sight and touch, cre- 
ate sales magnetism in a new and pleasing 
way... yet it wears 5 to 6 times longer 
than ordinary enamel finishes! Revers-O- 
Top converts from %” depth to %” band 
reveal; just turn over! Well-designed height 
of 30”; 30%" x 62” inside band. Sturdy 
construction eliminates space-taking braces. 





SK STORE PLANNING SERVES 
YOUR COMPETITIVE NEEDS 


Store Kraft puts at your disposal our free 
Store Planning Service and the retail ex- 
perience and training of our Retail Sales 
Engineers. Designs and thinking tempered 
by modern shopping trends and retailing 
methods help you create your own mag- 
netic store personality shaped to fit your 
own competitive situation. Special mass 





MODEL A-1200 with easy-sliding doors and fully 
finished Revers-O-Top. Carefully shipped. $49.50 


MODEL A-1201 features new Revert-O-Top. No production techniques bring you a custom 
doors, but upper and lower tracks are built in style look at stock unit cost. 

for future addition of doors. Carefully shipped. 

$45.85 


This service is yours with no obligation but 


MODEL A-1202 without doors, has Revers-O-Top your request. 
and 5-ply middieshelf with ticket-mold and center 
MODEL A-1202 upright. Carefully shipped. $53.50 











ALTO 
M@ The STORE KRAFT 
BE MANUFACTURING CO. 


8 255 WN. Main St 
S Beatrice. Nebraska 













FREE BROCHURE 


We'll be happy to send you our 
picture-packed brochure, “How 
To Build a Magnetic Personality 
Into Your Store”...a treasury of 
hints of the fascinating ideas 
brought to you by our Store Plan- 
ning Service. Just use the coupon. 





I'd like full catalog information on the PAGEANT and 
FLEK-TONE Unit Counters 

Please send me your brochure, “Magnetic Store 
Personality.” 
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For Fall... 
RUBNER'S new continuous 


BRICK PAPER 


without Seams! 
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Continuous Rolls 50’ Wide 


COMPLETELY NEW 
FALL LINE 
NOW AVAILABLE AT 
YOUR FAVORED JOBBER 


OR DISTRIBUTOR There's Always Something New 
5925 Broadway, New York 63, N. Y. 


DISPLAY WORLD 








... presenting the return of wood to the display scene in 


our "FAR HORIZONS" group of long, low units in black 


limed oak with contrasting trims in white plastical, boucle 


fabric or tile . . . some with illumination, all functional and 


of course sensibly priced. 


Wait for our representative! 


DISPLAY DESIGNERS 


Upper left: No. 2713 


liuminated Cabinet 50 rH 
x 20° Square 


each $39.95 
No. 2717 Millinetry Heads 33° H., 27°" H., 20 

MH. chalk white and flat black wire—Set of 3 
$27.50 
Upper right: No. 2704 Rectangular Table 


with 
gray boucie top 45° L. « 20° D. « 8° HI 


each $27.95 
Step Displayer with gray 
boucle top shelf 71 W.» 15° H.« 18° D 
each $18.95 
lower right No. Z7II Ledge Merchandiser 
biack limed oak with 


lower lief? No 2719 


gray lime planter 
yellow flocked desert bush gloss shelves 
included — -_s oo. oe eae D 


each $47.50 





AND MANUFACTURERS @ PORTSMOUTH, OHIO 








Anybody who is 
anybody in display 
will attend the 
JUNE N.A.D.I. 
MARKET WEEK, 


Conrad Hilton 


Hotel, Chicago, 
June 25-29. 


Make arrangements now and 
get set for this great event. 





























ATTEND 1955's BIGGEST DISPLAY EVENTS 


FALL and CHRISTMAS 
MARKET WEEK 


JUNE 25-29, 1955—CONRAD HILTON HOTEL, CHICAGO 





A Feature-Full Event No Display Personnel Can Afford to Miss! 


*% Educational Clinic, June 24 
* Buffet Reception, June 24 (evening) 
*% Ladies Entertainment, June 27, 28, 29 
% Suburban Store Tour, June 30 


Make Reservations Now . . . Direct or Through NADI 
Plan To Be There! 





The Special Presentation of a Combined 


NADI-NRDGA CLINIC 


JUNE 24, 1955 


GRAND BALLROOM, CONRAD HILTON HOTEL 
CHICAGO, ILLINOIS 


An educational clinic by the nation's leading display 
authorities. All on practical subjects to help you. 


DON’T FORGET THESE IMPORTANT DATES! 
* 











a NATIONAL ASSOCIATION ace 
DANI OF DISPLAY INDUSTRIES TN: 
AD 203 N. WABASH AVENUE * CHICAGO |, ILLINOIS 











MAY, 1955 


GOT THE B.T.s? 


(BUDGET TROUBLES) 


Read Joe Brock's letter... 
see how he constructed 


A LIFE SIZE 
NATIVITY SCENE 
FOR LESS THAN 
$50.00 with 
“Celastic” 


Ben W 


alters Inc. 


COLLOID TREATED FABRIC 


Christmas Window Display 
at Ivers Department Store, 
Los Angeles, California. 
Display Director, Joe Brock. 
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Sincerely. 


IVERS DEP RTMENT STORE 


= Brock 
isplay Director 


DISTRIBUTOR « US A., CANADA & FOREIGN COUNTRIES 


156 7th AVENUE, NEW YORK 11, N. Y. 
Algonquin 5-2308 
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W. & J. SLOANE, NEW YORK, N. Y. COLLINGWOOD ORIGINAL 


“SIMULATED” ORNAMENTAL WROUGHT IRON 


A NEW AND REVOLUTIONARY CONCEPT FOR WINDOW AND INTERIOR DISPLAYS. ARRESTING — BEAUTIFUL AND 
REALISTIC AS GENUINE WROUGHT IRON. USED EXTENSIVELY FOR DROP CEILING GRILLES. SEND DIMENSIONS 
FOR ALL ESTIMATES. COLORS: BLACK OR WHITE. 


SPECIAL ORDERS INVITED 






—STOCK ITEMS — r 


GATES — FENCES — COMBINA- 
TION OF BOTH — BACKGROUND 
PANELS — SCREENS — DIVIDERS 
—FRAMES, ETC.—BROCHURE ON 
REQUEST. 


LIGHTWEIGHT AND EASILY HAN- 
DLED. SAMPLE SCROLL ON RE- 
QUEST. 


e FRAMES MADE OF WOOD — 
Va4""y 34", 


e SCROLLS MADE OF COMPOSI- 
TION BOARD, 4" THICK—7s" 
DEPTH. COLORS: BLACK OR 
WHITE. 


COLLINGWOOD DISPLAYS 


489 FIFTH AVENUE, NEW YORK 17, N. Y. 
— DISTRIBUTOR — 


Manufactured By | 
Display Supply Company, Jersey City, N.J. RUSSEKS, NEW YORK, N. Y COLLINGWOOD ORIGINAL 
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How many pounds 
are sirloin steak? 


[] 250 Ibs. [(] 150 lbs. (_] 50 bbs. 


CIRCULATION 


Experienced space buyers recognize that the entire 
circulation of a publication isn’t necessarily all 
“eatin’ meat” for every advertiser. It’s who, where 
and how that counts, not end figures. Careful study 
of all available circulation FACTS as related to 
markets is required to appraise media for its adver- 
tising value. 

The audited information in A.B.C. reports for 
business publications includes: A breakdown of sub- 
scribers by occupation or kind of business * Loca- 
tion of subscribers by states or provinces * How the 
circulation was obtained * How much subscribers 


YAW. 1000 lbs 


4 





The American Meat Institute tells meat 
packers and housewives how much “eatin’ 
meat” there is in a 1000 pound steer—40 
different cuts from a side of beef—how 
many pounds of hides, hoofs and fats. 














Courtesy American Meat Institute 


paid * How much paid circulation * How much un- 
paid distribution * What percentage of subscribers 
renew * How many in arrears. 


By using audited information from A.B.C. reports 
as a basis for media decisions, you can most accu- 
rately judge media for their value to your business 
and know what you get—how much “eatin’ meat’’— 
for your advertising investment. This business pub- 
lication is a member of the Audit Bureau of Circu- 
lations. Ask for a copy of our A.B.C. report and 
then study it. 


DISPLAY WORLD 


REPORTS —FACTS AS A BASIC MEASURE OF ADVERTISING VALUE 


DISPLAY WORLD 
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NEWEST MEMBER OF THE FAMILY... 25) 
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Here's a brand new star in the Showcard Machine line-up. 


It is a specialized model, designed for use where quantities 
up to several hundred of the same sign are regularly required. 


For such use its mechanical inking unit, combined with the patented 
Showcard Machine method of type setting, make it the new 

speed champion. It is remarkably smooth-acting 

for all its rugged strength. 


And if the new Sign-master doesn't fit your needs, remember there 
is one model in the Showcard Machine family that will. 


Write for complete information. 


1196 MERCHANDISE MART ° CHICAGO 54, tttinois 





Already America's No. | TY and Music Hit— 
Feature Picture Release to Follow This Summer 


DISPLAYS ON GENUINE COWHIDE 
Immediate Delivery 


FESS PARKER 
AS WALT DISNEY'S 


DAVY CROCKETT 


i’ WALT DISNEY PRODUCTIONS 





Reproduced in rich oil colors on genuine cowhide. | . 
Helps dramatize, promote, and identify Walt Disney's th 


Me ony Crockett 
BOE 
ch. (tes 
¥ ye ” 7 ° 4 g 
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official Davy Crockett mer- ) 
chandise of all kinds now in i 


tremendous demand. 


4 be Wis! 
Two attractive display fr ; 


designs for windows,  in- FESS PARKER (Davy Crockett) design. Silk screened in 7 
teriors, spot displays uo rich oil colors on genuine cowhide. Size 58 in. high by 42 in. 


wide... Price $15.00 each — six or more $13.75 each. 
low cost... easy to use... 


rolled and shipped in tubes. 

















colors on genuine cowhide 
Price $6.50 each —six or (Merchandising Arts Sales and Distribution Plans) 
IN PROMOTION OF 


ee ae ee rronriertano dein W, L, STENSGAARD AND ASSOCIATES, ING. 
se So a Ta 46 N. JUSTINE ST., CHICAGO 7, ILL. 
CHURUSTIWIAS 
JUNE ISSUE, OUT MAY 20 S)P8C If ja\, If, 
DISPLAY'’S BIGGEST ADVERTISING BUY 
NADI CHRISTMAS MARKET WEEK 
CHICAGO, JUNE. 25-29 


MAKE YOUR AD SPACE RESERVATION TODAY! 


DISPLAY WORLD 


The International Display Authority 


CINCINNATI 1, OHTO 





DISPLAY WORLD 

















A detail view of one of 
Bloomingdale's, New York, 
column treatments. 





** Peeeen.~ 


Lee Displays is happy to have supplied the snowflakes, 
garlands, and Christmas flowers for Bloomingdale's, 
New York, 1954 Christmas presentation. 


Lee Displays this year will confine its exclusive 
designs to one store only in principal cities, so you can 
be sure that your store alone will have these superb and 
distinctively original creations. 


Make your store the community conversation-piece this 
Christmas. Consult us early regarding your 
Christmas requirements. 


_ Displays 1186 BROADWAY, NEW YORK CITY | 















Kditors Comment 


I think that congratulations are in order for Il. T. Vierheller, 
president of the National Association of Display Industries, and the 
committee in charge of arrangements for the Display Clinic which will 
be held the day before the Display Market Week opens in Chicago in 
June. Everyone who was present at the Clinic in New York City last 
year will remember it as superb, and to equal or surpass it this year 
is an almost impossible task. But it looks as if the committee has 
been more than equal to the job. The speakers are all well qualified, 
and the fact that they include Bernice Fitz-Gibbon should give a good 
indication of the calibre program to be expected. The fee being 
paid Miss Fitz-Gibbon is a fat one, but is money well spent. Her repu- 
tation as one of the most talented people in promotion and her ability 
as an interesting and informative speaker should do much to draw a good 
attendance from top retailers as well as display executives. And such 
attendance can make the Display Market Week which follows the Clinic an 
outstanding success... 


In the March issue's Editor's Comment I[ expressed the wish that 
advertising clubs throughout the country would see fit to have the 
merits of display explained to them by competent speakers from our own 
field. It must have been pure coincidence, but within ten days after 
the issue was put in the mail we received four requests here for 
speakers on display -- two from display organizations and two from 
advertising clubs. If this marks the beginning of a trend on the part 
of advertising groups to want to be better informed on display, then 
let's hope it continues. The letter which came from a sales manager 
in Boston I thought was particularly interesting. He said, in parts: 


"At the present time I am looking for a well-qualified speaker 
who can talk to the meeting (Boston Advertising Club) for 50 or 40 
minutes about our field as a whole, the growing awareness of alert 
merchandising men that their display programs are of extreme im- 
portance, that the programs should be planned early, that they are 
worth intelligent expenditure of time and appropriation. You Know the 
approach as well as l. 


"The speaker I look for should be a drawing card, a man who can 
place display in its proper perspective. I see him as a manufacturer 
of displays, or a purchaser of displays, or a merchandiser who appre- 
ciates the value of display. He should think of this as an opportunity 
to do an institutional job...Average attendance at the Boston Advertis- 
ing Club luncheon meetings is 250, most of them being agency personnel, 
manufacturer advertising managers, and merchandising directors. Excel- 
lent publicity can be expected in the Boston press, and we'll do all 
we can to see that the story is well covered."... 


I have referred frequently here to the subject of display con- 
tests, because they are constantly bobbing up and probably will con- 
tinue todo so as long as such a thing as retailing exists. Since many 
of you participate in such contests, you may be interested in seeing 
exactly how a board of four judges voted in a national contest held 
last year. (Please turn to page 54) 
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we are indeed proud 
to have been a part of 
this grand opening of 
one of the largest and - 
most beautiful stores 


in the state of Texas. 





One of America’s finest 
Manufacturers of Hand 


Sculptured Mannequins 





SHOWROOM: 203 W. 33d St. CHickering 4-5977 NEW YORK | 
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Mexico Citys Newest Store Planned 


Walgreen 


hach area in the new store of Sanborn s has been planned 


individually for eye-appeal as well as for functional efficiency. 


with fixtures varying in design and_ finish. 


use of color and lighting is 


onecred am at 


t hie decot 


tore situ 


la kKetorma 


considered | 


display planni 


HTIVeEIICICE co? ‘ 


mborn holds a unique 


“at merchandising Started wu 1YOS 


Lriicricati brothes A’ ai small 


ha teadily expanded under the t 


i making the American tou! 


cementing triendship 


Mie Ace 


: 
trie atid 


nited tate and 


and 


position im 


drue 


chow 
rut 

ated on 
Mexico 
he last 
ne and 


ustomet 


Mex 
by two 
Store 
uunders 
ist teel 


bye tween 


Psychological 
the 


found throughout store. 


thie histori 
Liles’ 


whi h 


moved te; 
‘The House ot 


celebrated re 


¢ 
vanborn 


in 1Y19 
building known as and 
staurant 


liere 


and 


opened ifs 


erve American style tood it gradu 


ally expanded adding sceTVvice:s depart 


—The new store is at the left in the photo- 
graph, extending into the first floor of the 
“flatiron’ building at the right . Handsome 
—and expensive—murals are found in various 
locations throughout the store . Products of 
Mexican artisans are given prominent display, 
as seen in the picture at the lower left 

Lower right, a general view of several deport- 

ments in holiday dress—- 


alti 


drug cl 
lkmmet S 


O45 the 
block of 
astern division 
the 
opened in the 
1954. 


store on 


ments In 


bought a larg stock and 
White, tormet 
Walgreen s, 
restaurant Was 


November, 


ultra 


manager rot 
manavel \nothe 
Prado hotel 


added its 


bye Cathie 


Sanborn 


thre 


and im 


new. modern Paseo de la 
Reforma 


[his 
under pony 


located in 


the 


new Store 1s 


change, it being first 


(commercial and 
the 
structure, built 
the | 
the 
part of tits 


new buildings apartment 
neighborhood 
around the 


States 


house SS} 
lhe 
building 


now rising in 


rour-story 


which houses nied 
floor ot 


>¢ lling 


embassy. ground 


that 


mcorporates 


building as area, 


ideal location Sanborn s clientele 


is still 


{an since 


American tourist) 


Marguiles. | 


provided a 


lat gels 


Lippincott A nited States 


architects, have ine example 


ot tunctional architecture, taking mito con 


sideration Sanborn’s policy of providing 


comtort, convenience, and speed ot service 
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tisiny and general publicity 
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large buf al 
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Iruit, teaturing Wa 


otk of 


still lite ot 
thie 


lices—and above the main 


, , 
tive ound 


and Cosmet Counter on 


ab tract treatment 
night on the 
Are t hie 


Vex ‘) 


only 


semi 
pyramids of the 
vork of Rufinao 
foremost muralist 


add 


decor! 


brilliant color 


neutral hut Tet 
Kample Ol 

with 
yy) OM 


patro 


ombined busine 


neutr: 


tore 


; 
si 


accessories depart 
the 


—Upper left, the women's 
ment occupies the triangular 
ground floor of the Embassy building 

Upper right, the beautiful cosmetics depart 
ment, with its Tamayo mural Lower left, 
large and small display tables used 
extensively Lower right, some of the 
tiered cases made especially for the store— 


point of 


are 
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lake a young. progressive. 
promotion-minded men's wear 
store. a location on the border 
between the United States and 
Mexico. add the necessity of 
keeping up with the steady 
yrowth of the firm. and you 
have an idea of the problems 
of Lowell Smith, display man- 
ager of Al’s Shop For Men. 


n Promotion-Minded 


OWkLL SMITH, display manager, Al's 
Shop kor Men. kl Paso, ts employed by 
a dynamic organization 
ver since he came to EIl Paso, four years 
ago, the store has been m a state of transposi 
ton 
Within the four years, Al’s Shop For Men 


Ne ht Re 
ge 
ae 


F aks siivoeber nied has developed into someting of a giant 
and still continues to grow! Display is cred 


ited with a large portion of the responsibility 
for this phenomenal growth 

cing with a young, progressive, up-and 
coming concern generates its own problems 
\dd to this the environmental factors, and 
you ll understand that, literally speaking, Mr 
Smith had to bring order out of chaos 

\s no displayman can function im a vacuum, 
perhaps wed better sketch in the surrounding 
and ianflueneime factors 

ll Paso has the distinction of being the 
second most mniportant outlet town across thy 
country for distress merchandise (onse 
quently, it's not uncommon for display wu 
dows to be overflowing with merchandise that 
has the label removed, or is marked seconds 
or “shgehtly irregular 


rue, Al's Shop kor Men 1s classihied ds i 


promotion minded operation And Mi Smith 


may have more than his share of sale win 
dows to put in. But even this type winds 

can be put in with taste and imagination, as 
has proved It's the absence of slap bang 
sale window that sets Al's Shop or Met 





apart 

‘Whiile sale windows must include a nun 
her of items, crowding defeats its own pur 
yas \fter all, street trathe must see th 
trees, not the forest.’ according to Mr. Smith 

Bemg located on the United States-Mexic 
horder poses still another problem for the 
displayman 

Wie AW ; t patrolage Iron (Old 


View {'«) sand eek ¢*7 pt} ay eat ¢ } 1i¢’] 





-The displays shown on these two pages are 
typical of those used by Lowell Smith for Al's 
Shop for Men, El Paso— 
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Corti TMAl 
()n another occasion Mi (,reenberye can 


back trom market with the mnouncement that 


he had hought a quantity of nvion cord it 
It is an accepted fact that synthetic fibr Te 
net popular im this area. but rewardl oft that 
lact, these suits had to be sold And 
display iT Va decided vould have to do tt 

\iter mulling over the problem Stitl Vil 
convinced that he would have to dramats 
synthetic hibres a uc! lo do thi e® put i 
ad laboratory Window Con plete Vil in} 
lated chemist § at vor! roducing tmirack 
hbres Lhe window display old 200 of these 
suits within two weel roy for thy 
dow Were L180 borrowed arowna tow 

I hie is bow thre department mperate 

\ promotion 18 Commie up Mr. Greenber 


if? 
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Mens Wear Store viii 


And Me X1CAl) shoppers exp ct to see ali OVE! 






































abundance of merchandise displayed in_ th 
vindows.” 

his factor often forbids dramatizing one ot 
a few items, as many displaymen are wont 
to do 

lo overcome the ‘item problem, Mi 
Smith either dramatizes a tabric, a style, o1 
a color this as far as suit windows are 
concerned 

For example, he may feature, say, gray 
suits lf gray is the theme, for effect he will 
vary the fabrics, and perhaps the styles lor 
harmony—and to coordinate—he will stick to 
one color shirt, one color neckwear, and this 
color will be picked up m the other ace 
SOTICS 

“We never put im a suit window without 
particular attention being given the acces 


SOTICS More often than not we sell the com 





olete outht as an ensemble.” said Mr. Smith 
\ccordinge to Mr. Smith and he works 
very closely with the management suit 


windows that are not accessorized don't pro 


duce maximum result 


I his ls because the AVCTANE Thietll lach 
Wmnavination W hen thr \ lool “ut All outtit 
they can picture themselves wearing 11 And 


ole . they set thie whol ensemble ther ] 


| no desire kindled Because they are unable 

fo visualize. they cant see nat accessors if 
: requires to set the suit oft lhe displayman 
| ias to do that for them.” 








! \s a rule, Mr. Smith reles on the met 
| chandise itself to build In triking display 
lle even goes so far as to get color mto In 
| displays trom the merchandise “Thos elimi 
nates the possibility of producing masculine 
i mdows that have a femimimne touch e rr 
| arked 
| Whenever theres a ahient teature to pla 
he takes tull advantage of 1t lis “Coca 
‘ ola vindow }* «i typical xX Al she 
In merchandising thes hirt 1 is le 
cided that then salient feature A coolne 
rhis prompted Mr. Smith to think of then 


! i air Shirt | hat Ketre ‘ And para 
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Los Angeles 


By HOWARD KUHN 


Thiet 


yutdid 
pring mito thi 
bicote ol ra 
oO situated 
ormig 3 


display 


late lor picture but outstand 
Paul twenty 


flowet The 


bhirector smut! 


perrurme 


did tlhowers 
0 leading 
etiort =) 
d in 


Director Stanles L hompsor presented an 


amazingly imaginative colortul, and apti 


vatine up with the International lowes 
how hye ial ltt nearly 
unilar idea last vear, and it 


stan 


tested a 


is so successful that the display went 


all-out m the full development of the idea of 


featuring tashiot 


| 


merchandise TaSsHIO { olman s 


\lex 
spring line) 


vindow 


featured 
varden | his new with a 
mto each ready-to 
nad Mowe 


e and lining ach at the 


The May 


lower 


-Upper left, by Stanley Thompson 
Company-Downtown Upper and 
right, by Henry Jampol, Haggorty's 
Lower left, by Mel Keith, Phelps 
Company— 


Terkel 


holly vood Park Lhe 


and flowers this veal lhe 


eporting 


fasion vindow along Broadway WOT e Howe! 


boxes tilled with VroWwinig azaleas and camel 


In each of the windows the display stall 


reated a patio garden. Or outside scene com 


plete with real flowers, foliage, and trees; and 


windows were live parakeets and 


11} Scpriic 
goldtish 


In the store's bw corner window. at kighth 


and Broadway Was an entire redwood vyreeyi 


house complete with flowering orchids, an 


4 


thiridium. azaleas. and cymbidiums . few 


Mannequins It} this window Vore tlowered 


prints and were placed at Strategic spots 


ach day for four davs there was a live 
fashion show with four models wearing Alex 


Colman apparel and parading through the cor 


ner window and into the greenhous l his 


fashion parade vhich took place at 12:30. 


OO. and 4:00 p. m.. was a how 


_ ’ 


.f nie 
Opp if 
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vhich combined tashion, flowers, and tra 


VTralice each sf ‘ | th heart oft CVeTy 


PCr shopper fiowers and nursery 


tock were provided by four local nurseries 


which cooperated 1) ordet © obtain thre 


W mdow 
Hent ’ 


igure 


variety and color for an individual 


In ad NATTOW vindov at Hlagvarty 


lampol emphasized the tashion on the 
wicker basket filled with bamboo shoots 

in with the showeard copy, “Bamboo to 

The wicker basket ere on redwood 

pane] attached to bamboo blind at each ide 


ot the window L hv hackground anc Wie! 
chandise tone VW ive 

\t Phelps 
Miracle 


lisplay 


lerkel Wilshire boulevard 
Mile, wh 


MiahNavel Lritct Vas Ati 


Neith ha become 
interesting 
of men teaturing the 


season s me merchandise 


’ ’ 
extremely VE 


—All the displays in this column were used at 

an apparel Mariboro Shirt 

Company . Top, right, by Frederick Bower, 

Barker Brothers Lower right, by Damar 
Myers, Robinson's-Beverly Hills— 


convention by 


MAY, 1955 


greatly surprised and pleased with the reac 


order neckties three 


Mel Keith told us 


tion and we had to 
times, 

An efttective window featured charcoal gray 
(third 


with the new 


suits with heho 


photograph } lhe 
window tied wu colors the 
shirts were 


black L hi 


bright helo with black, was set oft 


helio and the ties heho and 


necktie silk drape in the center, 
with two 
crowns of brass mounted on black, silk-cov 
ered diamond panels. Incidentally, this win 
dow was typical of Phelps Terkel’s salute to 
Ketail Clothiers convention 
Angeles All of the store's win 
“Welcome, Re 
Western Con 
lerkel 


takers as i 


delegates to the 
held in Los 
dows displayed cards reading 
tail Clothiers, to Your First 
Phelps 


California 


vention ‘This week reatures 


merchandise from 
salute for their ereat contribution to men and 
to the industry m the design and promotion ot 


sportswear clothing \ll merchandise in the 


windows. naturally. was made im Calitormia 


\t Haggarty s-Beverly Hills, Display Dh 
added lite and 


created attention ima window display ot cot 


rector Henry Jampol deftly 


sets, which otherwise mieht have been dull 


| 


with a cutout wergeht-litter holding corsets 


verhead i] teac dumb hel! i Cran ol 


if ill vas underscored with th relaxed tance 


assumed veight-litter resting casually 
on a suey (ormthian column Lhe copy 


blag 


cara, x pert Weieht-Lifters at 
Hiessanwe il SIX 


varty s his feet. told thr 
words 
| hye thors rt : } if lve 


\I iT lhoro 


at all apparel Convetition at thre 


uppel lett 


vere im the Shirt Companys space 


Biltmore hote! 


and were reputed to bye amone the outstand 


\’ exhibits IT) the how 


rxtended white trae wave hehtne: to 


window (not 


Brother hy 


thy composition of a 
Barket 


cht play 


rape r\ 
pictured) at lt rederich 


\ Bower 


cirector ai 


| /’leas. hur 


beac h ground 
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lighting, as shown im the overall view, 
alternates recessing with spotlighting, punctu 
ated at intervals with shallow drop-lighting in 
circular formation All case illumination is 
concealed and softly diffused. The close-up 
shot of the neckwear and handkerchief depart 
ment, located in a four-island grouping, shows 
a repeat of the lighting pattern that 1s used 
throughout the store, on both floors lore 
shortened in this photo you can see the spiked 
sphere lighting fixture that is the focal point 
of ceiling iwiterest on the first floor 

In this view, as well as in the overall vista, 
three important plus features of this new store 
become clearly defined—the low center fix 
tures, the absence of elevated displays and 
the unimterrupted visibility of the entire floor 
Pillars are few and far between, and painted 
to merge with wall tones. Wherever a pillar 
is positioned close to a wall it 1s encased in 
mirror to pick up reflection and cancel out 
loss of perspective l‘ree-form signs carry 
department names high on all wall surfaces 


Color Is A Dominant Factor At 


hil versatile performance of color 

dramatize the new Burdine tore om 

West Valm Beach \ purposeful and 
hectional use of Color eryve to please the cel ge 
eye, enhance display, separate departments 
erving all these desirable purposes m a quiet 
but effective way 

\n even flow of color change throughout 

t hve tore avoids sharp contrast, and this 
mooth handling heightens the effectiveness of 
low-level counter and stock unit \s the 
accompanying overall view of the first floor 
nM there } sweeping visibility at eve 


| ‘ — | . “ , : - “ 
fia. 
evel irom any prevarit (oli thy flow ( as 1} . pee RS 
> - ~y ° “ ae . 4 (’  _- bad 


terior colors identity departmental area and 


rear I. 
. rt “2 . 


color change eparat departments lhe wu 


tangible transition from color to color and 
department to department 1 easy-gome but 
itive and wedividual im efttect L bye color 
chen ti neckweal and handkercinet 1s 
EL mn drug and tonletri yellow, m hand 
Dag and hosiery blue-—-and so through 


rambow ol hiune “”a* hae kvround bye auty 


and are artistically, but clearly, lettered for 
visibility and easy reading at a distance I he 
camera angle im this picture of the neckweat 
and handkerchief department offers a detailed 
visual of the lnghly functional counter cases 
that provide three levels for stock and display 
use, with no waste of either space or visibility 
J ; lhis shining new Burdine store shows more 


: , 
wares more eftectively, by virtue of the tunc 


BAMA AAAA SL. hiddtdd tad tddaet Latta Hdd) Tbbaacdstidisissditaatantiitde veneered HH PHREPEE TE | tional advantage of modern cases that are all 
| ; show Wood is used sparingly im case 
frames, increasing the expanse of glass and 

the total area of visibility. Function ts nas 

rowed down to single minded, wide open 

display lhe short spindle legs on which 


—Top, a general view; note the unusual light 


~e 
~ ale ‘of ‘4 eee ae aes a : sal ing fixture in the upper foreground . . . Cen 
‘ oon, ee? Faia ie Ye , ter, a good idea of the type cases used is 
Al | obtained from this photograph .. . Left, a 
) 7 a < section of the millinery department .. . (All 
—.) | es sb ai ) photographs by courtesy of Retail Reporting 


Bureau, New York City) — 


. - 
ee al 
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—At the right, colorful fabric swags serve as 
decorations and identification for the fabric 
department . . . Center, the Bath Shop is 
given color through its display of merchan- 
dise .. . Below, a view of the gift shop— 


the cases are mounted give suthcient “an 
to prevent any suggestion of a “grounded 
look Notice how even the floors of thes 
cases, and the merchandise on them, achiev 
easy and complete visibility 

\ variety of wall treatments lends ind 
viduality to various departments, such as the 
buttressed display shelves supporting soffit 
ceiling construction in the pictured gift ce 
partment [hese enameled hardwood but 
tresses stand out richly agaist a softly cur 
tained background and enhance the attraction 
ot displayed gift wares Planters fill the 
entire base area and the display grows upward 
on the beam of concealed lighting that spreads 
a soft glow over the shelves. Items are pin 
pomted by spotlighting 


Burdine s 





\nother distinctive wall treatment in the 
mens furnishings department uses random 
width vertical chestnut paneling, treated with 
vhite filler, for a wall that is intormal but 
casually elegant mm) characte lhe mens hat 
department demands attention with a basket 
weave sculptured wall coverinz and makes a 


quick personality change on an opposite wall 


displaying men s shoe A where the wall COVCT 
ing is irregular flatstone \ glamorous back 
ground sets off thi yomern shor department 


vith a floor-to-ceiling wall drapery ot blac 


and gold heured willow green textured fabri 


lakineg thy escalator upstall \¢ fini ate 
loss oft mnportant wipression on the econd 
Hoot \s you can see, lighting and fixturn 
continue to iphold store pet onatlit ate 
carry on the good work of adequate illumina 


tion and maximum display value lhe se 

ond Hoor. though lower ceilinged employ thi 
ame alternation of recessed and spot lighting, 
with circular drop-light fixtures for variety 


his mteresting view of the toy department 


MAY, 1955 








e 


facie the 


demonstration 


high visibility display case 


ment adapt 
partment 
function as 


tomers stepping 
lighted, fully 


Poy Corie 
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pictured things to do and see, rather than 
places. Apparel, luggage, and sunglasses had 
a place in the setting. The background hung 
from a bamboo pole, and the partly hidden sun 
completed its circle as the shadow on the 
background. Lights were placed at the side 
and front to give full illumination to the 
higures and partially to the background The 
theme of resorts in the South was stressed in 
the card in the front of the window and on 
the panel of sun and map 

A window at Goldblatt’s (illustrated) shows 
how Jack Boghosse used various colored 
eggs, with deep ruching, as props against the 
light blue walls [he mannequin stood in a 
giant hat-box, with the lid listing some of 
the new colors The fully suited figure was 
well to the back of the window to give more 
accent to the three hat-boxes that showed 
millinery and fabric corsages The floor 
which appears in the reproduction as covered 
with a shag rug, was actually covered with 
styrafoam chips im the same color as the 
hats Blue lights were used overhead and 


white for the footlights 


Chicago Displays Are Colorful 


By JEAN MOWAT 


Mandel from the bar, inside the door, were shown 
and the with suggestions on how to accent the hat 
featured with the scart 

tec] the Window hy Bowen at Henry (¢ 

because |Lytton & Co. reflected the trend toward the 

| canna resorts, and apparel tor spring lhe popu 

om the larity of the bird-cage planter was adapted 

rov to carry out the spring motif tor the = shirt 

ori and skirt costumes illustrated [hese planters 

inst photo vave color to the yiIndo while the floor 

color theme, covered in lila cattel material and bullet 
tune Inn the lighting gave it brilliance 

vindows, at the \ second window at Lytton’s (not iilus 

trated) had a smiling sun im gold paper 


tate street entrance hi superimposed on a large map of Florida that 


State street stores that handle men’s weat 
do not, as a rule, use the main street windows 
for men's apparel; this is usually confined to 
the area where the store 1s located tut [he 
Fair broke tradition, recently Normally the 
store's men's wear windows are on Adams 
street or on Dearborn where many men p: 
each hour But Keed Schlademan, display 
rector. decided a State street window 
clue lhe Surv sted court room scene, tout 
photograph, was eftective lhe arrangement 
was devised to feature the price of the suits 
and succeeded, for the window was held overt 


lhe grained wood for the background carried 


—At the upper left, by Carl James, Mande! 
Brothers .. . Center, by G. C. Bowen, Lyttons 
At the left, by Jack Boghosse, Goldblatt 


Brothers— 
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BEETS, ACEO IONS io tte av 
i lt ale : 


—Right, by Clement Bradley, Carson Pirie 
Scott & Co... . Center and below, by Reed 


Schlademan, The Fair store— 


ut the court room motif. White lghts were 
used overhead and for the footlights 

(arson Pirie Scott & Co. used its six Stat 
street windows tor an kaster bonnet setting 
suggesting the feeling of some of the = sid 
streets of Paris he theme of the displays 
was old houses, abutting a sidewalk made ot 
stone-like material, with tiny plots of grass 
under the windows of the old houses 
feeling of age was added by antiquing the 
roots, the use of chipped off stones, and wate: 
stains on some of the props 

[he back wall of each window was a 
different color with the footlghts the same 
color as the wall yellow, green, blue, 
lavender, pink, and gray with spots illumi 
nating the hats further color accent was 
given by having the fabric flowers 1n_ the 
window the same color as_ the wall and 
lights, but all soft and misty in tone “Open 
the Window into Spring with a Bright and 


Caricatured cutout 
were the only props employed 
schiademan s bridal 
ottered ey 
eam MAD i rich 
vi edding bow 
treamet trom the 
tel tints but 
fited into the pieture 
cuibroidered linen, were 
hell had vreen and whut 


long treametl toy rey if tive bya 


lhe shlumination of ti 


in the bell 
concealed 
tonne added 
dow 

lhe tollowiig 

lhe Young vd e wea for 
group of six windoy vi i Jacl PORNO 
(,oldblatt cle veloped lor pre biastet at 
lhe trees of pamper mache had dogwood 
om ach window 1 iw a different colo 


hy, (146 


White Hat” was the theme of the displays 

In developing this theme of the “little shop” 
showing the smart hat, Clement Bradley, dis 
play director, again attested to Ins ability to 
make the kaster bonnet and its presentation 
something to be talked about Within the 
next two or three years he will be challenged 
to present the last word im smart display 
vhen Carson’s builds its new store; the four 
story section on Wabash avenue will be razed 
and a new building erected to be the sam 
height as the current mens store 

It will be the most modern department 
store in this part of the country and the first 
erected in this area since 1947 when the men’s 
store was opened. The windows on Wabash 


avenue which feature home furnishings, and 


those on the Monroe street side wall be 
major importance, in contrast t 
State street battery 

The theme of the next display, by 
Schlademan, The Fair Store, is adequately 
explained in the card copy Don't look si 
doubtful, your honor. I did tell this ofhcer 


the truth this suit cost only $55 Phe 


MAY, 1955 





by tite ehring 


Display Designer and Consultant 
New York 
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Arrangement: Swim suits take the spotlight in thi 


iT f ly j reict nq Ot Two det nite units 
Properties: lhree mannequins in wim weor 
entered a the aispiay surrounded Dy 


palloon \LOpDY s shown at lett of windo 


Zz romotions . 


{ey 











Li @7ToNv 





Arrangement: lwo jetinite units make up TN: 11S 
play of ladies slacks and the display is appro 


priately ( olled Fan / Ponts. 


Properties: Throvah Q Dute Nn aoor in Tne par y 
Around halt g manneauin seen dist laying OcKs 
tor Tun ana leisure. Other acks are shown at the 


riant + The window copy cord . tacked above 


rhe ry 
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COMING UP 
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Arrangement: | w 


megry intwe in? 


Properties: A white pap: 





Arrangement: Breeze Through Summe uggest 


the title Ot +h, | } Ssplia " ot nen S 


Properties: A sailboat appears to breeze alona 
with shirts tacked to its sails. White shirt: may be 
placed against red sails; colored shirts against 
white sails. A | aper culoturead n peeks Over 


sail 


Arrangement: 


rye , ’ ne 


Properties: A 

















Easter Themes In Man 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


our flurry of Cs 
collection ot De 
( wat vhich m turn set the theme in the 
decor used by Display Director (sene Moore 
ihe mannequin w: posed between wide 
mesh ecru Curtain vhich were paced trom 
nted it] esh ’ artificial Vi the backwall. Ihe net curtains were treated im 
mutter tly butterfiy net yarlands, and other a medium stiffening the net and also giving a 
« spring season urface which held the “flurry” of pastel c 

(One of the distinctive exceptions to simple fetti, which was very tully splattered on to 
presentation appeared at Bonwits when th cate a most interesting eflect Lhe floor 


cara ttppy read Bonwit predict a TAL; tha yvindow Was also thickly covered with 





the same colors of confetti—picking up the 
colors of the tweed coat 

An all-persuasive coffee motif was estab 
lished by Display Director kdward von Cas 
telberg at Bloomingdale's when millinery was 
shown under the heading of “Tones of Cotte 
Parfait—a natural for Spring.” 

\ large old-fashioned cottee mill, red with 
black trim, made an atmospheric prop. Cofte 
beans were spilled out over the floor, and the 
shoes, handbags and hats were in the various 
shades of coffee colors—-light, dark, and 
medium Beaded necklaces in these shades 


were also strung through the coftee mill and 


—Top, left, by Gene Moore, Bonwit Teller . 

Top, center, by Edward von Castelberg, Bloom. 
ingdale’s . . . Upper right, by Sidney Ring, 
Saks-Fifth Avenue... Directly above, by Gilbert 
Squarey, Best & Co... . At the left, by Eugene 
McCabe, Tailored Woman .. . [All photo- 
graphs by courtesy of Virginia Roehl Studio. 

New York City)— 
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—At the right, by Edward von Castelberg 

Center, by Winston Jones, Franklin Simon & 

Co. . . . Below, by Louis Villela, B. Altman 
& Co— 


white gloved hands held white sheathed um 


brellas lhe backwall and floor were covered 


in cottee-brown burlap 

At Saks ifth \venue, whet ‘Sophie’ Silk 
i weeds——-Checquer-woven Surah” were pr 
sented, Display Director Sidney Ring framed 
the mannequin with two abstract forms sculp 
tured by Irene Schwanisky hese forms 
vere in white and gave the feeling of motion 

a spring breeze 

1 hv costun of the mannequin Was If 
black and worn with shoes and hat in black 
and gloves in. white lo the left a second 
copy suggested, “With Sophie's silks—hats by 
latiana of Saks \ wooden millinery torm 
had facial features painted on in oblique 
fashion Yards of the black and white silk 
latiana labels were pleated around the head 
form the black straw hats using black 
cherry trim or a white flower 

in keeping with the season, Display Director 
(albert Squarey had a prowling cat to ap 
pear over a back tence in a Best & 
vindow Both cal and rence were ingeniou ly 
designed of corrugated paper—the fence bright 
green, with the scallop top outlined in black 
he cat was fashioned in brown corrugated 
vith white pipe cleaners for whiskers, a pink 
paper tongue, a black button for nose, green 
eyelids, and completed with cut pieces of the 
brown and orange pipe cleaners between 
upright cars 

lhe fierce looking miniature of the cat kine 
dom posed to hold the window Copy, Was 
also a cutout of brown corrugated—his body 
covered with a tangle of orange and yellow 
embroidery cotton, and with green and black 
eyes, black nose and red mouth lhe coats 
worn by the group of children were described 
as “Arrived trom England for Spring—I!-x 
clusive Glenconners our famous yourg 
coats of renowned quality and good taste 

(Oh those beautiful hats!’ lhis exclama 
tory remark used by Kugene McCabe at th 
fatlored Woman, was echoed both 1n tl 
selection ot the Hower-trimmed mullinery 
and in the setting 

\n enlargement of a charming engraving 
of an Austrian summer-hous« taken trom 
“Modes and Motifs of the Victorian Age’ 
Vas given a garden setting lhe summet 
house was tinted in pink and green pastels 
with black on white ground and the foliage 
on either side in green \ pink gravel path 
vay led to the doorway and the overall a | 
as outlined with the gravel. while the re 
mainder of the floor was covered with 

flower pots softened with spray 
nade displayers tor the hats shown 

vels: the flower pot were painted 
pastel tints of yellow, pink, and blue 

lhe everlasting charm of make-believe wa 
captured by Display Director Idward von 


( astelberg when very appealing bunnies took 
the scene in six windows at Blooming 

industriously carrying 
lettering otf the window 


Bunny 








Easily 
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HIS display (A) was specially designed 
to tell the “Keep Cool” 


story and it can he used for hoth men s 


early summet! 
and lad Ss 
ettort 1s 
feature display ideas that can be installed at 


wear settings 


very used in this article to 


4a minimum cost In this case, a few lengths 
of 1-by-l-inch lumber and a piece of round 
nlywood tor the bas are all the actual 
materials required \ length of card tube 
can be used for the mixing stick and the 


segment of lemon is cut out of wallboard 


and painted in realistic colors 
The ice cubes can be cut out of wallboard, 
with the 


and covered with cellophane 


sections pinned and glued togethes 


\ large royal blue paper circle can be 
tacked onto the window background to snap 
out the white or light color of the merchan 
clise 

Set the giant size eye-catching glass on a 
section of green grass mat, install the gas 
ments plus the ice cubes, mixing stick, and 
lemon segment and the unit 1s ready tor use 


(}3) Here 


lumber are used to construct the unit: atte 


again, lengths of 1l-by-l-inch 


it is nailed together and painted in a pastel 
color it is decorated with colortul artificial 
Howers 

This unit could be used in a window, ot 
store interior spot display, featuring girls 


summel dresses \ good color scheme 


would be to paint the unit pale yellow, to 
rest on green grass matting against a pale 
blue background 

(Cc) ‘The 


leas shown he re CAs hy month. 5O a8 to covel 


writer tries to vary the display 


most lines Or mere handise: thus pane] unit 1s 


ideal for a display of work clothes 
(he factory design can be outlined on a 


larve sheet of wallboard and then cut out 


so that the design can be applied onto a 


eparat pane] to vive an effective three-di 


trie nsional ettect 


| 


Paint the assembled panel unit in strong 


masculine color and attach to the 


windov 
background or place on top ot a two-step 
lyase plattorm As hown 


(|)) eit cl} play Call hye imstalled At how 


cost and it vill make an excellent back 
ground for a display of ladies’ wear tor early 
summet Purchase a number ot large col 
ortul flowet and wire them tovethe to give 


the effect shown 1n the ketch and attach thie 


butterfly ~ «1 uspend them trom thie celline 


They can be cut out of sheets of heavy papet 


and then painted im bright poster colors 


\ good iWiea 18 to cut out the wings otf each 
butterfly 


then atta 


Irom separate piece Ol papel and 


them to thre hody to create a 


pleasing three-dimensional eftect 


eit thre designs shown At thre hottom 


] 


or the page CAT) bye used lal Ai‘ posters (oT 


‘ madow ban ers to add puis nto promotional 


events 
SCcTap hook TdT ood 


( hecking through my 


ummer displays | note another one that 


installed at low cost; use a large 


— 


(all he 
pane] painted royal blu 
letters, 
wooden shelt 


ire mesh centet 
and attach large cut-out snow blo I 
to) read “{ oo] a> a ( oke : \ 


Catl he attached to the hase 1 the panel to 


MAY, 1933 





Smaller Store By JIM KILEY 


hold a number of “Coca-Cola” bottl 
\nother display | once used teatured halt 

oi the window done to simulate a real winter 

showime paim 


scene, with the other halt 


trees, green grass, and mannequins weat 
Cottons : | 


tracted much attention from peopl 


Ing cool remember that it at 
passing 
by on the hot sidewalk. and resulted in good 
busimess 

[he writer is remodeling a store here in 
New England and to be of service to readet 


| ' 
who have similar plans in mind | am making 


SOmMeC sketches ol Construction details i>! 
WiaTly (>T thie wall sections si) | CAT) reautiure 
them here lL hey wil] App Al si pc dT] 


Winners Are Made Known 


In Sew And Save Contest 
lhe National Needlecraft Bureau has at 
nounced the 


winners ot the recent display 


contest sponsored by the organization. Fou 
tore groups each received first, second an 
third prizes of $250, $100. and $50. ri 
pectively 

large department store division, first 
( harles (,allagher, Lichtenstein Lr ( ol 
pus Christi, Texas second, Charl Merrill 
Ss. Kann Sons Company, Washington. 1D. ( 
third, Reed Schlademan., 1 hye lai Store, 
( hicago 

Small department store first. ¢ I 
Batchelor Newman s, knid, Okla econd 
1). Carlson, Shriner-Johnson ( ompany, 
S1OUX Falls. S Dp third, Thoma VMevet 


(loud, Minn 

first, Mrs. Winnie Coffee. 
Dallas second (tre 

Ida Diener Zizda, |]. |. Newberry Compan 

Los Angeles, and Mike MeGrady. |. |. Ni 


berry Company, Portland. Or 


Fandel] . ae 
(ham stores 


H. LL. Green ( Ompany, 


Variety stores, first, G. M Najorean Con 
pany, Pawtucket, R. | second, Paul 
Goldsmith, M. H. Lamston Compan 
york City: third. Gene Mvdlow ki, be lemunys 


ton kabric ( enter. bh lemington \ 


COMING UP! 


Child Health Day May | 
Be Kind to Animals Week May 1-7 
National Baby Week May 1-7 
National Family Week May 1-8 
National Music Week May 1-8 
Mother’s Day May 8 
National Cotton Week May 9-14 
Let’s Go Fishing Week May 14-21 
National Luggage and 

Leather Goods Week May 14-21 
Straw Hat Day May 15 
Armed Forces Day May 21 
Memorial Day May 30 


Dairy Month 
Let’s Play Golf 


June 1-30 
June 11-18 


National Flag Week June 12-18 
Father-Son Week June 12-18 
Father’s Day June 19 


National Swim for 
Health Week 
Picnic 


June 19 25 
Month July i-31 
Independence Day July 4 


National Farm Safety Week July 24-30 


A CPLACH OF 
VIVID COLOR 


always gets 
attention! 


USE CRESCENT 
ART POSTER BOARD. 


Crescent Art Poster Board's 
wide range of vivid, daring, 
unusual colors always get 
a second look. Use it for 
charts, displays, posters, 
photo backs—with any 
medium from pen to silk 


screen! 


Smooth, stiff, fade-resistart. 
There is no finer art poster 


board made! 


Write for samples, see your 


dealer! 


CHICAGO 


CARDBOARD CO 


1240 N. HOMAN AVE 


CHICAGO 51, WLINOIS 
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Shillito's 125th Anniversary 


‘ 


piay also attracted a 


full 


Wav AZI 


rch pet 1 


ditorial publicity 1] tT} 
Post 


photograp! 


ection cy} 
{ mocmnati 


group Ol 
The In periwod tie 
_| Wraoup { ‘ itt ly | i} hye city 


for the 


\t 


lower! lett 


as pha (| 1] 


steam fire engine \ 


1R53 mm (oancinnat 


eration of volunteer compan 
i pective che wh for their street battle than for 
haseball league ire-hghting ability came Cincinnati s 
Weather protessional paid department 


right \t t hie 


‘hting 


\ time of it compl 
bridge trom Cuncinnati 


longest suspensiol 


the 


counting hardy 
oft-limut 


brace 


follo ‘ he ed 
LSOYU the 
which 


sitice 


stockings 
y started the 
every 
tallen 


taok 
Timvie out national 
professional hasehall 


[his 


mcinnati 


pastime té 


team has hey small group 
toured the 
All ammnNaAZUIY streak ot 


dete ate a 


of professionals from | 


countrys and chalked up 


Witis hye fore they vere 


, 
irse, having to happen 


Brook 

(incinatis “Lighthouse = of 

dedicated by ex-president Joh 

Adams became thx lirst 

nomical observatory in the 

work for the | States Weather 
on September |, 
observatory 


Ski 


(Juincy 


Was 
and astro 
country (,round 
nited Bureau 
LOY. when the 
issued daily we: 


nrormation 


observers 


startled citizer 
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take large and small bends. 


Need a Hardboard that can be bent easily and safely? Then 
Weyerhaeuser Industrial Hardboards will provide a practical and 
profitable answer! Standard Weytex* is so tough and pliable that 
1%” board can be bent to |” radius! Standard Weytex also can be 
formed into shallow draws and simple compound curves. After 
bending or forming, it retains its rigidity and strength. 

Whatever you manufacture or fabricate, you will find that this 
improved, modern Hardboard has been carefully engineered to pro- 
vide the features and characteristics you want. Weyerhaeuser’s dry 
process method of manufacturing also means unusual smoothness of 
surface plus uniformity of density and thickness. Panels can be 
worked easily with standard woodworking equipment, and while out- 
standing for surface hardness, are extremely easy on tools. Standard 
Weytex has excellent gluing and laminating qualities. Find out 
about this outstanding product...and what it can do for you. Send 
us your Hardboard problems for analysis and recommendations. 


*TM Reg 


Weyerhaeuser Industrial Hardboards 





..without rupture 








@ Light color. Takes all types of finishes includ- 
ing wiping stain, lacquers, air-dried and 
baked-on enamels. 

®@ Can be easily sawed, drilled, shaped, die-cut 
and routec, producing clean, sharp edges. 


@ Excellent gluing, laminating characteristics. 
No delamination nor peeling. 


® Splinterproof, sliverproof, smooth, grainless. 


@ ideal for: furniture parts, automotive foun- 
dation parts, end panels, sliding panels, cross 
banding, core material, mirror backs, cabinets, 
toys, TV backs, displays, signs, containers and 
many other uses. 


® Available in following thicknesses: 1/12°, 
1/10", 1/8", 3/16", 1/4". 





Weyerhaeuser Sales Company 
HARDBOARD DEPARTMENT 





First National Bank Building + St. Paul 1, Minnesota 





“UNFINISHED FOLDING SCREENS” 


at prices that challenge comparison 





Value unequalled anywhere. Screens are double 
faced, made with fibre wood and equipped with 
double acting brass hinges. They are shellac sealed, 
ready for papering, painting or decorating. 
Three — 20x60 panels. .. $17.50 
22.50 
Three a 7x68 panels.... 17.50 
Four —17x68 panels.... 22.50 
Three —20x68 panels.... 17.50 
Four —20x68 panels.... 22.50 
Three —18x72 panels.... 17.50 
Four —18x72 panels.... 22.50 


F Three —20x80 panels.... 20.75 
Four —20x80 panels.... 26.50 
MEMBER NADI 


MAIL ORDERS ART R. COHEN CQ. 


FILLED PROMPTLY 810 PENN AVE.>+ PITTSBURGH 22. PA. 


ee ee a ee Pa, wei 














Spot Your Displays with 
BEST WONDER SPOTLIGHTS 


Throws a concentrated beam of light on interior displays, 
store window displays, signs and wherever good light is 
needed Has fine Fresnel Giass Lens, highly polished 
reflector, asbestos cord, universal mounting bracket, gela- 
tin color holder and 3 assorted gelatin colors Black 
wrinkle finish. Adaptable to BEST manual or automatic 
color wheel 
Best Wonder 
SPOTLIGHTS, each. $10.75 


MODEL, ecch..... 914.50 


Prices Do Not 
Include Bulb 
ALSO 
BEST automatic Color Wheels 
BEST Pee Wee SPOTLIGHT 
Display Lighting Accessories 


ed 


| se 


Write For Literature 


The BEST DEVICES sz. 


10921 BRIGGS ROAD CLEVELAND 11, OHIO 








1955 


| 

| 

| 

: 

‘é 9 : = 
‘aNThé Helps . | New timer turns lights ON 

= 

| | 

! 


and OFF automatically 
Intermatic Time-All timers will 
control plug-in window spots 
4 and floods, animated displays, 
many original idea plus photos ° " 
of tan notch Stinkeme by leading per } a etc. Just plug it wee set, and 
sonalities in the display field : forget. No installation, no re- 
settin Write for catalog. 
Write 9: 


roday to: WWTERNATIONAL REGISTER CO.,Dept.35W 2622 W. Washington Bivd., Chicago 12, Ill 


Filled with helpful suggestions to 
make your displays more eye- catch 
ing, more appealing. included are 
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Promotions, Appointments Made 
By Detroit Display Firm 

Display & Exhibit Specialties Company, 
Detroit. producer ot sales promotion dis 
plays, training devices, and product pre 
sentation shows, has completed a major 
reorganization program, as announced by 
Rudy Speerschneider, president. 

Jack E. Huff, sales manager ot the firm 
since 1952, has been made executive vice 
president and vice-president in charge ot 
sales Bernard Hazelton, recently with 
Pontiac Division of General Motors as 
assistant in charge of display construction 
and setup, has joined Display & Exhibit 
Specialties as vice-president in charge ot 
operations. Jack Green has joined the 
firm as design director. He has been 
active in retail store and business interior 
design, including several units at Northland 
Center. Fred bBurcroff, with Display & 
Exhibit Specialties since its founding, has 
been made treasurer of the company 


Housewares Merchandiser 
Introduced By Darling 

\ new, highly flexible “Vizusell” mer 
chandising unit has been developed by 
the L. A. Darling Company, Bronson, Mich., 
of particular interest in housewares depart 
ments and variety stores. It has the bast 
“Vizusell” framework deep - grooved 
channel uprights with interlocking § shelf 
brackets which are quickly and easily ad 
justed to provide shelving at any desired 
level lhis adjustability makes the unit 
adaptable to related products in a_ wid 
range of shapes and sizes 

By concentrating extremely high display 
capacity in relatively little floor space, this 
unit multiplies the sales potential from the 
area it occupies. The basic unit is 48 in thes 
wide and 61-5/16 inches long, complete with 
shelving, brackets and splicers. The two 18 
by 61-5/l6-inch wood shelves, the two 22 
by 61-5/1l6-inch wood base plattorms and 
the two wood end panels (optional) ar: 
available in either “Plextone” Ol birch 


finish to complement modern Store de ot 


New Design Service 
ls Offered 


National Designing Service. Cleveland. 
announces a new tast service tor the de 
signing and layout of all types of displays 
lhe firm swmvites inquiries from small 
shops, which oecasionally need a compre 
hensive sales aid, or from larger studios 
whose staffs are in need of assistance. The 
company 1s located at 1964 East 55th street 


Displayman Dies 
On Golf Course 

Milton J. Smernoss, display manager of 
the Leavitt Company, Bridgeport, Conn., 
died suddenly while playing golf on March 
13. He is survived by the widow, two sons 
mother, and several brothers and sisters 


Ohlhorst Announces 
Fall Brochures 

Brochures of fall and back-to-school dis 
play papers may be obtained trom IR A. 
Ohlhorst, 278 Johnston avenue, Jersey City 


New Jersey 
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Again Available for Immediate Delivery! 


GARDEN ad TROPICAL BEACH SCENES 





No. || — GARDEN SCENE — shades of green 


5 panels 


No. 8 — TROPICAL BEACH SCENE — shades of green 


5 panels 


$55 complete 


$55 complete 


POPULAR DEMAND 


has forced a re-run of these two most popular 
of our line of 


PHOTO MURAL 
FABRICS 


Now in Stock for Immediate Delivery 





These choice photo-scenic reproductions have 
been used by leading retailers with outstanding 
success for seasonal and promotional displays. 
Fortunately, they are again available just in 
time for resort and summer displays. 


PER PANEL on Each panel 100" 
high, 42" wide. 


ORDER DIRECT OR FROM YOUR JOBBER 


DECORATIVE DISPLAYS 


57-57 63d STREET 
MASPETH, L. I., N. Y. 























THE REYBURN MANUFACTURING COMPANY INC. 


PHILADELPHIA, PA. 





ROYERSFORD, PA. 
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—The fleecy lamb for the Hallmark 
graduation cards display grozes in a 
pint-size pasture against a scroll sym 
bolic of a graduate'’s sheepskin. Carol 
Runyan, who created the display, and 
Jess Bushyhead, designer and artist for 
Hallmark, inspect the finished result— 


—Donald Shocklee has been appointed 
to the sales staff of the L. A. Darling 
Company, Bronson, Mich. He will serve 
in the Chicago branch and call upon 
accounts in Missouri, Southern Illinois, 
Southern Indiana, and Kentucky— 


Wilfred J. South has 
joined the Korrect-Way 
Division of American 
Fixture & Mig. Com 
pany St. Louis operat 


ing out of the Chicago 


—In their atelier on the 
Left Bank, Paris, the well 
known modern sculptor 
sales promotion director | Opal : Ossip Zadkine and his 
for the 70 stores of the | Fr «ss ces; eae | | | | artist wife entertain Kenne 
Retail Division of Spie | | é Bhs "ie | . _ =. Aichorn, display director 

A ae - oe » 4 for Wright Kay & Co.., 

Detroit— 


office Formerly he ways 


ge! ine Chie ago 





Photographs for 
this page are al- 
ways welcome. 


This is Arthur Gault, dis Simply address 
play director of the Halle them to DISPLAY 
Brothers Company, Cleve | WORLD. Cincin- 
land, who was recently 
elected president of the re- 
organized Cleveland Display 
Guild. He is planning o 


series of social and educa 


nati |. 











tional meetings which should 
be stimulating— 


—Chicago displaymen at an informal meet 
ing. Left to right, standing, Bill Cahill, 
Sears, Roebuck & Co.; Len Dwiggins, Rey 
burn Mfg. Company, program chairman of 
the Chicago Display Club; Bob Johnson, 
Commonwealth Edison Company; Jack Bog- 
hosse, Goldblatt's; Charles Corner, Chas. 
A. Stevens Company, and George Heer, 
club secretary. Seated, Buck Bowen, Lytton; 
Clement Bradley, Carson Pirie Scott & Co.:; 
James Murray, Maurice L. Rothschild's, and 
Ted Lees, club president— 
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OPERATION CUE“ (Atomic test) 


* Operation Cue is the code name of a 
specific atomic test in the Civil Defense 
study of the effects of nuclear explosions 





Darling’s famous mannequins—first used to simulate the 
American family unit under atomic attack—were again used by 
the Federal Civil Defense Administration in Operation Cue. 
These quality-built, lifelike figures, playing a dramatic role 

in a program of importance to national security, can play a 
vitally profitable role in your merchandising program. 

Darling mannequins ...to dramatize your ready-to-wear. 

Darling offers aduit and juvenile 


mannequins in durable plastic in all age groups 
—with a complete range of styles and decor. 


'9as 


Write Department 3 today for 
complete descriptive literature 


DARLING 
COMPANY 


47 W. 34th 222 W. Adams 1001 S. Figueroa 
Cameron Mcindoo, lid., 490 Adelaide S1.,W., Toronto 78, Ont 
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Displays By Musolf 


These five displays are by J]. Musolf, display director 
Anker am Paradeplatz, Mannheim, Germany 


’ 


fhe first was an animated window which stopped trafhe with 
giant watch suspended in the center, all the wheels and gears 
operation Ihe second hands on all of the smaller watches 
re in movement, also. Part of the card copy mentioned that 
“only joytul time is of use.” 
lppet right, thy showcard suggested that all ey 
follow the man wearing this particular shirt \ wickets 
eves tor leaves 
(enter, this window was based on a (German saying 
Whole sky 1s tull of violins,” signitying happin The music; 
mstruments were lighted trom within, the lighting developing 
wly and at irregular intervals 
Lower lett, the cocktail glasses and hottle were 
only lighting was by spots lhe apparel was 
aastels agaist walls in light green and a dark gray 
sottle, glasses, and hands were white 


i 
i 


Below, small teminine figures were “pour-outs’” on the corl 
of the bottles. Each stopper contained built-in illumination of 
a different color than the others Small mirrors were suspended 
betore the night-blue background and walls. Card copy stressed 
the need of good glassware tor fine wines and liquors 
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Upson 
Panels... 


















custom processed 
at production prices 


SIZES AND THICKNESSES 


The widest range of standard sizes and thicknesses on the 
market. A huge saving for you. On special orders Upson can 
accomplish miracles. Good reason me the display world 
looks to Upson as headquarters for all panel 

needs. Details? Mail coupon. 


SPECIAL CUTTING 


Large quantity displays with extra eye-appeal at low, low 
cost. This is what precision pre-cutting by | pson means 
to vou. Panels. clean-edged. cut to exact size and shape you 


“a . want. Upson’s 40 years’ experience assures highest quality, 
ii ir 4 


Ki ii 
of bi a} 





STRIATED 


Stunning Upson Striated Panels are outstanding; by 
themselves in quality and priced well below other 
materials! Proof? Just compare Upson Striated with all 
others! Fog extra dazzle, paint Striated with two-tone 
effect. A breeze to do, looks great. Send coupon, 


COATINGS AND COLORS 


Standard Upson Panels are ivory. Surface takes paint beautifully. One coat 
oil, tempra or lacquer covers. On mass produced displays, factory applied 
colors offer tremendous Savings. Send color swatch, | psor 

will match it. Try Upson Cut-Out letters, too. 


45th 





Prices for custom processes depend on quantity and effect wanted. 


Write for quotations. Mail coupon for FREE details. 


upson /4/2//panels 


PROVEN QUALITY YOU CAN TRUST | Sbavanarananunenarasanan qnenawasenenananenananenan 


THE UPSON COMPANY 
9135 Upson Point, Lockport, N.Y. 


Please send me FREE details on 





(type of product) 


COMPANY 





ADDRESS 
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Downtown Store, Suburban Atmosphere 


By BOB CLEGG 


The corner window 35 teet high 
striking tocal point for several blo ks 
birdcage visible in the illustration was 4 by 
12 feet in size, made of black wire, with 
black branches, vellow flowers, and white 
birds 

fhe mirror theme was used throughout all 
the advertising in the newspaper and in 
special souvenir booklets. Incidentally, Dut 
lap s broke records with 34 pages of adver 
tising heralding the opening ot this beaut 
ful new store According to Franklin 
Grant, Dunlap’s advertising director, this 
is believed to be the large st single purchase 
ot space by any department store in the 
state of lexas 

| B. Hoskins, store manager, in a briet 
interview said that this new store carries 
out three basic principles of modern met 
chandising 

It combines the intormality ot suburban 
shopping with the luxury expected ot a 
better downtown department store 

Z It combines the trend in self-selection 
merchandising with tull service for the 
customer who desires it 

5. It eliminates the problem of downtown 
parking 


hie parking ATCA, whicl part 


| Please furn 10 page ¢ 


—One of the opening displays featuring hand- 
mirrors as the principal prop is seen at the 
top of the page, followed by one of the men's 
wear windows ... At the left, the corner win- 


dow is 35 feet high— 
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AMERICA’S LARGEST DISPLAY MANUFACTURER 








40,000 square feet devoted exclu- 
sively to the creation and manufac- 
ture of decorative window and store 
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EARL OW. GASTHOFF on oF 


| signers, Impor and Manufactur rative Window and Stor e Displays 
! SAR VILEG nite 








YOUR 
~ DISPLAY WINDOW? 


Scientifically Planned 
NORTHCRAFT 


DISPLAY 
LIGHTING 


will 
Eliminate them 


For Brochure write or call 













DISPLAY LIGHTING DiviSBion 


NORTHCRAFT LIGHTING CORPORATION, NYACK,N.Y., NYACK 7-2255 
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“Season in the Sun” 








Biack & White Print 40°'«78 $9.75 


RIP Studio, Inc. 


15 E. 22nd St., N. Y. C. GR 7-3650 











NOT A REASONABLE FACSIMILE 
— BUT THE REAL THING! 


Quaint, Old-Timey 


“PARTY LINE” 
WALL TELEPHONES 


like you've seen on “Mama,” ‘Life with 
Father’ and a mess of old “Horse 
Operas.” Shipped intact as removed from 
walls after 40 or more years. Terrific prop? 
You said it! And inexpensive, too 





SPECIAL 
OFFER! 


6 PHONES 
FOR $100 











@ 4 tor $75.00 
@2 tor $40.00 
@e $22.50 EACH 


A PARCEL OF ! ‘ vary 


Texas Land 


WITH EVERY 
ORDER 


Salesmen — Write me 


slightly 





ORDER BY MAIL 


TODAY— 


Satisfaction aquoranteed 











©. BOX 6122 HOUSTON 6, TEXAS 








| Fixturing Called Answer 


To Bigger Sock Sales 


It is 
the tuture of men hose 


that 
depe nds 


probably no exaggeration to say 
business 
as much on fixturing as on any other tactor 
vice 


City. 


(,ughelmone, 
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follows im the nderwear & 
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increasing dom 
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contined to 
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more than ever 
to special fixturing he accelerated 
importance of that trend is not 
stretch alone it 
empha is to the 


ton | 


the new styles applies with 


equal entire ranpe Oot a 


men s hese 
It takes than the 
marketing plans, sales 


more development of 


promotion programs, 


active sales staff 
these ot 


and an 
volume All oft 
but they are 


attractive styling, 
peak 
important tactors, 
not sufficient to do the 
effort is efficiently concentrated at the all- 


tant point-ot-sale 


to achieve 
course are 
job unless all this 
The principal sales 
socks 
rfactor. he- 


Mi pe 
motivation key tor the movement ot 
at the retail level is the 


cause tor the most 


impulse 


part sale s oT (4 ks aTe 


generated at the counter and rarely trom 


newspaper advertising or direct mail solici 


tation which runs prior to the shopper's visit 


to the store 


An independent survey has shown that of 
all retail 
24 per cent of it 1s 


this 1s 


sock newspaper advertising done, 


only at regular prices and 


peaked up only at Christmas and 


bathers Day 
Is to 


if the sock industry 


ways must be 


(Obviously, then, 
found of 


lhe 


prosper, 
point-ot-sale 


MmMproving 
techniques need lor the 
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Born in BAuTimone, Bite HAs 
BEEN ACTIVE SINCE 1928 IN THE 
BUSINESS ESTABLISNED IN 1906 
BY HIS FATHER, HERMAN BECKER, 
OPERATING IT WITH HIS BRO 
ELLIOTT SINCE THE FATHERS 
DEATH SOME TIME AGO. 


BiLL ATTENDED JOHNS HOPKINS 
UNIVERSITY NIGHT SCHOOL, « 
GRADUATING In 1933. f 


Suge a 


— 

SCHOOL ue PLAYED 
FOOTBALL, BASEBALL, AND WAS 
CAPTAIN OF THE GOLF TEAM. 

HE STILL PLAYS GOLF THREE 
TIMES A WEEK, SHOOTING IN 
THE 70S. HIS OTHER HOBBIES 
ARE PHOTOGRAPHY, GOWLING 
ANO FISHING. 


WILLIAM L. 





BECKER SIGN SUPPLY CO.,, BALTIMORE 
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Bulltou 


107 wa Wide 


42 COL 


SEAMLES 


available in 


RIBBON and STREAMER 


WIDTHS Available in 4? Colors yy 


@ 6 in. x 50 yds. 
@ 8 in. x 50 yds. 


@ 2 in. x 100 yds. 
@ 4 in. x 100 yds. 





BULKTON DISPLAY DIVISION 


BULKLEY DUNTON & CO., INC., Corry, Pa. 
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Corry 2-8257 





complete elimination of under-the-glass sock 
S¢ lling Canh no longer RO unheeded 

We at Esquire Socks believe that the obl 
gation falls on the branded houses im pat 
ticular, because of their responsibility and 
leadership in the industry, not only to devel 
op new products and other supporting pro 
motions, but to move them clear across the 
counter directly to the consumers 

So seriously do we take this obligation 
as a brand resource, and so convinced are 
we as to its profit potentials, that we have 
set up a special fixture planning service 
which 1s tully equipped to handle all retail 
ers’ specialized problems, trom the creating 
ot standard units tothe designing of custom 
planned layouts which integrate into the rest 
ot the store picture 

We have assigned a man to work full-tims 
on this service. He 1s a specialist in retail 
engineering who has made a study of fixture 
design 

(Ordinarily he will be called in by one oft 
our customers at the suggestion of an 
squire Socks salesman In consultation 
with the retailer he then designs a fixtur: 
specially suited to the operation where it will 
hye placed 

[his service to our customers 1s. fre 
Some stores then supply the materials and 
arrange tor the construction on their own 
(Others use our tacilities. In the latter cass 
our specialist contracts for the cabinet build 
ing by skilled craftsmen 

In addition to arranging for such installa 
tions, our specialist conducts periodic checks 

with the buyers and by personal visits 


to see what modifications may bye 11) ordet 
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WALLBOARD TUBES 


DIA. | 8" 













IN STOCK 





ZZ PisPLay TuBES 
1” to 24” diameters 


¢ WALLBOARD TUBES 
* SOLID COLOR AND STRIPED TUBES 14 


p 


stm 


e CHRISTMAS CANDY CANES 


3 ft. to 7 ft. in height 
WRITE FOR FREE SAMPLES AND COMPLETE PRICE LIST 













10° | 12° | 14” 
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Jor POINT OF PURCHASE DISPLAYS 









2.75|3.40| 4.00 





N 
G 6 fr ]3.25 


Widest selection of display poles in many colors of 
5.00 |6.25| 7.30 gp 
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and sizes. Made to your exact specifications. 
seolesoliocg Mfd. by ROUND TUBES & CORES CO. Cnicaco 22, ILL 
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NEED HANGERS? 


GET IN TOUCH WITH STEMPLER 
A Manufacturing Source Since 1900 


"HANGERS — that’s all!” 


WRITE FOR PRICES AND PARTICULARS 





+ + + 








NORFOLK “ST., NEW YORK 2, W. Y. 
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company has tound that this service 
dividends in satisfied customers and in 
eatly imcreased ale 
ypical ot the cope and potentials QO} 
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planning service are the 
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stretch hose 
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attention to the design or tixture 
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number 

with = the packaged 
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HWiithie 
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erately developed to camouflage the 
tur ize ot the product and to explain this 
revolutionary development, and proceeding to 
the current show-off flat packing, o1 
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insert 


hoarding as 1 many. the demand 


A been even yreatet Tat ai special iixture 
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items 
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nard Mig. ¢ ompany, tn 
Yonkers, N. \ 
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Your New York BUYING GUIDE 


Allied Display Materials, Inc. 
65 Madison Ave. MU 5-6487 
NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 


For Windows and Interior Store Display 





American Fashion Museum 
16 West 77th Street TR 3-9103 
CHARLES LEDERMAN, HISTORIAN 
Can furnish, on rental basis, authentic period outfits to 
highlight your anniversary, special events, spring or fall 


promotion Ask for information Recommended by 
N.R. D. G. A. 





Arts & Flowers Displays, Inc. 
43 West 5éth St. Cl 7-6848 


Manufacturers and Importers 


REED, NOVELTIES and FOLIAGE 





Bliss Display Corp. 
37-21 32nd St., Long Island City | EX 2-3890 
DISPLAY PROMOTIONS 


Display Settings, Novelties, Animated Displays 





Bois Smith Studios 
228 West 39th St. LA 4-4492 


WINDOW & INTERIOR DISPLAYS, 
ARTIFICIAL FLOWERS 





The L. J. Charrot Co., Inc. 
36 West 37th St. WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 





Colonial Decorative Display Co., Inc. 
70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 


Decorative Creation & 


Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Imported Novelties, Settings 








Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 


Display Settings, Novelties, Units 





The Display Equipment Corp. 
147 West 37th St. BR 9-8450 


Manufacturers and Distributors of Exclusive 


CORONET & WINDSOR 
MANNEQUINS 


Frankel Associates, Inc. 
56 West 45th St. MU 7.3434 


DISPLAY FABRICS & ACCESSORIES 


732 S. Wabash Ave., Chicago; 
424 Book Bidg., Detroit; 819 Santee St., Los Angeles 








Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 


DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 








David Hamberger, Inc. 
115 West 3ist St. PE 6-0464 
MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units, 
Backgrounds, Novelties 


Kalmo Textiles, Inc. 
123 West 44th St. JU 2-5185-6 


DISPLAY FABRICS, SATINS, SHEERS, 
AND MONKSCLOTH 





A. Lutz 


3 West |8th St. CH 2-6264 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 





Maharam Fabric Corp. 
130 West 46th St. LU 2-3500 
DISPLAY FABRICS & ACCESSORIES 


Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Metropolitan Mechanical Display Co. 


We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins. 


MECHANICAL BOOKS 
50 West 22nd St. OR 5-1280 


Miya Company, Inc. 
39 East 28th Street MU 5-351! 
Manufacturers and Importers of 
Shoji Screens — Oriental Goods 
Artificial Flowers — Bambooware 
Bird Cages, Lanterns, Parasols & Novelties 








Natural Creations, Inc. 
233 Fifth Ave. LE 2-2377 
FOLIAGE NOVELTIES, 
DISPLAY DECORATIONS 


Creative Displays — ‘It's a Natural” 





Thomas Pace Co., Inc. 
506 West Broadway GR 7-0778 
ARTIFICIAL FLOWERS & XMAS TREES 


Decorative Display Novelties 


Sell to Jobbers Only 


RIP Studio, Inc. 
15 East 22nd St. GR 7-3650 
CREATORS AND BUILDERS OF 
OUTSTANDING DISPLAYS 


Functional and Decorative in All Media 








Louis Schneider Corp. 
6 East Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 


MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





Twinkle Displays and Fixtures 
i113 West 27th Street CH 3-2937 


Manufacturers of the unusual in display 
units, novelties and fixtures from wood, 
wire, metal, plastic and other mediums 
In stock and to order. Custom displays 
of all types 





D. G. Williams, Inc. 
498 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 


Display Novelties and Equipment 








SAVE TIME — DO YOUR 
DISPLAY BUYING IN 
NEW YORK CITY 


It’s Always MARKET WEEK in New York 











Just as New York has become the style center 
of the nation, so has it also become the 
display center of the world. And this is 
entirely logical, for style and display 

inevitably go hand-in-hand. Immediate prox- 
imity to the market helps these well-known 
display firms supply you with properties and 
equipment keyed to the latest style 
developments — and that means more 


effective displays for your store. 





WN NEWYORK! 








NEW, ENLARGED 


Display World 


The newly enlarged, cloth bound binder 
for your copies of DISPLAY WORLD is 
now available. Maroon, with title in gold, 
the binder opens float as illustrated for 
easy reference to the pages of any issue. 


Copies can easily be inserted and removed. 


MAKES YOUR COPIES OF 


DISPLAY WORLD MANY 
TIMES MORE VALUABLE 


@ Easily holds 12 copies 
@ Keeps copies clean 


@ Handy for reference 


+300 
~~ each postpaid 


Exchange regulations permit the acceptance 
of orders for the UNITED STATES ONLY. 


DISPLAY WORLD 


CINCINNATI 1, OHIO 








LOS ANGELES REPORTING 


[( ontinued from page 25] 


of this window was a shade of sprout green 
which formed a 
subdued background for colorful new fabrics 
which WecTe 


Walls with gray carpeting 
draped trom the white painted 
suspended window frames \ tree of lights 
added a dramati shadow efttect A modern- 
istic blond storage cabinet and ebony chair 
completed the scene, suggestive of decorators 
at work, and the Copy card declared “It's 
spruce-Up Season! It Might as Well Be 
Spring Because We Are All Ready with 
thie Most (,lorious Stock of 


Slip Cover babri 


Drapery and 
in an accompanying kitchen display, pic 
tured, utility cabinets and cupboards were set 
off with a background of bright navy walls. 
panels, and ice cream set. (Overhead a sky 
light effect was produced by partially covering 
mulhons with white seamless paper, reflecting 
light onto the featured merchandise A 
wrought iron table, with turquoise glass, held 
copper equipment for buffet serving in this 
informal kitchen setting, emphasizing “(om 
Home Spick 
and Span with Steel Cabinets for 


fath. or Wor kshop 


[armas 


pact Convemience—Keep Your 


Kitchen. 


Myers, display director at Robin 
son’ s-Beverly Hills, did a window for a spring 
and Handmacher suit promotion in which th 
window was done m pink-to-purple mauve 
ACCCSSOTit and props Navy was chosen for 
all of the merchandise featured during the 
week window shown one poodle was 
pink, the other was purple. Trees were fogged 
mm «the same color rAalivzes ‘The background 
was white, painted with pink and blue lights 
“The important thing about this window,” said 
Damar Myers, was that “the timing, price, 
and color were coordinated to hit the public 
just right.” 
The following displays are not shown 


\ stairway side window with strong suit 


selling emphasis was recently presented by 
Kay Fertig, display director of Foreman & 
(lark for “Champion $45.’ 
is part of the store’s year-around regular stock 


The “Champion” 


and big promotions are staged for it three 
times a year, presenting new fabrics and 
models for each season. Promotion accom 
panying the tri-annual presentations included 
radio, billboards, newspaper ads, and 24 dis 
play windows The window backgrounds 
carried out the billboard art and illustration 
work. Due to the stairway, most of the met 
chandise displayed was elevated with various 
devices to place it more nearly at eye-viewing 
levels 

How a simple, balanced design can become 
an effective, pleasing structure for a window 
display tie-up with a paint manufacturer was 
cleverly demonstrated by Merlin Luick, dis 
play manager of the Broadway-Vowntown 
lLuick utilized the 90-degree angle of two 
opened 10-foot ladders for symmetry and bal 
ance Qn al by 12 platform between th 
ladders and on the ladder steps there was a 
display of gallon-size paint cans Boy-size 
mannequins in painters’ overalls added activity 
to the scene. Additional symmetrical arrange 
ments of paints were on 2-foot ladders, one of 
which was inverted and suspended from the 
ceiling Paint brushes were on the floor in 
the foreground and there was sawdust under 
the ladders in the background. A large copy 
card read, “Just What the Painter Ordered.” 

At Obhrbach’s, on Miracle Mile, Display 
William EF. Meissner found the 


Oriental influence the open sesame to spring 


| Nirector 


in a coordinated dress, coat, and suit promo 
tion The 


panels of white silk, with black lacquered 


background consisted of three 
frames and a large branch of pink cherry 
blossoms Rotating lights played the colors 
of the spectrum on the panels with a subtle 
blending ettect The theme card, “Color in 
Texture New Fashion I xcitement for Spring’ 
accompanied a scarf, gloves, and bag in an 


4 
~ 
ie 
— “ 4 i. . 


r/o 
~) %« 
. 
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—"Southland Fashions” was the title of this window by Olene Criste, display director of Russek's, 
New York City, with the setting established by the elaborate wrought iron piece reminiscent of the 


French Quarter in New Orleans . 


. . (Photograph by courtesy of Collingwood Displays, New York City) — 


DISPLAY WORLD 











accessory grouping in the center of the floor 

A large bird-of-paradise flower arrangement 
was added to each of these windows, tying in 
with the Los Angeles Flower Show, with 
copy reading “Spring Is Style on the Miracle 


Mile.” 


Tourin ls Appointed 
For Wanamaker Branch 

William H. Tourin has been appointed dis 
play director of the John Wanamaker store, 
(ross County Center, N. Y. He was torm 
erly assistant display head of Henri Bendel, 
New York City, and prior to that was on the 
window and interior staff of B. Altman & 
Co. for five years. 


Cohn Joins Staff 
Of Jo-Mart 


Jeri Cohn, formerly designer and resident 
artist for Decorative Plant Corporation, 
New York City, has joined the staff of 
Jo-Mart Displays, 549 West 52nd street, ot 
the same city. He will serve as head de 
signer and display consultant for the or 
ganization 


“Copper Plated" Mirrors 
Announced By Thall 


Thall Plastic Engineering Company, 1543 
(hambers street, New York City 7, recently 
introduced to the display field a new line 
of plastic tramed “copper plated” hand and 
counter mirrors. They are said to give a 
true, clear image and are guaranteed tor 
one year, 


McCabe Handling Display 
For Tailored Woman 

Kkugene McCabe has taken over display at 
the Lailored Woman, New York City, after 
the resignation of Tacy Bowman, display 
director. Miss Bowman sailed for Europe 
April 1 tor a visit of several months 





The Emporium Appoints a4 
Leslie Sagdahl 


The kmporium, st Paul. has appointed 
Leshe Sagdahl as display director. He was 
tormerly assistant, and replaces Morris Mik 
kelson, resigned. Sagdahl will be assisted 
by Donald Bendickson and Emily Brusen; 
the latter wili have charge of fashion dis 
play 


Display Firm Head 
Visiting Italy 
Cecilha Staples, Staples-Smith, New York 


City, lett recently tor several weeks in Italy 








SOURCE SERVICE 

If in any of the illustrations in 
DISPLAY WORLD you see some prop- 
erty, fixture, mannequin, or other display 
equipment which interests you particu- 
larly, we will be glad to supply you 
with the source from which it can be 
obtained. Just address your inquiry to 
the Editor, DISPLAY WORLD, Cincin- 


nati 1, and it will have prompt attention. 
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THAN EVER! 


MORE SPACE! 
MORE DISPLAYS! 
MORE IDEAS! 
IN OUR 


EW, LARGER SHOWROOM 


No. 5PWI7—Air Vent Display—7'/)' 
high, 5°’ wide, 30°’ deep. White wooden 
base and shelves—red uprights 
Papier mache air vent in 


green, white and black 


$64.50 








avid hamberger, inc. 


136 West 21st Street, New York City 
PE 6-0464 











MOVED! 


to Larger Quarters 
in the Heart of the 
MARKET... 


Visit our new and convenient loca- 
tion where you can see the best 
values in — 


@ PLASTIC MANNEQUINS 


e WIGS — NYLON AND 
HORSEHAIR 


@ RECONDITIONED 
MANNEQUINS 


@ MANNEQUIN REPAIRS 
@ MANNEQUIN RENTALS 
Your complete mannequin 
source 
WRITE FOR CATALOG 


HERZBERG-ROBBINS, INC. 


110 W. 30th Street, New York 1, N. Y. 
PEan 6-3585 











Free! 


CROWN METAL’S 
NEW CATALOG 


illustrating a complete 
line of display hardware 
card holders, binning 
hardware, peg board 
and accessories. 

Bigger selection... 
lower prices. 

WRITE TODAY. 


CROWN METAL MFG. CO. 


1100 West Washington Bivd. Chicago 7, ll. 


NADI News 


By JOHN F. BOWMAN, Managing Director, 


National Association of Display Industries 


Everything points to a banner Display Market Week. with 90 


lines at the Conrad Hilton requiring 65.000 square feet of 


space, 


Plans are being completed for an outstanding Display 


Clinic, with Miss Bernice Fitz-Gibbon as one of the speakers. 


ISPLAY Market Week for June, 1955, 
|). geared for every retailer and all 
egments of retailing. very line from 
manufacturers to local sources will be 
covered More than 90 lines will be 
(onrad Hilton hotel m Chicago. and 
hey will cover an area of 65,000 square feet 
Included will be every 


fall and Christmas use And, if what you 


porivtie 
shown 
at i 
7 


possible promotion unit 


ught want is not on exhibit, designers and 

production personnel will be on hand to help 

vith pecial promotions 

Local manufacturers and factors wall chip 

vith them ideas tor the biggest season of 
\s in New York City, these mem 

ber Ot tive National Association of Display 


lndustric will present their lines in loca! 


vith transportation available from 
the Conrad Hulton 


PMOW TOMNTI 
(,oimg back to 1953, no 
presented by Sil- 


Schacl , oes gaara. 


coi missed the howimneg 
Botanical, etc., 
Adler-Jones, located close 
(onrad Hilton, had an excellent line 
(ook & Meter. lnec.. also 


registered tratt ti @XCeSS of thei 


vestri, 
While i Chicago 
to the 
and good tratt 
expecta 
tions in 1953 and are looking forward to in 
creas for the 19 event 
[he entire program arranged for the June 
Market Week 3 ubstantially better than the 
1954 presentations in New York. The NADI 
“stand-pat’ attitude lL hrough 
the efforts of |. T. Vierheller, president, all 
candidat for the “Merchants of th Year” 
d scheduled in Chicago have been invited 
to appeal fhe combined NADI-National Ke 
tail Dry (goods Ass 
he hel With a 
a suburban store tour of installations 
(hicago area, and the Market Week 
scheduled, this hould be the 


visual merchandising pet 


’ not tal Wiv a 


ciation Clini wall again 


pecial program tor women 


pre entation as 
hnnest program tor 
onnel that has ever been oftered 


combined N \D! NRDG \ Clinic morn 


ing program will offer complete treatments of 


pecial window and interior display offerings 


hy nationalls known experts ltems covered 


will be special sales, appliances, fashions, and 
mens weat lhe luncheon section will feature 
Mi Bernice hitz-—Gaibbon and 
Schlipphack« Miss fitz 
known for her work with Macy's 


of New York Citys Mi 


play director tor the Kauthot 


Hermann 
(ribbon 1s nationally 
and Gumbel’s 
Schlipphacke is cd 
department 
store group in West Germany Lhe afternoon 
presentations will cover “Merchandising Sup 
ports Display,” with particular emphasis on 
planning, stock. personne! tramme, coordina 
fon of windows and mterwor. best sellers. ete 
\lso on the schedule tor the atternoon ses 
sion wall be 


of retailing store 


«tt pane! of experts covering most 


operations, plan 


ning, installations, lighting, display, and gen- 
eral design. ‘To paraphrase a Chicago radio 
and television gimmick, “What do you want 
and what do you want to pay, find it at Mar- 
ket Week on one of five days.’ 

lhe fall and 
should provide a banner year for everyone in 
the field of NADI 
planning the largest presentation of products 
and imports since 1948. Most will be on 
exhibit at the June 1955 Market Week. A 
few will not be 
be presented later by member personnel when 
salesmen visit stores after Market Week 

l\veryone in display, whether store, manu- 


(hristmas season of 1955 


display members are 


ready at that time but will 


facturer or factor, wants to build a_ bette 


future \imed at this objective will be a 
series of sound-slide or sound film subjects 
dealing with the special phases of display and 
They will be tied in 
W hile 


now still in the planning stage, the subjects, 


visual merchandising 
with all other sales promotion areas 
the contests, and the methods will certainly 
be available at the June meetings 

Member Market W eek 
have been described again and again. Prac 
tically everyone who its a member of the 
NADI will have their lines at the Conrad 
Hilton local 
rooms. the exceptions will be discontinued 
as members of the NADI his 


cifically to firms whose operations are housed 


presentations at 


hotel or im their own show 


refers sp 


outside the Chicago area and who may con 
tract for space during the June Market Weel 
in other buildings than the Conrad Hilton 

vhich wall be 
Market 


\ illage 


lhe suburban store tour 
available to all registered for the 
Week will include Ivergreen Park, 
Market. and tLuncoln Center. Busses will carry 
delegates to each of these areas and all phases 
of suburban operation as developed wall be 


explained Individual store personnel will 
cover all areas of merchandising with par 
ticular emphasis on branch operations 

fhe NADI will sponsors 
atter the NADI-NRDGA 


should be another highlight of the entire pro 


a buftet-reception 
(Clinic and this 
yraim lt will combine entertainment, a tel 
lowship hour, food and beverages. and All Op 
portunity to review the year with friends 
lhe schedule 

lune 24 

lune 24 


lune 25-29 


follows 
Reception 
NADI-NRDGA Clini 
NADI Market Week 


7-29 Women's Entertainment 


lune 2, 
Suburban ‘Tour 

\ list of NADI members you can see and 
visit im Chicago either at the Conrad Hilton 


lune 30 


or their own showrooms during Market Week 
will be published in detail next month 


DISPLAY WORLD 
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EASTER THEMES IN MANHATTAN 


[Continued Jrom page 22] 


with flower sprigs painted on their backs and 
up their perky long ears. Boutonnieres of 
pink forget-me-nots were used for their tails 
(One Supervising as a modiste, replete with 
tape measure—held a door partially open, 
hich was painted in lavender and tacked with 
a sign reading “Keep Out.’ 

Continuing with the fantasy, a simulated 
indow in the white backwall used blue shut 
te! and the window shad Was painted as 
iwn down, so there could be no peeping 
In on the part of other bunnies \ work table 
below this mset window he ld a work basket, 
pools of thread, bunches of flowers and a 
ost important member of the rabbit famuly 
ho held a tape measure around a little girl 
tanding by the table \ calendar on the 
backwall showed the month of April with 
ister circled 
(he raised floor of the window was painted 


biue and the front surface was white on which 


tern clusters were painted in yellows and 
yreens Lavender was thi featured color ro! 
the children's frocks and throughout the set 
of six windows both children and bunnies 
ere im action poses, thu enhancing the 


! 90d of thie display 


Pink and cherry are the magic hat shack - 


for Spring read the slogan im a Franklin 
Simon millinery window lhree white cube 
Were suspended from thre ceiling and tiered 


upwards trom foreground to background. The 
lamps sketched in black on the white front 
irface were given a magic light by Display 
Director Winston Jones through the use of 
vatches of cellophane in different colors Ap 


pied oO section oT thie hbase and the lamp 


ace lhe thre contrasting colors used on 
unit were such as pink, garnet, gray; on 

i second, purple, gray, pink, and so on through 
tiv eri heightening the overall eftect T 


color used in a restrained manner 


L hv back val Vas black id the Hoot iT} 
ité lhe ma nequil Ore navy costurne 
(| the featured hat ere pastel pink with 
img im cherry tone 
in observance of the laster season, Display 
Director oul Villela created a tea party 
cene tor tiv ittle childres vho teatured pitt 
and wood-m« ress na bh. Altman wu 
Mrink-and-whute papel rariand were alte 
ited wit! old white garlands to torm an 
iTcriweays Ove] t he little table Stvrafoam 
ister eve gaily decorated Da te] were 
pended by pink and green ribbons \ pal 
clot} Va ised Ol tii table, whieh wa 
if mpomted Viti Da ket (7 Paste CY and 
latin bine ( | f C| il! and table 
ere also painted in the pastel pink Lhe 
iC ries for the little ge nterestingly m 
cluded litth fans and paraso made up im 
match material of 1 


Hawaii Representative 
Named By Swivelier 


Hiugh | Bargion, located at 3363 Pat 
drive. Honolulu 14 riawall A heen Ap 
pointed manutacturet representative tor 
Swivelier Company In 43 34th == street. 
Brooklyn 32. The area he will cover will 
he the entire lerritors | Hawa 


be 
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Window and Floor Displays 


—adaptable to any 
retail business 





By the famous 


Easi-Bild® Pattern Method, you make traffic- 
building merchandisers for the cost of the 
materials—with professional results assured 





Shadow Box Stacks O'Shelves 


with shelves 

From cut-out display letters to a range of 
display designs——you can now have smart 
modern display fixtures fo! little more 
than the cost of the materials (about 10¢ 
per square foot) No spe ial tools or skill 


are required tO build the s< cis} lays 


The patterns are made by Easi-Bild 
the Originator of Do-It-Yourself Patterns 
The primary material used ts Homasot 
Board—available in '°%2° and ~'s2 thick 
nesses and in Big Sheets up to & x 14 
Homasote is strong, durable, flexible and 
economical It works easier than wood, 
takes any paint, stain or laminate glue 


can hold 


HOMASOTE 


TRENTON 3G, 


Pyramid Shelves Tilt Board 


You Simpiy trace che pattern Onto rhe 
hiomasot ind cut out with a simple SAW 
or jig saw. Each pattern contains full-size 
templates, step D4 step directions, com- 
| lete materials list comy| lete iSsé mibly 


ind finishing instructions 


lay Hook 


contains 16 designs which can be used 


The homasote STores Lis 


' 


in dozens of combinations. Ihe Com lete 
book 1s available from Homasote dealers 
at $/.50——or the individual patterns at 
$1.00 each. Write us tor turther details 
or the name of your nearest Homasote 


dealer. Kindly address Department hl, 


COMPANY 


NEW JERSEY 


. 
Ger that gleam 
out of your eyes — 
I'm just displaying 
the merchandise! 


(Ne. 5 of 12 matchless 
Metions Well Worth 
Viewlng! 


ROUND AND ROUND SHE GOES... 
and where she'll stop only we know! 
But if you'd like to see where our 
beautiful eedysiast® stops, 
write for yout free COpy of 
“VIEW MORE WITH VUE-MORE.” 
It's a sensational new “hot” ofl 
the press booklet that shows ALL, tells 
ALL about our lovely lass ... and 
incidentally about America’s most 
complete line of turntables and motion 
devices . . . whose makers claim 
You ll show more ... sell more with 


motion by VUE-MORE. 


"strip feaser, fo you 


BREVEL PRODUCTS CORP. 


Dept. DW-5 
214 SULLIVAN STREET, NEW YORK 2, N. Y. 


54 
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(Continued from page 18) 


The competition was sponsored by the Mer- 
chandise Mart Hall of Fame and entries came from 


all sections of the country. 
convenient for the judges -- Tom Lee, 
Eldredge, William H. Rodgers, 


Since it was not 
Irving 
and the writer -- 


to get together ina central city to look over 


the photograph entries, 


to each in turn. 


the pictures were sent 
Each judge made his selections 


and awarded five points for first place, four 


for second, three for third, 
and one for fifth place. 


scoring went: 


Tom Lee 
Mandel's (5) 
Wanamaker, N.Y. 
Crowley's (3) 
Bamberger's (2 
Woolworth's (l 


W. H. Rodgers 
Filene's (5) 
Joske's (4) 
Bamberger's (3) 








Wanamaker, Phila. 


two for fourth, 


This is how the 


Irving Eldredge 





Bamberger's (5) 
Joske's (4) 
Filene's (3) 
Crowley's (2) 
Mandel's (1) 


R. C. Kash 
Bon Marche (5) 
Joske's (4) 
Mandel's (3) 





Crowley's (2) 
Bamberger's (lL) 
total of 12 points, 

if I remember cor- 


(2 
Wanamaker, N. Y. (1) 
Thus Joske's, with a 
won first prize -- which, 
rectly, was $500... 


Although Elbert Hubbard, the so-called 
sage of Aurora, Ill., is quoted infrequently 
these days, he once wrote a paragraph which 
deserves to be tacked up on the bulletin board of 
many a display department: "If you work for a 
man, in Heaven's name, work for him. If he pays 
wages that supply you with bread and butter, 
work for him, think well of him,and stand by the 
institution that he represents....If you must 
vilify, condemn, and eternally disparage, resign 
your position, and when you are outside, damn 
to your heart's content. But, I believe, as long 
as you are a part of an institution, do not 
condemn it. Not that you will injure the insti- 
tution -- not that -- but when you disparage a 
concern of which you are a part, you disparage 
yourself."... 


Cordially yours, 


tae eee 
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ANS ERHARDT, display director oft 


Grands Magasins Jelmoli, Zurich, 


Switzerland, showed spring millinery 
in a seasonal setting for which the floor ot 
the window was carpeted in patches of moss 
and real Hagstones A tent-like effect was 


created by fabric, draping trom the center 


of the ceiling over to the walls and down 
them to the floor. At either side was a 
bank of spring flowers; in the flowers on the 
left sat a papier mache sprite in green 
From the top center ol the window de 
pended a spray of foliage, with the hats dis 
played at intervals on the individual 
branches. The same general technique was 
also employed for tabrics, in one display otf 
which the goods were draped around two 
headless figures . 

An excellent tie-in with the television 
presentation of “Peter Pan“ was made by 
W. R. Murray, Cain-Sloan Company, Nash 
ville. tor a showing ot ‘| V sets lhe back 
ground was a scene showing Mary Martin 
as Peter flying over the roof-tops with the 
children on the way to Never-Never Land 
Mannequins in the display were suspended 
above a large heap of spun glass represent 
ing clouds 

kred Asmussen, The Myer Emporium, 
Melbourne, Australia, tied in with the en 
thusiasm for racing in that country in a 
series ot windows presenting fashions tor 
both men and women. In each case the 
background was an elaborate painting of 
paddock or stable scenes. Before the paint 
ings were posed mannequins, papier mache 
figures of jockeys, and racing equipment 

Wine was displayed by Waldemar Wern 
er, Kauthot-Hohestrasse. ( ologne, (,e1 
many, in four slightly tilted containers built 
in the torm of giant wine bottles. These 
were held in the encircling arms of a man 
in the background, the bodies of the simu 
lated bottles being made up of! real bottles 
arranged on four tiers diminishing in size 
from bottom to top 


Daffodils and forsythia are familiar spring 
symbols, but J. Musolf, Anker am Parade 
platz, Mannheim, Germany, used giant snow 
drops made of glass fibre as props for a 
display of early spring apparel for women 
[he snowdrops extended upward trom the 
floor, which was covered in artificial 
SNOW 


[he same displayman, for a window show 
ing drawing instruments, used as the prin 
cipal prop an enormous pair of compasses 
extending from the upper left of the display 
to the lower right The dt iwing equipment 
was shown in individual cases placed on a 
flat wallboard section running across the 
lower level of the window. and a second 
section placed at an angle trom the lower 
lett to the upper right 

In a battery of tabric windows taking the 
yardstick as a theme, each window contained 
one section of the measuring stick, so that 
one looking at the store tront from across 


| Please turn to page 65] 
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IT IS Ot 
BUSINESS 
lo make Vour 


oh easier... 


By creating the displays 








you warnl 


when you want them 


e 4 V/, lag ic ef in Displays 


- | 
ecorative p lant Cor 

| ) * 
FIRST WITH THE NEWEST FOR ALMOST 60 YEARS 
136 WEST 24th STREET. NEW YORK CITY Il. N. Y. 





AVAILABLE FROM STOCK FOR IMMEDIATE DELIVERY 


CLEAR CRYSTAL METHYL 
METHACRYLATE — Rods 


a 
acr Th and tubes for industrial, novelty, 
display, models, and all 


rods folate! 


other fields. 


SIZES AVAILABLE 


TUBES 
/16' 1/16"' well 1/8°° wall 
8 1/4°O.0. 1/2°0.0 
. » a 5/16" s/s 
Write for price lists 7 be 4 3/8" a" 


7/8" 
and samples today. wm 


aoe 

- 

Tn ©, ode 

”” 46" " 

Special sizes to order. & Pp" ‘ene 
| aye ee 


ACE PLASTIC COMPANY 91-34 Van Wyck Expressway 


Precision Extruders and Fabricators © ’ Jamaica 35, N. Y. 





























The "A and A” Mural Display Studio says, 


“NOBODY BUT NOBODY CAN BEAT THiS VALUE!” 


An art department supplying the finest hand painted 
panels and murals to stores both large and small. 


AUTHORIZED JOBBERS 


It's yours for the asking — our summer and fall catalog. 


“A and A” MURAL DISPLAY STUDIO 


BOX 188, UNION CITY, N. J. 








NEW WINDOW 
STYLING 


This arm can be attached to any 
bust or suit form within minutes. 
Eliminates all wadding and pin- 
ning. The garment is ready for 
the window in three minutes. 


AA-2 Arms, Pair 


- aG See your favorite jobber. 


FERRO-CRAFT, Morganfield, eetecion 


eee ene ee 








For Your 


Holiday Display FLASHERS 


Use ® 


They force attention—Increase Adv. Value 


ECTYRIC Mm PANY 
3055 RIVER ROAD, RIVER GROVE, ILL. 











PROMOTION-MINDED 
MEN'S WEAR STORE 


[Continued from page 23] 


the store manager, merchandising manager, 
advertising manager, and the display manager 
get together for an informal discussion of the 
event. At these executive meetings Mr. Smith 
learns what merchandise is to be featured, its 
selling points, how much advertising will be 
used, the mark-on, and the quota to be 
moved within a given time 

He takes the display ball from there. No 
one attempts to tell him how he should build 
the ensuing displays, nor how the items should 
be arranged in the display. If this isn’t what 
the department calls a “quickie,” Mr. Smith 
will think up a dramatic display. Otherwise 
there will be a more conventional type win- 
dow 

“It's a mistake to have a display manager, 
and then tell him how to handle his job,” 
according to Mr. Greenberg. “No store can 
get results from a displayman who has all 
the responsibility and no authority.” 

Mr. Smith has no budget. He _ spends 
money as it is warranted. ‘There are no re 
strictions put on him. He is never told he 
can spend only so much on a certain display 
He determines what it will take to build a 
display that will move the merchandise, and 
the cost 1s a secondary factor The fact is, 
the store management never discusses the 
cost with Mr. Smith. 

“In this respect,” said Mr. Smith, “the 
display manager should keep his expenses 
within reason. That's why he should know 
the cost and the selling price of the merchan 
dise, and the quantity of merchandise to be 
sold. Display expense can not be permitted 
to eat up all of the gross profit Chere would 
be no point im that.” 

Ordinarily Mr. Smith keeps his expenses 
down so they never exceed a certaim figure a 
vear, but 1954 was an exception, however, and 
1955 will also go over the usual amount 

Mr. Greenberg is opening up his fourth 
floor for the first time im the stores nine 
yCal history. This will be a floor devoted to 
boys’ and students’ clothing and accessories 
Opening up this floor will also give M1 
Smith a permanent workroom; heretofore he 
worked where he could find the space 

The WoO! kroom was designed by Mr Smith 
Here he will be able to set up his displays 
and take the forms down on a specially de 
signed dolly 

(his calls tor an extra set of mannequins 
and forms,” said Mr. Smith. “Buying these 
duplicates naturally increases my display ex 
pense, but it will be worth the added cost.” 

Up to now, windows were torn up while 
they were being pulled, and the new displays 
formed. Duplicate forms and mannequins will 
reduce torn up windows by 7/0 per cent, it 
is estimated. 

Within the past four years Smith has come 
to realize that a displayman can not be a 
static thinker—that his 1s a dynamic job, that 
he must adapt himself to the type store he is 
working for, and, at the same time, take into 
account the environmental factors 

“He must be conservative, yet flexible. He 
must also be careful not to type himself. The 
traffic, in passing, must see the display, not 


the displayman.” 


DISPLAY WORLD 








Mr. Smith is a conformist. but by the same 





token he gets punch and variety in his various 











type displays. He has placed first or second 
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if) Every national contest he has entered for oe 
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instance, im three consecutive years placing 
first im the lagle clothes contest once, and in 
econd place twice Manufacturers feature 
pictures of his windows in their respective wm ow 
house organs and advertising pieces - 44 

He sums up his display philosophy thus 
“Display 1s art for business’ sake; not art tor 


arts sake 


The Bliss SEELINGRILL revolutionizes all con- 
cepts of window trimming. It has been de- 
signed to give maximum use of horizontal 
space without cluttering the floor. 


Sherman's Display Divisions 
Bought By Bemiss-Jason 

Acquisition of the Display Specialties D1 
visions of Sherman Paper Products Corpora 
tion has been announced by \\ I lason, 
president of Bemiss-Jason Corporation whos 
main offices are at Redwood City, Calit. This 
arrangement brings Kemuss lason the com 
plete display paper inventories and certain 
specialized production equipment ot the 
parent Sherman firm, at Newton Upper 
Falls, Mass., and of Sherman Paper Prod 
ucts Corporation of California, located at 
los Angeles Sherman, according to Jason, 
is relinquishing its display materials activi 
ties in order to concentrate on other phases 
ot its business 

lohn C. Campbell, tormer Sherman Wis 
play Division sales manager, has joined 
Bemiss-Jason and will head its New York 
(ity office at 220 Fast 42nd street 

“Consolidating Sherman's display services 
into our own plants and warehouses across 
the nation will greatly broaden production 
and distribution of our products = and 
services, in line with our continuing ex 
pansion program,” lason stated 

Bemiss-Jason creates and markets a wide 
variety of designed-to-ordet and stock 
patterned corrugated display papers and 
point-of-purchase merchandising aids. Ad 
dition ot the two Sherman divisions, thei 
inventories and special production machin 


ery, will make available Sherman's corru 


The Bliss STO-WAY Grill has been de- 
signed to give maximum variety and 
speed of trimming in the minimum space. 


gated printed designs and display specialties, 
such as photo-murals, display papers, and 
die-cut items to all of Bemiss-Jason’s cus 
tomers 


Louisville Guild 
Has Meeting 

I Kautman, Appels, louisville, report 
that the Display (,uild of that city met 
recently at the Henry Watterson hotel, with 
loe Kries, of Selman’s, vice-president of 
the group, presiding 

\ discussion as to how the Guild can aid Practically every branch store built within the last five 
in civic drives was held, followed by a tall years has been equipped with the Bliss SEELINGRILL. 
by hkscher Bettis. Stewart s who discussed 
what thi National splay Association 


Please write for complete information. 
means to displaymen 


Studio Is Opened 
By Jules Gren 


The opening of his new studio and ofhes 
at 271 West 57th street. New York City 19, 


has been announced by Jules Gren. He was 


BLISS DISPLAY CORPORATION 


37-21 32nd STREET @e LONG ISLAND CITY NEW YORK 
EXeter 2-3890 


formerly display director for Hearn WD 
partment Stores, ol the same city. Operating 
undet the tithe ol lules (,ren Associates. thie 
nrm will render a display consultant service 
as well as designing point-ot-sale materia! 
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NEW LOWER PRICES 
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ON QUALITY TURNTABLES 





MODEL No. 500— 
balanced load ca- 
pacity 200 Ibs.; 
reduction gears 
sealed in oil for 
quietness, efficien- 
cy; finest ball bear- 
ings; precision 
built; cord, and 
plug included. 








SPECIFICATIONS: 3 

KPM, 5” high, AC 

motor, 8° top wheel 

diam., shipping wt. 
13 Ibs. 





MAIL ORDERS 
FILLED PROMPTLY 





MODEL No. 75— 
balanced load Ca- 
pacity of 75 Ibs. 
exceptionally de- 
pendable with oil- 
less type hearings; 
rubber mounted; 
very quiet; cord 
and plug included. 











SPECIFICATIONS: 
3¥2 RPM, 4” high, 
AC motor, maximum 
width 8”, shipping 
weight—6 Ibs. 


ART R. COHEN CO. 


$10 Penn Ave., Pittsburgh 22, Pa. « 


Member NADI 
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FASTENING 


T-50 GUN TACKER 
POWERFUL! VERSATILE! 


Used where heavier longer 
staple is needed Same ma 
chine takes 4 staple sizes: ‘/,”’, 
9/16 leg, .050 


Vy ’ 7 and 
geuge wite 


HT-50 HAMMER TACKER 

EASY ... WRIST ACTION! 

HAMMERS STAPLE HOME 
WITH EACH BLOW 


takes 3 staple 
s:ze@s 4 Vy and 7 leg, 
050 gauge wire 


mm ~ 


Same machine 


See your supplier 
Send for catalog 








ARROW FASTENER CO., INC. 


ARROW TACKER MODELS 


offer DISPLAYMEN 
FAST—EASY—ECONOMICAL 


si 7 
T-32 GUN TACKER 


FAST! COMPACT! 


Used where lighter, 
shorter staple is needed. 
Same machine takes 3 
staple sizes: 3/16", '%4"' 
and 5/16" leg, 032 


gauge wire 


MORE AND MORE 
DISPLAYMEN ... 


are finding that Arrow Automatic Tackers best 
meet their requirements for faster, cheaper and 
better fastening. You too, can depend on Arrow 
Tackers to best solve your own particular display 
fastening needs. Investigate the time, labor and 
money saving advantages today! 


ONE JUNIUS STREET 





BROOKLYN 12, N. 7 





"Rane, 


UNUSUAL 
IMPORTS 


G 
ed ax 
~o 


4 
p 
BY i 


STARER DISPLAYS 


737 NM. FOURTH ST., MILWAUKEE 3, WISC 





USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 


POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$4.00 Per Column Inch-— CASH WITH ORDER 











CHICAGO DISPLAYS 
|( ontinued from page 29 | 
Nile 


and 


and chat . 
added to 


apparel. 


yellow, green, white, 


pink, 


treuse. (osrass stepping stones 


the spring motif and accented the 


lights 


level to 


( lear were used hoth above and at the 


street give full color value to the 
costumes 


[he bau 


spring tint 


“(ottee lrost” as a 
State street bat 


color 


sponsored 
and devoted the 
series im this ( Oats, 
illustrated the 


deeper 


tery to several 


suits. and frocks color and 


the hats were in tones to 
trast | hye 
of the 


har monize, yet 


VIVE Cor 
large wooden paddles at the back 
tones to 


window were m various 


vive contrast to the costumes. 
The wrought iron block wall added the effect 
of the Amber and white 
Pebbles of a darket 


carried the eye to the 


street scene light 
tone than 


back of 


and gave it additional dimension 


ing was used 
the costumes 
the window 

Duplicating the same idea in four windows 
four different colors 


Moss at Marshall 


from the 


was done by 
Kield & Co. Sus- 
from 


and wm 
lohn 


pended ceiling, and set out 


the background, were varying widths and 


lengths of boards that ranged from shell-pink 
to deep red, from azure blue to navy, from 
pale yellow to the darkest hue, and a tourth 
in chartreuse repeated the idea. In each win 


dow was a costumed mannequin in the basic 


color, otten with softer tones combined for 


a line of pebbles 
of the boards 
\ pink and white lingerie window got atten 


smartness cach stood qn) 


it} the darkest color 


tion because of a tiny pool with its palm tree, 
and lilies-of-the-valley nestled in the tiny isle 
at its 


pool 


The arrangement of the 
reflect the sheerness 
effect of the The lily 
was used on some of the gowns shown, and 


hase mirror 


seemed to and 


misty window motif 
some of the mannequins held bunches of the 
flowers 

Children in their Sunday best, playing with 
their dogs, were used by John Moss to show 
children’s apparel. [:mploying the great cor- 
ner window at State and Randolph, he made 
this 


feeling of youthful activity, and combined it 


good use of spaciousness to give the 
all with huge cookie jars, out of which cookies 
spilled 

Bramson's opened its children’s store at 720 
North Michigan avenue the middle of March. 
featured May 
circles of Zrass, 
held by party 
The low window permits all but the 


Phe imitial display poles, with 


three of these set on green 


the colored ribbons dolls If) 
clothes 
Paintings based on nursery 
walls of the and 


than is the 


youngest to see in 
rhymes are on the store 
lower 
the benefit of children 


window at the Fat 


some ot the cases are 
average for 

\ hat created 
interest that it kept the display staff 
between and the 
tact lhe 


Was 


so much 
running 
window to 
front of a 
painted 


the department 
keep the showing 
simulated hat bar suggested by 
boards im the tront of the window, kept at a 
the hats 


shi Wl OT] heads, 


low level st) that Corie could easily a 
that rested on the counter, as 
held by the 


ness of thy 


and as mannequins [he smart- 


gave the theme tor the 


hoxe ~ 


front ot the counter, and thus repetition of 


Hoops 


both design and color created attention 


mache were held itl place by nine 


to hye able to hold 


of papiet 
wires. and so adjusted as 


the lovely millinery 


DISPLAY WORLD 








Vanishing Fire Plug 
Stirs New York 

All New York City laughed recently at the 
strange case of the vanishing fire plug which 


still has the police department a bit dazed 


It all started when a policeman noticed a 
Cadillac parked beside a fire plug in tront ot 
a restaurant on Sixth avenus tle wrote out 
a ticket, hung it on the car, and went on 
his way An hour later he returned and 
found the car gone, and so was the fire 
plug. But on the tollowing day it was 
back in place again, and, on investigating, 


the patrolman found it to be a display prop 


made of “Celastic” and exactly duplicating 
the appearance of the real thing 
No one admits ownership of the fre plug, 


suggested that it was 


to) 


although some have 


used by the restaurant ownet assure him 
o* his establish 


Walter Ss, 
probably 


self a parking place in tront 
Ben Walters, 
Seventh avenue, 
light the 
which makes the fire plugs tor 
but thus tar he hasnt talked 
The story was carried on television, radio, 


ot Ben Inc... 


could 


subject, ror it 1s 


meni 


156 throw 


on his company 


display use, 


and in newspapers coast to coast 


Fixture Mart, Chicago, 
Takes Larger Space 


{ ompletion Ol a remodeling propram 


which will more than double the size ot the 
firm’s present showrooms is expected by 
lune 1, according to B IX Sieve, lhe 
Fixture Mart, Inc., 314 West Jackson boule 
card, Chicago 6. The extra space ts being 


obtained by the addition of a storeroom next 


door 


This company has just released an intet 


esting catalogue showing its line of wrought 


iron units, and a copy will be sent tree on 


request 


3-D Display Service 
ls New Company 
Harold A 


Johnson has opened a new dis 


play firm under the name ot 3-D Display 
Service, 830 North Meridian street, Puyal 
lup, Wash. Located a short distance trom 


lacoma, Seattle, and Olympia, the company 


will handle a complete line of display ma 
terials and equipment, and 1s interested in 
hearing trom resources wishing representa 
tion in that area 
Charlotte Store 
Names Mathis 

Formerly with the Muller Company, Lake 
Charles, La., Jj. ¢ Mathi has been ap 
pointed display and advertising manager for 
limmie lLedtord, Inc., Charlotte, N. ¢ \t 
one time he was in charge of di play tor 
llis Stone Company, Durham, N. C 
Transparent Plastic Holder 
For Display Dividers 

“Devoidal 109 the name ol a trans 
parent plastic holder tor gla partition di 
viders, introduced | Paul ©. Virdone, In 
27/0 Park avenue. New York City 17. In 
one solid piece, the holder afford turdy 

pport, require no drilling and ser 
unbreakable and untart able It can be 
used with any customars ized glass divides 


utilized in stores 
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SAVE TIME...SAVE lel. I f 


PLATE-MAKING KIT 


Cut Letters Extra Size, 
Different Styles... Cut 
Designs and Line Draw- 
ings... Any Shape You 
Need for Display Cards, 
Special Signs, Streamers, 
Window and Counter- 
Cards. 


Because you can make Ti-Pi 
store, you save time and money 


... get the exact style you want... 





This kit contains all you need to cut your 
Detailed 


cover 


printing plates. 
the 


plastic 
directions are 


Price, $16.95. 


own 


on inside 


resilient plastic plates right in your own 
most 


important, you get better quality printing. Only a few simple hand tools 


are needed. 


The Ti-Pi R-P printing surface comes to you mounted type high on a 


laminated wood base. 
plates. 


It can be locked into a form with type and metal 


Ti-Pi R-P plates are flawlessly smooth, and stay that way through long 


press runs. 


flat bed, sign printing press. 


Absolutely will not pit. 
and are ideal for printing large areas of color. 


They use less ink than other plates, 
They can be used on your 


Free samples and detailed information on how to make your own plates 
for printing display cards, price cards, labels, catalogs, brochures, letter 
stuffers and other types of printed material. 


SEND COUPON TODAY 


Pe s®s2e2eeeeSeoanennannonononoouooonoononoonooororororo@® 


| City 


State 


'rrTrirfrfrfrrererererfefeffefrfetfeéetétertéetétetéeL LL LLLLEL LL LeeLee. 






a 


4 aa Ww 
q . 1000 Broadway 
- . § 4 COMPANY Kansas City 5, Missouri 
7 Please rush my Free Sample and Literature 
: Name 
8 Address 
' 






































































Straw for Summer 


For Novelty Backgrounds and 


Unusual Effects 


12° Straw Star 
18°’ Straw Star 
24° Straw Star 
20° Straw Angle 


$3.75 
5.00 
3.00 
4.00 


dor 
do 
dor 
do 


We also have a complete stock of Imported Paper 


at $9.00 per 
Pink. Black/White combination 


JOBBER INQUIRIES INVITED 
Prices quoted F.O.B. New York 


CHIC DISPLAY 
293 Seventh Avenue 


Garlands dozen Available in 


Green. 


White 


co. 
New York City 
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DARKS @ PASTELS 





——COLORED BURLAP—— 
DRAPERY FINISH 


BUY DIRECT 
16 Stock colors 


@ DISPLAYS e SHOWROOMS e CURTAINS e@ DRAPERIES 


BIG PROFITABLE ITEM 
GENUINE KNOTTED FISHNET — 8 COLORS 
IMPORTED LINEN THEATRICAL GAUZE — 8 COLORS 
NON-TARNISH TINSEL CLOTH 


VAN ARDEN FABRICS MNERS. 


PLISSE SHADE CLOTH 


110 MURRAY STREET 
NEW YORK 7, WN. Y. 











MAY-TEX CREME CEMENT 


A NATURAL LATEX ADHESIVE 
EXCESS CEMENT EASILY ROLLS AWAY 


MAY-TEX CHEME CEMENT 


waterproo!l bond lL neurpaseed tor all paper 


flexible 


work. ecard 


produ ee a etrone 


beard. easel mounting ote Will adhere tabrice and tea 


ther, toe Actually hundreds of uses 

MAY-TEX CREME (CEMENT is weed extensively im the 
Display Industrs It ie 
cold eream and 
May the 
lnflammatle firder your supply today 

Gels. $9.75 Ea.—Ots. $3.25 Ea.—Pints $1.90 Ea. 

Quotations FOB Chicago 


MAY CHEMICAL WORKS 
5418 5. Herper Ave Chicago 37, Illinois 


We are Adhesive Specialiets if you have “ problem write us 
I 


white in eolor the consistency of 


possesses « high, genuine latex content 


applied with brush, applicator or fingers Non 





APPROVED — ACCEPTED 


RAL 


MAE PA ff 


. F474 Fi = 
PAPER PRODUCTS 


®* Mat-Boards ® Mat-Mounts 
® Wide-Tone Background Paper 


SAVAGE UNIVERSAL CORP. | 


480 Lexington Ave., New York |7, N. Y, 








OUTSTANDING SANDBLASTED AND NATURAL 


wooopDs 


MANZANITA — DRIFTWOOD — 
Price list on request 


NEVADA MING TREE CO. 


BOX 273, RENO, NEVADA 


ROOTS 











WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
310-321 N. Paca St. Baltimore 1, Md. 











USE THE 
Opportunity Exchange 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 


USED DISPLAY EQUIPMENT FOR SALE 
$4.00 Per Columa Inch CASH WITH ORDER 
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COLOR AT BURDINE'S 


| ( ontinued Jrom page 27] 


lined 
The 
both ap 


tables that are neither 
hacked 


pre vents 


tome at fittiniv 


up ma row nor into a wall 


curved ling monotony of 
framed 


striped 


pearance and purpose very gilt 
and whute 
reflects hats 


lo top the elegant appeal ut 


mirror against the gold 


serpentine background from 


every direction 
millinery 
bleached 
framed 
other tashion 
econd tloor At the 


department, a 


this attractive department, fitting 


with white marble 


add Al 


departments on the 


tables are oak 


(il touch oO! ele 


Mirra}! 
Vv ATIC‘ td) 
entrance to the negligee 


igure hefore an oval 


Pose ~ 


gilt framed murror,. with outstretched hand 


pointing the way to stock racks of negligees 


\ platform display in the fashion salon is in 
direct line with a mirrored pillar that picks 
up the reflection and puts it within eye range 
And not 


to out-maneuvered, the budget dress de 


from the budget dress department. 


partment has a 
that 


mirror encased pillar of its 


own throws the reflection of a raised 


platform display in two separate directions 
lt also adds perspective to a small department 
area that uses a curtain wall of fabric printed 
as a foil for an 

that is 
with spaced verticals enameled gray-green to 


|: le mor 


this department have oak-framed panel ends 


i gray, turquoise, and black 


up-and-down lighting cornice white 


harmonize with the drapery racks in 
upholstered in harlequin-patterned gray, green, 
The 


repeated ct lor 


and white plastic-coated fabric various 


interpretations of the scheme 
this 


department unit 


bring entire area into sharp focus as a 


lhere are some relative newcomers to the 


designation of fashion departments, From the 


customer pomt of view fashion departments 


are ready-to-wear, accessories. and millinery 


section But fashion is merchandised in 


many word 


that 1s 


non-tashion departments and is a 


establishing itself in the glossary of 


home furnishings terms. Customers are aware 


of tashion in home furnishings and retailers 


are all for it, since fashion means change and 


change micas quicker turnover and broader 


che mand 
innovation mn 


Lhe skillful Lise ot color and 


design otf modern equipment is now doing a 


fashion merchandising job for departments 
some ot which seemed hopelessly bogged down 
able to 


utilitarian beginning. 


in monotony or seemed never quite 


hve down ther strictly 


The fabric department is certainly a fashion 
fact it is literally and figura- 
tively the substance of fashion. And yet, by 
it is hard put to give 


department; in 

the nature of its wares, 
imaginative arrangement to bolts and bolts of 
fabrics It is 


curved 


therefore, refreshing to see 


line can do for a fabric de- 


it here, doing a sweeping 


what a 
partment. You see 
job for Burdine’s fabric department and, in a 
roundabout way, directing trathe to the pat- 
tern department, and thence on to the Mater 
Mothers are easy fabri 
and the likely of all pros 


home-sew interest 


top-te mpt 


nity Shop 


customers most 
pects tor 

Color brought fashion importance to towels, 
and color sets 
this 
wall painted pale blue-gray and the baffle-type 


a fashion department tone for 
Burdine Bath Shop, with curved curtain 
resplendent in blue-green 
Bath Shop 
bluish-green 


lighting cornice 


[he impressiv lettering 1s in a 
acing valls of the 
covered with 
plasti Set-back three-level 


dark 


counters are heavily textured 


deep-sea aqua 
tables are used for forward display ot 
bath Folded 
shelves creates its own pattern of 
bath 
Bath 


cust 


Ope a 


towels and mats stock on 
curved wall 
curtains and 
sold in the 


and 


color cyt appeal Shower! 


room accessories are also 


Shop, where color } coordinated 


mers provided with chairs for comfortable and 
the bathroom 


leisurely selection of fashion for 


Burdine store ré¢ 


that 


lL hese VIEWS of the new 


veal a store personality maintains a 


cheerful disposition and charming hospi 


tality every square foot of the way. Special 


ized selling atmosphere is simply but effec 
tively created with distinctive wall treatments, 
including the introduction of curved lines for 


more functional beauty 


Hiram Walker Displays 

Have "Grass Roots’ Approach 
()ne ot the 

manufacturers and all distillers 1s the prope 

tie-in between brand advertising and display 

In the liquor 


bast problems faced by most 


material at the point-ot-sale 


industry this is particularly serious because 
ot the 
kets 


So that its 


localized nature of most liquor mat 


displays and point-of-sale ma 
impact and 


Walke: 


roots 


yreatest 
Hiram 


terial will have the 


widest use in all markets, 


holds 


merchandising conterences 


periodically what it calls “grass 
ih which display 
supervisors and displaymen from all sections 
ot the country aTe brought together and 
asked to pass on the use-value of displays 
this 
retailers in all 
be ottered dis 


thet 


begins In 
that 
will 


production 
Walker 
sections otf the 
that will fit in 
marketing problems 


hetore Way 


Hiram believes 
country 
particular 


plays with 


Johannesburg Factor 
To Visit States 

C,. Field, managing director, Charles Field 
& Co., Ltd., Johannesburg, lett South Atrica 
in March on 


and the | 


a long trip which will include 


lL urope nited States. He expect 
“America 
about - and will Display Mar 
ket Week in Chicago later that month. His 
will be 


itt! 


to arrive if) thus country On the 


lune 12. visit 


headquarters while in this country 
Century Overseas Corporation, 220 


avenue, New York City ] 


DISPLAY WORLD 

















Big Anniversary Celebration 
Planned For St. Louis 


\t a 


the St 
Louis Display Guild, April 13, the announce- 
ment was made that the Guild, on its 50th 
anniversary, is to be awarded a handsome 
plaque trom DISPLAY WORLD, honoring 
the organization for exceptional accomplish 


regular dinner meeting ot 


ment in display. Reports Walter Zemitzsch 
\ttendance this meet- 
ing great. President 
Harry Guest called attention to the fact that 
this is the first national award of its kind 
to be received by any local display group. 


and enthusiasm at 


were exceedingly 


Plans have been drawn to have a gigantic 
celebration toward the end of May in honor 
ot the golden anniversary, at which time the 


presentation will be made in person by 
Nathan Silverblatt and R. C. Kash of 
DISPLAY WORLD 

\ 50th anniversary committee was ap 
pointed as tollows: co-chairmen, Ed Lamp 
rich, I. T. Vuierheller. Co-directors, John 


Doran, Walter P. Zemitzsch. Janquet : 
Arrangements, Paul Kloeris, chairman; Lynn 
Hickman, Harvey Aquado. 

Program: Minard, chairman; Pete 


Berta, Arthur MacMahon, Rosemary Mac- 


Sob 


Mahon, Betty Zemitzsch, Gene Lacey and 
()tto Lasche. 

Membership and Invitation: Marvin Pow- 
ers, chairman; Armand Raining, Milton 


Kravitz and Joe Mercurio. 
Decorations: Carl Baum, chairman; Jack 
( hord, Homer ( herot, Al Stoops, Ted Horn 
Nathan Tucker. 
Hostess: Leola Vierheller, chairlady 
Program: Publicity, Harry Guest, chai: 
Paul Fehlig, Ted 
Hughes 


and 


man: Heiman and Tom 


Display: Adrian Delsman, chairman; Lou 
Hoell and Dale Crittenden 


Cooperating with the Committee 


William 


Sensrott, Associated Retailers: Leigh Dox 
see, Chamber of Commerce: Dick Lynch. 
Men's Advertising Club: Charles Van 


Kavensway, Missouri Historical Society 
Guild that the 

board of directors have already taken many 

preliminary steps; the tol 


members were informed 


among these are 


lowing: 

1. It was decided that this be made a civic 
and that 
leaders be invited. 2 


event city othcials and business 


That a dinner and an 


niversary program be That 


arranged. 3 


Zenn Kauffman, New York City, merchan 
dising expert, author, and former display 
man, has been invited as speaker and has 
accepted 

4. That two complete windows be con 


structed showing the contrast of technique 
over the past 50 years of display by the use 
of live models wearing period costumes and 
modern clothing in display settings 

8:0) pom Program 
tollowed by dancing 10:00 p.m 


5. Dinner schedule 


900 pom 

6. The Chamber of Commerce, Men's Ad 
vertising Club, and Associated Retailers have 
already and 
have guaranteed their cooperation and pub 
lieity. The Missour: Historical Society has 
agreed to consult with us in regard to cos 


expressed their enthusiasm, 


tuming 
/. That interested display people through 


out the country be cordially invited to join 


with us on this momentous occasion 


MAY, 1955 











THE MOST Complete Line OF METAL LEGS... 
IN The NEW Indraline K-D Series 1000 






' PRICE PRICE 
em STYLE ANGLE SET STYLE ANGLE Ser 
5" 1005 SS None $5.95 | r 1014 $$ None a9 
1005 SA 10 595 1014 SA 10 a9 
ve 1004 SS None 5.95 1016 SS None 9.95 
e 6 1006SA 10 5.95 16 1016 SA 10 9.95 
ows 1007 SS None 6.95 — 1022 $$ None il - 
1007 SA 10 6.75 1022 SA 10 it 
1028 $$ None 13.95 
9" 1009 SS) None 7.95 28 <4 ae <a 
1009 SA 10 7.6% 
| | A 1011 SS None 7% When ordering state flange style 
IOl| SA 10 7% and finish desired 











Indraline Cast Leg Standard Series 








7, a HEIGHT STYLE ANGLE FLANGE PRICE SET 
4" 1004A 30 2'/,"' Square $6.95 
T'/,"’ 1075A 20 2'/,'' Square 6.95 
13" 1\O13A 20 2'/,"' Square 8.9 
is 1043 None 2'/,"' Square 5.9 
1053 None 2'/,'' Square 5.95 
" 1063 None 2'/,'' Square 5.9 
a 1073 None 2'/)'' Square 6.75 
9" 1009 None 2'/,"" Square 7.9% 
10°" 1010 None 2'/,"" Square 7% 
i 1011 None 2'/,'" Square 7." 
13" 1013 None 2'/,'' Square 8.95 
vailable in satin brass 
a > oe PRICES ARE FOR SETS OF 4 LEGS Avalioteie te notin bres 
> i agg JOBBER INQUIRIES INVITED See 


HARLAN INDUSTRIES 


Exclusive Distributors 
30 N. Wells Street 


CEntral 6-0092 


to the Display Trade 
Chicago 4, Ill. 











FOR DISPLAY MANUFACTURERS & JOBBERS 
Products of Styrofoam 
Manufacturing and Processing 
Write for Catalog 


FOLIAGE CO. OF AMERICA 


LUDINGTON, MICH. 








Order Your ‘‘Naturalike’’ Grass Mats 


and TUFF-TURF seprinklings from your display jobber 








today NOW! “NATURALIKE” are the finest GRASS 
MATS you can buy. Ask for “NATURALIKE”™ when 
ordering. 

MEMORIAL GRASS COMPANY 
UHRICHSVILLE, OHIO 
SHOULDER COVERS 
Vinylite window-clear — vinyl — polythene 
Price list & samples on request. 
JOBBERS ONLY 
CORONET MFG. CO. 

BOX 35 VARDVILLE, WN. J. 











WOOD SLATS 


Stitched with white threads—flexibie—grain of wood 
glows behind lighted bulb. Also available com- 
bined to thick paper—inexpensive 


SHOPSIN PAPER COMPANY 


92 VANDAM STREET NEW YORK 13, N. Y. 











Produce 
lines of 


EXQUISITE SMALL FLOWERS 


For Show Case and Interior Trims 
display effects impossible with regular 
display flowers Unsurpassed beauty 


Tremendous Varieties in Stock 


MILTON S. AHRENS, INC. 
Importers — Mfgs. — Exporters 
W. 4th STREET NEW YORE 18, N. Y. 


; 








WOOD? ... OR?? 


It's “Weathered Wood,’ the latest of the amazing 
TEXTURE-FLEX display materials. TEXTURE-FLEX looks 
so real that it cannot be distinguished from the origi 
nal when seen from but «4 few inches away Far 
superior to any paper or other display materia! 


This texture, and others, come in 4 « 3 
can be rolled or foided and reused 
An interesting Brochure is available 


sheets which 
time and again 





Authentic Reproductions of Natural 


Textures with Startling Fidelity 
Manufactured by TEXTURE-FLEX Division 
Chester Rakeman Scenic Studios, Inc. /2 


625 W. 43rd St... New York 36, WN. Y. 
BRyant 9-8869 












Ballou’s 


MAKES EVERY DISPLAY A 


SHINING 
SUCCESS 


METAL FLAKES 


Brilliant, scintillating, non-tarnishing 
flakes in gold, silver, and many colors. 


GLASS TINSELS 
Beautiful sparkling colors—red, green, 
gold, silver, blue, black—five finenesses. 
Also pastels and other shades to order. 


DIAMOND DUST 


Attractive snow effects can be ob- 
tained with this decorative material. 
Obtainable in five finenesses. 


CRYSTAL BEADS 


for indoor displays. 


GOLD and ALUMINUM 
BRONZE POWDERS 


Greatest possible luster in the correct 
fineness for screen process or any pur- 
pose required. Send for shade card. 


Write for samples & prices 











—©~6 


| Edward C. Ballou Co. 


6 Varick St., New York 13, N. Y. 








wr 








Make your display a real eye opener, with 


“COLORPLAY"™ 


the dramatic, rotating display-light that auto 
matically changes color every 6 seconds. Iiluminates 
your displays or backgrounds with vivid, animated color 


Write for illustrated folder No. 15 


AMERICAN STAGE EQUIPMENT, INC. 
805 East 134 St., Bronx 54, N. Y. 





Y 


Easy Home Study course showing 
how to do every phase of window 
display work. Merchants, display 
men, women and beginners will 
find this course the finest of its 
kind. School founded in 1905. 


Employers: Free to you 
Names of our Graduates. 


Write for literature 


THE KOESTER SCHOOL 


3710.12 N. Cicero Ave., Chicago 41, Il. 


STUDY 


WINDOW oN 
AT HOME 
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MEXICO CITY STORE 


[Continued from page 21] 


is further enhanced by the care 
\dequate 


given to the 


lighting functional as well as 
ilumination has been considered 
Most 
recessed 
effect 1s 
In display 
strength 1s 
customer in 


decorative 
each zone ot the store 
diffused 

The 


without 


separately tor 
(jl the 
fluor 


lighting 1s from 


cent tixtures yeneral 


soft and restful ylare 


centers ali mitensity Oy] much 


maintained to aid the color 


selection Display shelves and cases 


throughout the illuminated with 


This 


wali 


store ATC 


concealed fluorescents includes the 


1is¢ ‘>T shadow hox shelves ror the 
hand-crafted 


ceramics, and fine silver 


showing of such products as 
objec ts. 
Wall 


stained 


lhe display of silver is outstanding 
have been 


lacquered, and the 


and fturnishings 


then 


panels 
blac } , 


display 


shadow hox 
shelves have been backed with gray 
dyed to Sanborn’'s 
The velvet and 


velvet, specially specifi 


cations shadow-box light 


ing set off the glowing silver like gems in 
a jewel box 

\nother that of the 
small crystal room whose walls and ceiling 
have been lined with black velvet. The only 


lighting is through two tiny apertures in the 


dramatic display 1s 


ceiling and small fluorescents placed undet 
and to the rear of the narrow glass display 
shelves \s the customer enters this dimly 


it room the beautitul, sparkling crystal 


pieces alone are visible and appear sus 


pended in mid-air as if by 
Lawn 


magi 
real 
and 


furniture is displayed on a 


Hagstone terrace with window-boxes 


awnings and aie scenic background = wall 


painted by Gara Garza 
head of the 
floor. the 


vear department is semi-circular 


Strategically placed near thy 


escalator on the second women s 
The cus 
tomer may sit on a circular divan under an 
mcdirect 


dome, whicl 


light 


lighting msures an 
intensity tor the 
and 


pended trom this dome Is 


even, shadowless 


examination of colors fabrics Sus 


an intricate hand 





DISPLAY DEPT. 





wrought brass chandelier depicting talling 
leaves, copied by Gara Garza trom a photo- 
graph of a similar one in a European home. 

Mexican handicraft, one of the oldest 
departments in Sanborn’s, is especially popu- 
lar with the tourists. A large area is devoted 
to an display of the best in 


hand-woven 


uncluttered 
ceramics, baskets, 
blankets, lacquerware, etc., 
tiered tables, or 


glassware, 
all so arranged 
tiered 
counters that the customer may inspect them 
Here wall shelves are 
with a soft from concealed 
lights and are backed by the color which 
best sets off the type of merchandise dis- 
played while the fixtures themselves have a 
neutral limed finish Notice the use of 
perforated hardboard. The 
tographs is of craftsmen at work on various 


on wall shelves, 


easily. again the 


lighted glow 


frieze of pho- 
types of merchandise displayed below 

Part of the main foyer showing the facade 
of pre-Columbian figures in stained glass 
photograph at the upper 
To the left of the 
pastry 


is shown in the 
right on the same page 
entrance to the restaurant is_ the 
The stairs on the right lead to the 


mezzanine with its modern 


shop. 

powder room 

decor. 
Small 


out side 


showcases are placed close to the 
walls at the ends of 
illustration). Other 


windows but are set 


windowed 
(fourth 
tace the 


show 
back 
Part of the drug depart 
ment, photographic supply department, watch 
and clock area, and in the rear the candy 
department and part of the toy department 
are shown in this picture 

Large and small 
foreground permit a 


aisles 
CASES 


an aisle distance 


display tables in the 
versatility in the ar- 
rangement of displays, as seen in the pic- 
ture at the lower left of the This 
photograph shows the from 


the recessed fluorescents set along the junc 


group 
lighting effect 


ture of ceiling and side walls on the second 
floor ‘| he 
\ tin cornice 


( eals 


Hoor 1s completely carpeted. 
punctured 


fluorescents for the 


with holes con- 


lighting of the 
which are backed with pink. 


linen shelves. 


~~ 
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Aa@Lo 
TAQMPSON~ 


—''What did you ever do with that pair of live rabbits you used in your Easter window?" — 


DISPLAY WORLD 


























his view (ast photograph) of “anhor'= | LIGHT—COLOR and ACTION in Conti 
china department shows the display CASES — an in ontinuous Motion 


and tables with receding tiers made in Mex FOR EVERY BUSINESS, PROFESSION OR DISPLAY 


ico for Sanborn’s. Walls, carpet and dis 





play furniture are all neutral grays A 


functional and psychological use of colo MOVING MESSAGE - COLOR - LIGHT - ACTION! 


is employed as a hacking for the wall 
shelves to set off the merchandise to the 










best advantage The interior ot the case 
in the left toreground is painted a soft pink. 


SALESMASTER 


for promoting and 
merchandising a 
product 


Notice the use of perforated hardboard in 
the wall recesses. This is, also, a good il 
lustration of the overall restful daylight 
effect achieved with concealed fluorescents 





















in a skylight type fixture, whose light is 


diffused through ground glass, while the | BRILLIANT WORDS IN ACTION will sell by eye appeal. This neat, self-contained, color 
display shelves and cases are further il- | and motion sign is 2144" long, 7" high, 9° deep. Its black wrinkle finish is neat and can be 
luminated by concealed lights. At the reat used in window display, interior display, on cases, ledges, and anywhere that 110 volt AC 
can be seen the entrance to the ecrvstal room current is available. The message is on 35 MM safety film and the story runs from one to 


: Trae , , see os . 
The cosmetic and perfume department two minutes. The letters are 74"' high with magnifier to 2%" high and 18° long. 


| occupies one of the most conspicuous spots Send for our illustrated brochure 
: on the ground floor, adjoining the women’s 


} accessories department Its elegance is iT MOVES— KRUPNIK MFG CO Low cost animated signs 
the IT’S ANIMATED— ~ . Bring Big Sales Results 


enhanced by Tamayo mural above 1t 
P ° Four models to suit 


curved wall shelves and display cases. The | It's BRILLIANTLY 4542 NORTH KEDZIE AVENUE your purpose 

slatted door in back of the counter opens | ILLUMINATED— JUNIPER 8-6277 CHICAGO 25, ILL. = in use from COAST to 
, , T 

into the department's forward stock room Manufacturers of Continuous Travel Word Signs for COAS 

T} nape r “4 NEW CUSTOMERS indoor of Outdoor Advertising Advertising New message eatily 

| 11s department 1s second only to the drug NEW SALES Trailer Belts on Sofety Film changed 


section in the number of items stocked, run 








ning into the thousands 


Throughout the store each department has | | 
been given equally careful consideration in & 
the arrangement of the displays of merchan 


dis |WESTERN DISPLAYS 


[his new project of Sanborn’'s has caused 
much comment in Mexico. It is expected that | B I x Cc H 


Mexican merchants will rise to the challenge 





Poles — Branches 
offered by this firm and attempt to surpass 


it in originality and artistry of display fea Cc E D d LR 


+ tures | Poles — Slabs — Bork | 


neem Rustic Furniture Co., Inc. 
| DOWNTOWN STORE, | "" ——— 


SUBURBAN ATMOSPHERE | |Phone WI 9-6479 Williamstown, N. J. 


[Continued from page 44] 





























store itself, has five levels including the | For SPRING and SUMMER 


root ot the store, and can park more than | 
SOO cars quickly and easily. The customer | ARTURO PRODUCTIONS, INC. 
leaves her car with a parking attendant and 


' presents 
walks under a canopy directly into the store; 


Decorative Elements converted from Natural 


all purchases she makes in the store are Woodland Materials. FEATURING our Nat- | | 










delivered to the parking desk, if requested ural Twig Garlands, Borders, Dowelled Trees, | | 

Directly behind the railing shown in the Twig Balls and Branches. Trimmed or Un- | 
corner window on the second floor level trimmed with Blossoms. | 
is the Oval Room where the finest of the Write for our beautiful catalog which illus- | | 











famous labels —Christiaa Dior, Carnegie, trates our complete line. 

Howard Greer, Anthony Blotte, and Ben JOBBER INQUIRIES INVITED 

Reig, to name a few make this a very BOX 218, HWY. 35 & SPRINGFIELD AVE. 

lascimating room even without the exquisite NEPTUNE, N. J. DESIGNED AROUND YOUR NEEDS! 
decor lwo large kinnish-American snow 


Hake chandeliers fit well imto this regal 
surrounding 


For the bold and dramatic or the «emoall scale and precious quater 
good taste combined with unmistakable and unmaque ettect we have 


for wnmediate delivery a complete tine of decorative surtace treat 







kspecially provided tor children are large 


DISPLAY PUMPS }y 


ments, paper or fabric. Write tor sample books 


LAVERNE ORIGINALS 


140 EAST 57th STREET « NEW YORK 22 + Plaza 9.5455 


vlass birdeages filled with colorful para- 












keets, and beyond these is the orange juice 
tree which RIVCS out real orange juice at 
the press ot a hinge space prevents tut 


1/250 H.P. 
thet description ot the tore interior at Shaded Pole Motor 








this writing, but [| can assure the readet te Ay ee — 
: hye sf (Cc i¢’ rope { SLlle« . = - : 

me : rvi . ‘ ! . Sage fin * 1 gpm at | foot AUTOMATIC wooD TURNINGS | 

AUVETUISINE, abn ne = nones es ©X4S | Designed as a compact, low cost, quality pump, espe- 

friendliness of the entire Dunlap organiza- | cially suited for making animated displays with water, AN Types of Plarening 

tion will continue to charm customers. new fountains, soap, beer, wine, etc. Its tripod base has Dowels and Balls in Stock 


and old, as they shop with case in this | Se H. ARNOLD WOOD TURNING CO. 
downtown department store with the subur EASY INDUSTRIES 363 Union Avenue, Brooklyn 11, N. Y. 


i 
ban atmosphere | 162 N. CLINTON STREET » CHICAGO 6 sTagy 2-5693 
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GREATEST BOOK ON DISPLAY 
Ever Published, Say Country's Leading Display Autherities 


NOW IN ITS SECOND 


Endorsed by the country’s 
foremost display directors. 


PRICE +10 POSTPAID 


immediate Delivery! 
PARTIAL LIST OF CONTENTS 


Training for Display Work 
Recipe for a Displayman 
Common Errors in Display 
Working Methods 

Application of Art in Display 
Abstract Art in Display 
Technique of Painting 
Technique of Enlarging 
Eye-Catchers 

Paper Sculpture 

Display Materials 

Papier Mache 

Balance and Symmetry in Dispicy 
Line and Form in Display 
Principles of Contrast 

How to Master the Space Problem 
Preparatory Work 

The Window Pian 

Birth of a Show Window 
Display on a Smail Budget 


Variations on a Basic Idea 
The Display Calendar 

Layout of Merchandise 
Display of 19 Different Wares 
Small Windows 

The Store Front 

Interior Display 

Expositions and Trade Fairs 
Decorations on the Store Front 
The Flower in Display 

Color 

Paints, Binders and Thinners 
Lettering and Dispiay Signs 
Lighting 

Animation in Display 

Figure Draping 

Display Fixtures 

Economy and Good Housekeeping 
The Workshop 

Windows of the World 


EDITION 


DYNAMIC 
DISPLAY 


TECHNIQUE AND PRACTICE 
By FRANK J. BERNARD 


Contains Everything 


ABOUT DISPLAY 
— You Must Have A Copy 


...to make your displays sell more goods faster 
... it's the kind of book you have been waiting for 
... it's a necessity for everyone engaged in display 
or using displays 


SIZE 9 x 12 INCHES — CLOTH BOUND 


268 pages 


MORE THAN 


600 illustrations 


The publishers of DISPLAY WORLD for years have sought a 
modern text and reference display manual! of this kind and now, 
in DYNAMIC DISPLAY. they offer a long-needed book which 
everyone in display will be proud to own. It is a complete 
treaiment of modern display technique and practice. The 
student will find it a sure guide to display techniques and a real 
help toward steady improvement and perfection in his work. 
For the experienced and professional displayman it is rich in 
display ideas and an invaluable reference work — in fact, a 
display library in itself. Retailers, both large and small, will 
find it a positive guide to good selling displays. The author 
draws freely on his wide experience to explain each facet of 
retail display and shows by photographs and sketches the 
practical application of display techniques for modern displays 
that sell. Display problems and their solutions are explained in 
detail. It gives display a ucientific background to make the 
medium of display more powerful and effective. Study the 
partial list of contents and you will realize that this is a hook 
you MUST have. Its value to you cannot be measured by its 
reasonable cost. 


Order Your Copy NOW! 


® DISPLAY WORLD, Cincinnati 1, Ohio 


[) Please send me postpaid a copy of DYNAMIC DISPLAY. for 
which $10.00 is enclosed. 
[) Please send me a copy of DYNAMIC DISPLAY and enter or 
extend my subscription to DISPLAY WORLD for one year. for 
which $13.00 is enclosed, a cash saving of $1.00. (All foreign 
combination orders, except Canada, $1.00 additional.) 





DISPLAY 
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DISPLAY IDEAS 


[Continued from page 55] 


the street got the impression of a yardstick 
reaching without interruption from one end 
of the store to the other... 

Sprays of fern were fastened to green 
plywood sticks placed against a light green 
background for one of the Easter windows 
used by Russell ¢ 
nati. Before this was an _ old-fashioned 


automobile in stylized form, at the wheel of 


Kehrt, Jenny's, Cincin 


which sat a large Easter rabbit of yellow 
and pink 
covered 


The car, made of plywood and 
with papier mache, was in bright 
blue and loaded with spring flowers 

Refrigerators—one yellow, one green, 
and another white — were shown by Allan L 
Schwartz, Jacksons, Oakland, Calit., against a 
Yellow 


Live flowers 
rafha 


background of bone-white. wood 
chips were used on the floor 
of lavender, blue, and white were in 
holders suspended trom the ceiling by wires 
on which butterflies rested 

W. R 
Nashville, showed “Haymaker” shoes in a 
pastoral setting 


Murray, Cain-Sloan Company, 
with bales of hay, natural 
fencing, and a gate which bore a sign on 
footwear. lwo 
colt and 
Within the store 


the theme was carried out by bales ot hay 


which was the name of the 


feminine mannequins stood by a 


calf made of papier mache 
on ledges, each bearing a rustic sign read 
ing “Haymakers. 
Kor St. Patrick's 
many of the 
Julius FE 


Day in Boston, where 


residents are of Irish descent, 
Steinberg, Filene’s, installed a dis 
play in which a life-size papier mache figure 
of St. Patrick was the principal charactet 
He stood hetore a reproduction of a stained 


glass window showing the saint of 


lreland, 


patron 


and at each side were paintings 


of Irish scenes An Irish harp stood at the 
lett 
H Nielsen, 


Southern Rhodesia, did a detailed painting of 


(,reaterman §, sulawayo, 


a Paris street scene tor a display of mer 


trom the French 
stall 


chandise taking its theme 
capital. At the left 


in three dimensions 


Was al Nnewspapet 


\ simple, but dramatic, used 
by Richard S. Parker, for 
monds” cosmetics as introduced by 
New York City. The 


draped in a shimmering curtain of cellophane 


sctting Was 


“Oueen of Via 
Revion, 
entire window was 
strips extending trom floor to ceiling about 
mid-way glass and the back 
back to torm an 
arched entrance at the left, and in the open 
ing stood the figure of 


hetween the 


These strips were drawn 


a woman elaborately 
gowned and bearing 
diamonds 


a scepter tipped with 
Imitation diamonds carpeted the 
which 


floor. on rested the cosmet s 


(hildren's colortul paintings were ar 
ranged in horizontal lines across the back 
ground of a display for childen’s apparel at 
Gimbel Brothers, Philadelphia, 
van Hollander is display director 


where A 
Fabrics were draped around three tilted 
lamp standards in a display by Hans Mans 
teld, Kauthof, 
the standards were ornate 
wire and parchment; two of 
lighted, but within the third which was 
made of wire only, in outline form, stood the 
miniature figure of a woman 


Hagen, Germany. Topping 
lamps made of 


these were 
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Henri Bendel 
Tew Vfork, 
One of 
Aten 


‘Siti Gis 
| 7... 


Witten 


) 
ellers 


‘a Fa drars owt 


The big names in retailing, stores with nation-wide reputations, employ Mitten’s Letiers to 
put character into their signs and display work. Henri Bendel, New York, is no exception 
John Robert Cobb, display director of the store, created the outstanding Brotherhood Week 
window display illustrated above using Mitten’s Letters. In addition, Mr. Cobb uses Mitten’s 
Letters throughout the store to make easy-to-read sales messages and signs. Furthermore, at 
stores such as Bullock’s, Robinson's, Stern Brothers, Gump's, Macy's where outstanding 
displays are commonplace, you'll find Mitten’s Letters playing a featured role. Along Fifth 
Avenue B. Altman, Franklin Simon, Russek’s, Peck & Peck constantly use Mitten’s Display 
Letters. They use them with all kinds of displays, with every type of merchandise and in 
almost all store departments. It's with that America’s better 
Mitten’s Letters. 

Mitten’s Letters are designed for flexibility. The fourteen letter styles are designed to 
work together in countless combinations, serving two purposes at all times: First, to decorate 
through their modern, yet classic beauty of line and form. Second, to emphasize a sales mes- 
sage by their clear, readable simplicity. 

Mitten’s Letters are adaptable for use on a variety of backgrounds from shimmering satin 
to the roughest concrete, depending on the effect you wish to achieve. Their depth of relief 
gives beauty and readability to the message, and by using side, direct or background illumina- 
tion, dramatic effects are easily obtainable. Mitten’s Display Letters are less expensive than 
wood or plastic cut-outs, are much more attractive and are ready for instant use. 


good reason stores choose 


Write for complete information and prices. 
Manufactured by 


Mitten's Display Letters, 2 West 46th St., New York City 19, or Redlands, Calif. 


Distributed by 


GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVE. 
ST. LOUIS 3, MISSOURI 











USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 
a 
$4.00 Per Column Inch CASH WITH ORDER 


FOR 


PAPIER 
MACHE 
FORMS 


W.H. Window 
Display Co. 


119 Ave. D 
New York City 9% 


























e@ WHEN WRITING ADVERTISERS PLEASE MENTION DISPLAY WORLD e 








HERNARD 3-D LETTERS 


MERCURY available in Yq and 1%, vpper and 


lower caste 


and 2'/2"° 


CONDENSED available in I'/,"' 
only: 


and case capitals 
| deep 


GOTHIC 
high, upper lower 
23 STYLES 
White plastic 
ceramic composition 
Precision-Molded 
Stocked for immediate 
shipment 
inexpensive 


3 TYPES 
A-—PIN-BACK 
interchangeable 
B--SANDED BACK 
attach with give 
TRACK 
for stand-up signs ° 
Also logos to specifications 


letters. trademarks. 


FREE —samples and catalog 


HERNARD MFG. CO., INC. 


923 OLD NEPPERHAN AVE., YONKERS, N. Y. 





jponeecoccooe 


Enjoy 





the Added Beauty of Your 
LIGHTED Tree in MOTION... 





KASSON 
ELECTRIC 
CHRISTMAS 
TREE TURNER 


Revolves 
3 Times 
@ Minute 








Adjustable 
fo mosf 


Tree Sires! 


ideal for holiday windows and Christmas displays’ 
througwout the store Sturdy, dependable self- 
starting A.C. motor. Double, built-in outiet for 
tree lights will trim! 


revolutionize your 


The Oldest Name in Turntables 
Available for Every Need! 


Poto:sho Used throughout 


the world for sales- 
boosting action 
CL. ecta Tyunwtasits 


displays. (6° table 
revolves 3 times a 
minute: 200 ib. ca- 
pacity. Model 712 
illustrated permits 
novel lighting ef- 
while table 
Ceiling 
background 
units available too, 

4s well 48 smart 

We also produce midget frac 
electric motors. electric barbecue 
24 hour delivery from stock! See 
jobber or write us for complete 


fects 
furns 
a nda 


build-up fixtures 
HP 


furners, et 


tional 
your tocal 
catalog! 


KASSON DIE & MOTOR CORP. 
Formerly General Die & Stamping Co 
Dept. © 2-14 Northern Bivd 
Long Isiand City |, New York 


Integrity 
Since 
1919 











Display Contest Report 


characterized by 
DISPLAY 


AWaI!I d 


OR the above display, 
its humor 


WORLD’: 
been presented to bark VW 


and timeliness 
medal 


Pratt, display 


monthly gold 
has 
director of Strouss-Hirshberg, Youngstown, 
()hio, tor the 

[he use of 
all too 
lends itself im to such treatment 
Here Pratt of an 


form, the underwear-clad fyrure wearing 


month of March 


humor in American display 1s 


infrequent, even though men's weat 


many Cases 


has used a blow-up incom 
tax 
a barrel, and three enlarged reproductions of 
the 


tax 


pennies combined to tie in lean purse 


of the average man at income time with 
the low cost of the shorts and shirts displayed 
Such a display can not fail to attract atten 
tion and sell its share of merchandise 

Kach month a gold medal is presented in 


DISPLAY WORLD's 


( ontest, 


International Display 


now in its fifth consecutive 
98 different merchandise and 
the contest, which 
| In each of the 
the 


will be 


which 1s 
yeal lhere are 
service Classifications in 
will 


divisions, at 


continue to December 
the 
silver, and bronze 


the best displays and the respective 


end of event, a gold, 


medal awarded for 
winners 
with three. two, and one 


the 


will also be credited 


Lhe 


of pomts m 


point person with highest number 


the entire contest will receive a 


beautiful gold plaque, suitably inscribed, as 


will be 
the 


sweepstakes award; next highest pre 


sented with a similar plaque, and next 


two will receive plaques of silver and bronze, 
The 


bearing 


monthly 
the final 


gold medal award 
the 


respe tively 
results of 


has Tid) citi 


contest 


Entry is made by black and white photo- 


preferably 8 by 10 inches in size, 


(on 


graphs, 


although smaller ones will be accepted 


the back of the photograph should be listed th 


—The above display, by Earle W. Pratt, 

Strouss-Hirshberg, Youngstown, Ohio, has been 

awarded the International Display Contest 
aold medal for the month of March— 


displayman's name, his store, city, address, 


and the classification in which the entry is to 
Any 
not necessary to be a subscriber to DISPLAY 
WORLD in order 


submitted as 


be made displayman can enter; it 1s 


to compete. As many en 
and of 
the 
the chances for a higher total of 


desived. 
entered, 


may be 
the 
better are 


tries 
course more classifications 
points 

No entries will be returned, and all become 
the DISPLAY WORLD to be 
used as the publication may deem desirable 
3,500 
received. The sweepstakes award was won by 
Kaufhof, 
Germany, followed by Harold Mclaren, The 
Marche, Seattle: Lit 
Philadelphia; Adrian Delsman, 
Famous-Barr, St. Louis; Karle W. Pratt, and 
A. Van Hollander, Gimbels, Philadelphia 

Monthly gold medals have been presented 
thus far im 1955 to the following: January, 
Waldemar Werner, Kaufhof-Hohestrasse, Co 
logne, Germany; A. Van Hollander, and Earle 
W. Pratt ° 
Wettler And Roide Buy 
Crystalline Piastics 
Wettler 
( rystalline 
and will continue 


property oft 


Last year more than entries were 


Hermann Schlipphacke Cologne, 


Bon fom Comerford. 


Brothers, 


Joe Roide have 
Plastics. 


to operat 


Fred and pur 
Angeles, 


under 


Los 
the 
ihe tormer owner, Henry 


chased 
hirm 
its present name 
st hwarz, died re ently. 








SOURCE SERVICE 

If in any of the illustrations in DISPLAY 
WORLD you see some property, fixture, 
mannequin, or other display equipment 
which interests you particularly, we will be 
glad to supply you with the source from 
which it can be obtained. Just address your 
inquiry to the Editor, DISPLAY WORLD. 
Cincinnati 1, and it will have prompt atten- 
tion. 
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12,000 People Visit 
POPAI Exhibit 

A total of 115 
annual exhibit and symposium of the 
of-Purchase 


ninth 
Point 
Advertising Institute and an 
attendance of 12,000 visitors marked a new 


exhibitors at the 


high for the event, which was held in Chi 
April Motion 


zation for point-ot-sale displays were 


cago early in and mechan: 
noted 
as the major trend 

Donald S. Hutchinson, Lutz & Sheinkman, 
was elected president W le 
head of the Chicago firm 
named chairman ot the 


Stensgaard, 
ot that name, was 
board 1 directors 


The 1956 show will be held at the Hotel 
Sheraton-Astor, New York City, the week 
of April 10 
Herzberg-Robbins Moves 
To Better Location 

New and larger quarters in the market 


area of New York City have been taken by 
Herzberg-Robbins, Inc., at 110 West 30th 
street. The company was tormerly located 
at 457 West Broadway \ complete manne 
quin service will be offered, including plas 


tic mannequins, wigs, repairs, and rentals 


Pittsburgh Firm Appoints 
Display Assistant 

For many years assistant display director 
Pittsburgh, Mrs 
Harris has been appointed to a similar post 
by Boggs & Buhl, of the 
succeeds Robert Ford, who 
order to take charge 
baum ’s 


of Rosenbaum’s. Olga 


same city Shi 
resigned in 


of display for Rosen 


Bermuda Trip Is Prize 
In Display Contest 


Two round-trip tickets to Bermuda will 


be the first prize in a Baby Week display 
contest arranged by E-Z Mills, Inc., New 
York City. Other awards will be in the | 
form of U. S. Savings Bonds S100) for 


second and $50 for third 
Six Weeks In Europe 
For Morris Welch 


Italy, 
on the 


Switzerland, kngland, (Germany, 
and France are itinerary of Morris 
Welch, director of visual presentation and 
packaging for Associated 

Corporation, New York City, 
Europe on April 20 
air, he will visit a trade ex- 
hibits, check on display in the 
countries mentioned, 


Merchandising 
who left for 
Making the trip by 

number of 

various 
and try to include some 
vacation time as well 


Vacation In Hawaii 
For Silverblatts 

Nathan Silverblatt, manager of DISPLAY 
WORLD, and Mrs. Silverblatt left Cin 
cinnati April 17 for a month's vacation, two 
weeks of which will be spent in Hawaii 
Change Of Location 
For Calvin St. Clair 

kK. Calvin St 


lan © 


{ lair, who operates a tree 


display service in Tulsa, has moved 


his office, 


warehouse to 


at 15 West Brady 


showrooms, and 


larger quarters street 


MAY, t993 
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“SIGNFRESS” 


SHOW CARD AND POSTER MACHINE 


Featee9 | SPEED----SIMPLICITY 


LOW OPERATING COST----LONG LIFE 


Used for over twenty years by leading national chains. 


MORE PROFIT 


Many have from 50 to 500 or more in use. 











TO YOU! | 
es 

The "“SIGNPRESS" | 
ables store managers to 
do a better job of mer- 
chandising. It provides 
a simple, convenient 
means for producing 
GOOD LOOKING Cards 
& Posters QUICKLY and 
at SMALL COST. 


SHIRTS 


| spe 


MADE IN THREE SIZES . . 


BOX E€-144 


“os ’ Dey | os 
for e||Smt! * |] 
Old § hs i Cy tt ) 
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CHOCOLATES | oe. 
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. WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


DISPLAY EQUIPMENT CO. 


ADRIAN, MICH. 





ONLY HAS IT! 





FLAIR has the LIGHTEST Fibreglas Cloth Plastic Manikin in America! 


Superb Stylings — Used in the FINER Stores Like 
LORD & TAYLOR, MARSHALL FIELDS, FOLEY'S, WANAMAKERS, ETC.! 


15 W. 18th STREET 


FLAIR erasric 


MANIKINS 


NEW YORK CITY 








USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 


POSITION WANTED 
POSITION VACANT 
USED DISPLAY EQUIPMENT 
FOR SALE 
REPRESENTATIVES WANTED 


$4.00 Per Column Inch 
CASH WITH ORDER 














Same Day Shipment On All Orders For 


Genuine “PEG-BOARD” FIXTURES 
AND PANELS 


Avoid delay-—order from LADON for immediate, same 
day shipment Complete stock to fill your needs 


LADON COMPANY, INC. 


730 S$. Wabash Ave., WA 2-0383, Chicago 5, ili 





“VIVIDSHEEN” FLINT PAPERS 


20 Brilliant Colors 26 inches wide 


25 4. rolls $1.30 roll 
50 #. rolls $2.47 roll 
100 *. rolls $4.68 roll 


Send for Swatch Card 


THE MULDNER COMPANY, INC. 
397 Bridge Street Brooklyn |, N.Y 
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isPlay 
orld 


Display’s Great Menthly Digest | A 
oat Wt 


SERVICE et | 


The DISPLAY WORLD Service Bureau will 
be gied to supply the latest authentic informa- 
tien about anything in the display line in 
which you are interested. If yeu de met Sind 
your needs listed on this blank, write a sepa- 
rate letter. If we de mot have the information 
yeu want on fle, we'll Gnd eut fer yeu. Avail 
yourself ef our service facilities witheut cest 
or obligation. This service includes an analysis 
of any display problem. 


) Air Brushes 

( po meee | Equipment 
Animated Signs 
Artificial Flowers 
Artificial Snow 
Backgrounds 

| Background Colors 
Biack Light 
Bulletin—Directory Boards 
Card & Mat Board 
Cardwriters’ Materials 
Celer Lightin 
Cempesition Pieces 
Crepe Papers 

Cut-out Letters 
Cutting Machines 
Decalcomania 
Decorative Papers 
Display Fixtures 


Diobay Later “Floor For Moderns 


Display Racks 

Dye, Rug and Carpet 
Enlarging Projectors - 
Fabrice and Trimmings Tite t floor for Young Moderns” 1s ning of this section of the floor to create 


- ers 
> ee ee See & 


-— oo aa. sn. 
a 


‘al Lee! aan te 
eee 


SS OOOO ies ee 


rT 


Flags and Banners 
Fieat Decorations 
) Foils 
‘) Glass Specialities 
) Grasse Mats 
Hosiery & Shoe Forms took over as display director. Featured are Circle,’ with the center of the floor a real 
Lithographed Displays 
Mannequins 
Metal Sheets age footwear, slippers, and low-priced dress of young people around an ice cream table 
Millinery Heads 
Motion Displays 
Motion Mechanisms this floor, each catering to particular needs; features dress shoes under $10 and was 
~) Motors 
Mouldings y : 
Natural Foliage First is seen the “Casual Shop,” in which fer to purchase in the intimate environment 
Paper Sculpture Displays 
Papier Mache Speciaities 
Photographic Blowups attraction (,reat care went into the plan lk ixtures, pomts out Diehl, follow the 
Plastics 
Plywood 
Price Cards—Tickets 
) Price Ticket Holders 
Ribbons 
Sale Banners 
Show Card Colors 
Show Cards 
Show Case Lighting 
Show Cases 
Socks Window 
Signs —Brases— Brenze 
Signs Card Heldere 
Signe—-Electric 
Sign Printing Machines 
Sleeve Forms 
Store Designing 
| Stere Equipment 
Stere Fronts 
Tackers 
Time Switches 
Turntables 
Veneers (Imitation) 
|} Wall Board 

() Wigs 

[) Windew Lighting 
De yeu wish a copy of their catalegue? 
™ De yeu plan to remodel your stere seen 
m De you plan te bullé a store seen? 
MAIL TO 


DISPLAY WORLD 


CINCINNATI 1, OHIO 


the theme of the newly remodeled an atmosphere in keeping with the type oft 


Hoot at Sommer A Kautmann. San Pootweal sold if the department 
francisco, where Elmer ©. Diehl recently Below ts seen a part of the “Co-kd 


-=ro 


low heel shoes such as flats, casuals, teen focal point. On the rear wall is a mural 


J 
Lj 
tJ 
{J 
{} 
tj 
LJ 
J 
| 


shoes There are tour distinct shops on The “Deb Shop,’ which 1s not illustrated, 


-_—_—- 


two are pictured hers designed on the theory that customers pre 


[0 


— 


casuals and walking shoes are the primary of a small shop rather than in a large area 


po0000 


Pd teed Wd 
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Firm 

Display Manager 
Sweet 

Cty 
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latest ideas of self-selection and are care- 
tully designed to fit the individual needs 
of each class or type of shoes. The basic 
color scheme ot the floor 1s pink, broken 
with charcoal and oyster white. 


Southern California Club 

Continues Active Program 
Dick Jachim, 

Southern 


publicity director of the 
California Display Club, reports 
as tollows on activities of that group: 

\n over-flow crowd of 126 members and 
guests viewed the show “Beachwear 
presented, for the fourth 
straight year, by Cole of California at the 
March meeting. 


fashions” as 


A comic skit depicting the 
beachwear fashions of the "90s opened the 
show ; club members participating were Gar- 
ry Kay, of James Jacobson Company; Lee 
Platt, Robinson's-Downtown, and Jack 
Groteweil, Fedway-Westwood. 

Dyonn Greer, of Display Industries Co 
txchange, was in charge ot the 
meeting and his company set up the props. 
Assistants were Paul Smith, Robinson's, Lee 
Platt, and Lee Hansen, of DICE. Ralph 
Dickey, Department of Water & Power, won 
the door prize. 

New members of the club are Don B. 
Lord, assistant 


operative 


display 

Broadway-Pasadena; Mel 
director, and Don 
Phelps-Terkel; B. W. Holcomb, assistant 
display director, Sears-Inglewood; Fred 
Wettler, Crystalline Plastics: Allen Sears, 
Allied Electronics, Cleveland: Bob Schu 
trum, DICE; Gerald P. Roe, Lor Sales; 
Fred Williams, B. A. Jacobs Company; Carl 
Ryan and Will George, Mandala Produc- 
tions 


manager ot the 
Keith, 


Galchrist, 


display 
assistant, 


The next meeting will be held on April 
20, with Maurine Campbell, Robinson's 
Downtown, in charge. The speaker will be 
Franklin Archer, Robinson's vice-president 
and general manager. His topic will be the 
increasing importance of display to the sales 
promotion program. Assisting with the de 
tails of the meeting will be Robert Rough, 
Bullock’s-Westwood; Nila Clayton, DICE; 
Ted Dexter, D. G. Willianis, Inc., and Tony 
Massachria, Toni Mannikin Service 


Lipman, Wolfe Wins 
Local Contest 

In a local contest sponsored by the Retail 
lrade Bureau tor the official spring open 
ing in Portland, Ore., first place in the de- 
partment store classification went to Lip 
man, Wolfe & Co., with Meier & Frank 


(ompany placing second, and Olds & King 


and J. C. Penney Company tying for third 
In the specialty store group first honors 
went to Charles f serg, Inc., second to | 


HLiermanek’s, and third to Cromwell Tatlors 
and Glen FF, Hopkins 


Lighting Firm 
Adds Rubin 

Khegl Brothers, 321 West 50th 
New York City 19, announces the 
ment to its staff of Joel F 
associate Rubin, 
textbook “Theatrical Lighting Practice,” has 
lectured widely on lighting and related sub 
jects and is the 


street, 
appoint- 
Rubin as design 
co-author of the new 


author of numerous techni 


cal articles in the lighting field 


mAYT, F939 


UNCONDITIONALLY 
GUARANTEED 






ARROW PRECISION 


STAPLE GUN 










in in a an yes ve 


“SPECIAL NOTICE » 


Regular $9.50 


FREE 








with purchase of 12 boxes any size staples 













PERFECT FOR 
ALL DISPLAY WORK 
¢ HEAVY DUTY 

¢ ALL STEEL 

¢ CHROME FINISH 

¢ HOLDS 150 STAPLES 


MEMBER NADI 





ORDER YOUR STAPLES NOW! 


ca “ART R. COHEN CO. 


810 PENN AVE.>+ PITTSBURGH 22, PA. 


12 BOXES 


Choice of 3 sizes 
to or gmap he”, %, 


16°’ Staples 
at $2.00 per box. 
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15 STOCK SIZES @ 6 STOCK COLORS @ FLAME PROOF @ MILDEW PROOF 
EATON BROTHERS CORP., HAMBURG, NEW YORK 




















Get Your 
Summer 
IDEAS NOW 


Frostee 


Sno Blocks 
for 
SUMMER 
PROMOTIONS 


Write for 
Samples & Ideas 


Frostee Sno Co. 














USE THE 


OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
4.0 Per Celuma Inch-CASH WITH ORDER 














Antioch, Ill. 


wood letter co. 


‘meecoanrvoeaves 


1S!) WEST (8th aia NEW YORK I1, N. Y. 
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Visit Our Studios and 
Showroom 


GENERAL 
DISPLAY 


7 own Genera! 
D tpiey Building ius? 


as tew minutes from 


‘all of Cincinnait 5 fine ——— 


hotels at General Display Bidg 


25 OPERA PLACE 
CINCINNATI 2, OHIO 


DESIGNERS and MANUFACTURERS 


@ DECORATIVE SET PIECES 
@ ARTIFICIAL FLOWERS 

@ FOLIAGES 

@ PLANTS 


Your ONE Source of All Display Needs 


@ RACKS 

@ FIXTURES 

® MANNEQUINS 

@ DISPLAY MATERIALS 


We shall be happy to see you when in 
Cincinnati, Let us help you with your 
display problems at any time. 


~~~, vrvrvrvrvwrwrvwrevwrevwevwTwTreye-se-e----”----eeeeee ee 
i a 











otal 


DONT PAINT 
— PARAFLEX 


PARAFLEX glass mirrors cover any 


surface, no matter what the size or 
shape. Send for an estimate or send 
vour original sample. We will cover 
it for a very nominal charge. Samples 
at all times are your exclusive property. 


Write today for information 


PARALLEL MFG. CORP., Dept. H 
109-111 E. 28th St., N.Y. 16, N.Y. 
LExington 2-8835 











average electric utility. Our display director, 
Herschel P. Wheeler, learned his protes 
sion with L. S. Ayres and William H. 
Block Company, both of Indianapolis, and 
is a creative artist capable of displaying 
high fashion or homely electrical gadgets 
with equal facility 

| won't bore you with a flowery descrip 
tion of Wheeler’s many talents and qualifi 
‘our excellent editorial in the April issu cations but will simply say I think he ts a 
has moved me to sing a short verse in praise wonderful displayman and a genuine trade 
of display from the electric utility angle personality. His modesty and pleasing pet 
which I hope will also be music to yout sonality are a continuing pleasure in my 
ears in spite of my cracked voice association with him. His public relations 

We cant, due to the nature of our bus! value to his employer is inestimable. 
ness, emphasize display to the extent Gray In the electric utility business we gauge 
son-Robinson does, but we do rate display the effectiveness of our promotional efforts 


| as one oT our biggest ZuUTIS It gets a very directed at the residential users of electricity 
sizeable portion of our promotional budget by the index “annual average kilowatt use 


Qur utilization of this powerful medium, per customer (or homes).”’ This index in 
display, is, | helieve far different than the (hattanooga is now 9,000 kilowatt hours per 





THE DISPLAY PARADE No. 191 by Cuffrer. 


lnreResTeD IN BOTH ARTAND WOODWORKING IN SCHOOL, LOVIS 
DECIDED TO COMBINE THE TwO BY 
ENTERING DISPLAY.--WHICH HE DID 
A MONTH AFTER GRADUATING IN 
1936,WITH T.W. MATHER CO., 
PASADENA. HE WAS WITH THE FIRM 
FIVE YEARS AS DISPLAY HELPEA 
AND SIGN MAN. 
DURING THE WAR HE WORKED 
IN A DEFENSE PLANT, BUILDING 
THE BLACK WIDOW NIGHT FIGHTER, 
BUT KEPT UP IN DISPLAY BY BVILD- 
ING PROPS AND BACKGROUNDS FoR 
SPECIALTY STORES. HE JOINED 
HIS PRESENT FIRM IN 1945 AS 
DISPLAY DIRECTOR. ACTIVE IN THE 
SOUTHERN CALIFORNIA DISPLAY 
CLUB, HE SERVED THE GROUP AS 
PRESIDENT, VICE-PRESIDENT, AND 
% WASON THE BOARD OF DIRECTORS 
yo» PORTHREE YEAAS. HIS SPARE 
> “~~ TUWAE IS SPENT IN HIS WORK- 
| ‘sHop WHICH 1S EQUIPPED witn POWER 
Cs”) “TOOLS. PARTICULARLY INTERESTED IN 
d MAKING GIFT ITEMS FROM ODD-SHAPED 
BOTTLES. LIKES 


A aL WS Sheree 














DISPLAY DIRECTOR 
NASH S, PASADENA, CALIF. 
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home, per year, which is just about tops 
anywhere The national average is now 
2,540 kilowatt hours per home annually 

[ believe Mr. Wheeler and his outstanding 
display efforts are due a substantial amount 
of credit for this result.— B. Osborne, 
sales manager, Electric Power Board ot 
( hattanooga, Chattanooga 


You may be interested in the eftective 
ness of advertising, especially in DISPLAY 
WORLD, by the following story: During 
the past six months two of the larger depart 
ment stores in Australia wrote to us, evin 
ing a great interest in our 100 per cent 
DuPont nylon Santa Claus wig and beard 
sets which we advertised with you last 
November. Both stores claimed they could 
not purchase our sets because ot currency 
restrictions by the Australian government 
and asked if we would be willing to ex 
change our sets for Australian products 

Without hesitation we torwarded sets to 
each of these stores in time tor Christmas, 
in the hope that our sets would aid in bring 
ing realistic Santa Claus joy to Australian 
children. Shortly afterwards we received a 
Merino wool scatter-rug and four wool car- 
digan sweaters! 

We will continue this policy with anyone 
else im any part of the world 1n the inter 
ests of a happier and more realistic Christ 
mas Santa for children (and adults, who 
are only grown-up children at heart) and 
also in turther promoting a slogan my 
father, Meyer Jacoby, originated from his 
many years of practice: “Giving and for 
giving for peaceful living.” Adolph E-. 
Jacoby, Meyer Jacoby { orporation, New 
York City 

In your April issue we notice that you 
show a photograph of a Gimbel window 
We wish to say that panels shown in that 
window are made out of glass and not 
plastic. We are the manufacturers of such 
panels.—Bernard Lubow, Kenbury Glass 


Works, New York City 


It was a great honor for my department 
and myself to receive from my superiors the 
gold and silver medal for our prize win 
dows! | am sorry that I didn’t write you 
sooner, but | was waiting for our “Gim 
belite’” to appear. Enclosed you will find 
presentation trom Mr. kckhouse, head of the 
store, and Mr lannenbaum. head oft pro 
motion and publicity 

\gain, many thanks from my department 
and me, and we will try even harder in 
to win the top honor.—Luke Maletich, Gim 
bel Brothers, New York City 


I have been requested by several display 
men in Melbourne to endeavor to form a 
displaymen'’s association along professional 
lines. Would it be possible for you to obtain 
and send to me a copy of the Rules of 
Constitution of such an association in yout 
country’ This would assist me greatly in 
the work of forming our own association 

DISPLAY WORLD, while having a small 
circulation in Australia, is read with great 
interest by many Australian displaymen, who 
find it invaluable—k. W. Foster, director 
of promotion, The Australian Wool Bureau 
Melbourne 


MAY, 1935 





wa” BACKGROUNDS 


DISPLAYMEN everywhere prefer Hansen as their favorite tool for 
installing windows. This window in ART SCHACHTEL'S MEN SHOPS 
was dressed with distinctive paper tacked on walls and floor with 


Hansen one-hand Tacker. Saves TIME, STEPS. MATERIALS! 


With its rapid zip-zip action — driving slender two-pointed staples 
fast as you grip — its ability to stay on the job — its ready portability 
— its easy-to-service take-up jaw feature — Hansen 
is the preferred tool for putting in windows that attract REQUEST 
and sell. Install displays BETTER, FASTER with HANSEN. BOOKLET 


A. L. HANSEN MFG. CO. pix:c3i7 


5041 RAVENSWOOD AVE. CHICAGO 40, iLL 











‘ADVERTISED TODAY | Store Directory & 
} Bulletin Boards for 
Better Selling! 


Let an Acme board create 
i | impulse buying with its depart- 
pon mental listings and your ad- 
mink Conte BA 6vertisements. Write today for 
Acme's FREE folder ‘'Selling 

Through Suggestion,’ and the latest catalog on 
directories and bulletin boards. 


ACME BULLETIN COMPANY 


37 EAST 12th STREET @ NEW YORK CITY 3 





* e Hill BASE PLATE $495 
UPRIGHT POLE OVER & (per &) $ 125 
L 00 ) uPniont ¥ POU $325 














ee ST | 
CROSSBAR EXTENDARLE PROM 610 116" AE Tue cosy oF OME COMP~ETE UNIT 
* DISPLAY BACKGROUNDS UPRIGHT POLE CONSISTING OF 
UPRIGHT & POLES 
* FASHION w 
ae CnOWweS CROSSBAR EXTENDARLE FROM 0 te 
* WINDOW BACKGROUNDS 6 
* DISPLAY BOOTHS ity | THT SASE PLATES 
* 200M OrVvIDERS | commute once 8377? 
ADDITIONAL PARTS ARE PRICED AS 
rOLLOWwS 
: i | uPeiont & Pou 4795 
i| ° | CROSSBAR EXTEMOARLE 
rmaOmM & 10 116 $:3.75 


Aiso avaenamet 
Vv hb i ING OF urea! ©onet onmoee « 

FLEXIBOOTH reovwes SELF SUPPORT 

PLAY FRAME UP TO 17 HIGH AND FROM @ TO t1'6 i | putiame uPeiGet Poses 

WIDE. MADE OF ALUMINUM, THAT COMBINES LIGHT , oe ee at 

WEIGHT DURABILITY AND STRENGTH FLEXIBOOTH 16 ' - . Fisxsoorm ruemrrues U8Oy = weOUGHT 

UGHT, EASY TO ERECT. ANO VERY STURDY PLACE “on At )6—£e MAN §=6uReRTERY 

ALUMINUM UPRIGHT INTO BASE PLATE THEN wiseRT — ee SS ewe 
hee eootr oe ares ave aAvanagme ” PLAST 4 

THE CROSSBAR INTO MACHINED GRIPLOCKS AT THE ane (Aeercs 

TOP OF THE UPRIGHT FOLES, YOUR DISPLAY FRAME 16 

NOW READY THE WIDTH OF FLEXIBOOTH MAY &F 


INCREASED SIMPLY BY ADDING ADDITIONAL POLES, [Ly COOPER DECORATION CO 
CROSSBARS AND BASES INC. 
*7 


jobbers inquiries invited 
¥ owe \ 1201 EAST FAVETTE Greeer SvVYM@ACUCE wntiw yvoex 
BASE PLATE ® / \ 


manufactured and distributed by 
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Newest of A mazing! 
©) BATTERY — MOVED Pre- 
cision CLOCK MOVE- 
MENTS. Run 500 to 800 
days on 2 ordinary 10¢ flash- 
light batteries! Semple 
incl. hands 
and batteries: 





Summertime Magic worked with our No. 12! Imported 
Tissue Fish Body may be filled with crumpled tissue 
paper through opening in mouth, to give full-round 
dimension Biazing multicolor patterns with red, 
orenge, bleck and bive predominating. Three perfect 
sizes for all beach and casual displays 


$1.50 °% © $3.95 $1.95 i 


Simply wonderful tied-in with our 14 ft 
BAMBOO FISHING POLES 


Natural color Doren 


DUPLEX DISPLAY & MFG. CO. 


916 ARCH STREET, PHILADELPHIA, PA. 
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MAY, 1930 


() awards in the Nemo foundation dis- 


play contest, large city classification, 


went m this order 
The Emporium, San Francisco; second, Joseph 
B. McCann, S 


ington, D. ¢ 


Kann Sons Company, Wash- 
third, Carl W. Ahlroth, The 
May Company, Los Angeles 

Alfred A. Schuster, formerly first assistant 
to kdward Arkow when the latter was display 
director for Arnold Constable & New 
York City, became head of display for Maw 
son & DeMany, Philadelphia 

Irving tIdredge, display 
Macy's, New York City, 


visit to england, France, and Germany. 


( o., 


director for 
returned from a 


Jack Bardwell was appointed first assistant 
to Frank R 
(alehrist Company, 
Shepard Stores, 
same Capacity 

The Boston Display Men's Club elected the 
David Morey, 

fred Henning, 
(Company, Lowell, 


Splan, display manager for the 
toston: he had been with 
Providence, R. I[., in the 


"9 


following  otticers 
Studios, president ; 
Marche Dry 
president; Walter 
Mizer, 
( ompany, secretary 

(. &. Saustad, Titche-Goettinger Company, 
was named president of the Dallas 
Club: other officers were W. W. 
I, M. Kahn & Co., vice-president, and H. H. 
Wallace, A. Harris & Co., Ted 
Solomon, A. Harris & Co., was the outgoing 
president 


Morey 

Bon 
(,00ds vice- 
Kelly, Delano’s, treasurer ; 
Window iquipment 


kugene D Show 


Display 
Y eager, 


secretary. 


MAY, 1945 


limmie Poitras, Morley Brothers, Saginaw, 
Mich., window display contest 1 
connection National Baseball Week. 

Kaimund Rochambeau became display man- 
aver for Carl's, San Antonio, replacing Rob- 


won the 


with 


ert Findlay, who had joined Joske’s, of the 
same city. 
The San 


these 


Club elected 
Cockrell, 


Antonio Dispiay 


otticers president, Percy 
Hutchins ; 
Wolff & Marx; 
dell Potter, Sears, Roebuck & Coa.: 
Bushell, J. ¢ 
secretary, Miss Pat Patterson, Joske's 

The May 
Henry D 
with the 


Kenneth Hildreth. who had headed 


second vice-president, Wen 
treasurer, 
Penney Company, and 


Ralph 


Company, Baltimore, named 
Morris as display manager; he had 
heen Schleisner Company, of the 
same city 
display for The May, had resigned in order 
to take a similar with J. N. Adam 
& Co., Buftalo 

Patric MeGruddy resigned his position with 
Ward & Co.. Detroit, to become 


Lasalle & (om 


position 


Montgomery 
manager for Koch 


| ( le le ) 


Following the 


display 
pany, 
resignation of Ben Finkel- 
New York City, named 
display. linkelstein 


stein, Ansonia Shoes, 
tert iemboft to 
entered the free-lance freld 

First prize in a national Girl Scout equip- 
Adrian 


direct 


ment display contest was won by 
Delsman, Frederick & Nelson, Seattle. 








First, W. W. Rowley, | 


GRAFOREL 


IT'S EASY 


TO MAKE 3-D SIGNS 


WITH Graforel carvers 


@ Ready-gummed, just moisten and apply 

@ Will hold securely to any dry clean surface 

@ 12 faces in 16 sizes from 3/16” to 4’ 

@ Can be used in natural cork 

@ Takes all types of paint in any color 

@ Buy in 100 or 0 letter fonts 

@ Letters can be purchased individually 

@ For display, exhibits, movie titles, advertisers 


Write or phone for samples and catalog. 


GRACE LETTER CO., INC. 


77 FIFTH AVE. NEW YORK 3, N. Y. 
Dept. F WA 4-0850-1 








FOIL PAPER IN SHEETS 


20" x 26" 
100 sheets assorted 20 colors $14.00 
lf your jobber cannot supply you order direct 


R. A. OHLHORST 


278-292 Johnston Ave. Jersey City 4, N. J. 














first vice-president, Herman Riegel, | 


ARTIFICIAL FLOWERS AND 
DECORATIVES 


for Show-window and interior displays. 

the lowest prices. 

the displaymen. 
WRITE FOR CATALOG. NO JOBBERS, PLEASE! 


BARTH'S DECORATIVE STUDIOS 
iSiS N. Chestnut St. Colorado Springs, Colo. 


Best quality at 
From the manufacturer direct to 








DEKOPHANE 


THE PLASTIC CEMENT 


with “wet bond” strength—Quart §3.75 


PHILIP R. PARK, INC. 











Berth 42, Outer Harbor, San Pedro, California 











USE THE 


OPPORTUNITY 
EXCHANGE 


Fer any WANT AD purpose: 


POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


4.00 Per Celuma Inch-—CASH WITH ORDER 
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Study Is Released 
On Impulse Buying 


“Impulse buying’—the unplanned pur- 
chase of items not urgently needed — ac- 
counts for nearly one-fifth of all purchases 


oa 


of merchandise such as clothing, furniture, | 


appliances, automobiles, and homes, a Unt- 
versity of Illinois study of consumer buy 
ing habits shows. 

Results of the study, reported in a new 
bulletin, “Factors Influencing Durable (Goods 
Purchases,” just published at $1 by the vuni- 
versity s Bureau of Economic and Business 
Research, indicate that three of five such 
purchases are made because they can not be 
postponed. Of these “necessary” expendi 
tures about one in three, usually for cloth- 
ing or automobile accessories such as tires, 
has caught the purchaser by surprise. 

Prot. Robert Ferber, author of the bulle 
tin, tound that approximately tour otf every 
ten planned purchases of durable goods were 
actually made — more than half of all ma 
jor purchases (over $25) and about 43 per 
cent of purchases under $25. Plans to pur 
chase clothing are more likely to be tulfilled 
than plans to buy furniture or appliances. 
This does not appear to be due to the greater 
expense of items other than clothing, since 
clothing purchase plans are also more like- 
ly to be fulfilled at the minor (under $25) 
level. 

Novel "Fishbowl Showrooms” 
For Display Company 

An unusual adaptation of the principles 
of display to the premises of a display 
company 1s to be found in the “Fishbowl 
Showrooms” of Phil Bregstone Associates, 
made possible by the ground floor location 
at 440 South Wabash avenue, in downtown 
(Chicago. 

(asting aside the conventional approach, 
Phil Bregstone lifted the large corner lo 
cation out of the ordinary by designing the 
showrooms entirely of glass, thus creating 
an opportunity tor novel and dramatic dis 
play. The showrooms are illuminated at 
night, adding to the attractiveness of the 
interesting presentations of display ma 
terial, tabrics, and accessories 


Design & Display, Inc. 
Moves To New Quarters 

Design & Display, Inc., specializing in 
planning showrooms, stores and exhibits 
tor clients in the home furnishings field, 
has moved to new and larger quarters at 
4 Kast 53rd street, New York City. The 
hrm was previously located at 130 West 
57th street. 
Displayman Celebrates 
Birth Of Twin Sons 

Paul A. Marsh, display manager of 
McManus & Riley, Albany, and Mrs. Marsh 
are celebrating the birth of twin sons, Peter 
Gary and Paul Michael 
Janowitz Returns 
From Europe 

Arnold Janowitz, Allied Display Materials, 
Inc., New York City, has returned from a 
seven-week buying trip to France, Germany. 
selgium, Great Britain, and Denmark 


mAT; TPES 


“BEEP OFF THE 


UNTIL YOU INVESTIGATE OUR 
LOWER GRASS-MAT PRICES 


Freshest, most attractive grass mats you've | 
ever seen, at the most attractive prices ever 
offered. Extra thick, 72 row turf, securely 
stitched to durable burlap base. Uniform 
and even. Quality unmatched at any price. 


Order now for spring displays. 
SPECIAL 


3 ft.x 6 ft. $ 300 


SIZE 





3f 
17 in. x 15 ft.w.$5.75 Sf 
5 ft. x 6 £t......~.. oma- $F 

B FG. 1 BO 16 enceeccrean--HO00 


x) | $10.50 
t. x 10 ft.........$12.50 
t. x 15 ft...... $18.75 












MAIL ORDERS 
FILLED PROMPTLY 


MEMBER NAD! 


Special Sizes to Order—Any Length or Width A R T R C 0) Hf ‘J N C 0) 
SPRINKLINGS—cover approx. 40 sq. ft. , ‘ . 


1” thick—3 Ib. carton $2.50 


810 PENN AVE.>+ PITTSBURGH 22. PA 





SILENT SALESMAN wirh 


SIZZLING SELLING SENTENCES 





MODEL 99C 


The only continuous advertising projector guor- 
anteed to show brilliant Kodachrome pictures in 
your window. Show 12 beautiful Kodachrome 
slides with 10-word Sizzling Selling Sentences 
with each slide showing for six seconds. 


Powerful 750 watt, 200 hour lamp, Small, 
compact, easy to carry. 18°’ height, 14°’ width, 
14°° depth. 8x12" screen size. Beautiful leather- 
ette covering in several color combinations 

ideal counter cabinet to sell all types of mer- 
chandise. Push button attachment for intermittent 
showings. Customer pushes button, projector op- 
erates one cycle of 12 slides and shuts off, ready 
for next showing. 


PRICE 414750 par ne Papen poche ro 
Picture 


OCONOMOWOC, WISCONSIN 








PRESTO STAPLES 


No Finer Staples Made at Any Price 


SPECIAL! 
HANSEN KLINGTITE MODEL T2 


—ancnrili 
We 


44° length 5,000 


ALSO STAPLES TO FIT $4.10 ,.. 01 
ALL OTHER TACKERS 5,000 











GUARANTEED RETURNABLE 
IF NOT 100% PERFECT 


SWIVEL 











TICKET 
HOLDERS 


$2.50 


per 
gross 














imitated But Never Equalied 


| 


"1? Cleans Clean’ 
Order from your display jobber 
| A Product of BONTEC LABORATORIES 
' 1350 Watson Avenue, Wilmington, California 


PRESTO STAPLE CO. 


525 Broadway, New York City 








Yucca Poles, Cholla, Red & Black 
Manzanita, Sandblasted Manzanita & 
Grape Stumps, Selected Driftwood 


We Precure Our Own Materials 


Russel Morris of California 
9 S. Live Oak Fontana, Calif. 
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FOR SALE 
Silvestri Mechanical 
Christmas At 500% discount 


Ballet Display once only 


SILVESTRI MECHANICAL CHRISTMAS 
DISPLAYS FOR SALE 


These units are in excellent condition. Used 
Depicting scenes from the Nutcracker Suite, ele- 


DISPLAY MANAGER 
WANTED 


New downtown specialty store 
being built for occupancy fall, 


at 50% of original cost 
l'sed only once in one setting 
All in excellent condition! 
Immediate delivery, plus crat 
ing and treight charges 
l-Music box ballerina bowing 
with proscesium 
original cost $X7 5 
Whirling ballerina with 
music box and proscenium 
original cost $1,000 
Ballet setting and stage 
with three mechanical fg 
ures 
original cost $1,470 
Music box setting, two me- 
chanical ballet figures 
original cost $1,225 
individual 
action, two ballet hgures 
and music box 
original cost $2045 
allerinas, not mechanical, 
toe pose, with round base 
original cost—ea 
wound track available 
above Photos available on 
request. Address all inquiries 


NEUSTETERS 


Denver, Colorado 


MR. WALTER DILLE 
Display Director 


lwo minute 


" 


gantly costumed. Clara and Prince sailing for kingdom of 1955. Fourteen entirely new 


sweets in Royal Barge 
|—Ship embellishments 
2—Figures in ship 
King and Queen Snow dance for Clara and 
Prince on their arrival to the kingdom of sweets. 
ligures, mech. (King and Queen) 
Figures, non-mech. (Clara and Prince) 


Kantasy Ice throne 

Fantasy setting, trees and embellishments 

Old King Cole—mech. (Spinning motion) 

Sugar Plum Fairy music box 

N ymphs—non-mech., @ $137.50 each 

SUGAR PLUM CHRISTMAS TREE—1|¢(’ in height 
beautifully decorated 

SANTA AND HIS DEER CHILDREN, MECH. UNIT 
Santa Pavilion—®6 sides, platformed with gold tinseled 
poles holding canopy frame 

Deer Children—(2) climbing canopy pole, (1) on rail- 
ing, (1) standing—$350.00 each 

Deer child sitting on pavilion steps nodding and 
sleeping 

Mech. Santa, laughing and arm gestures 

Basic colors for this unit are white and gold. Deer 
(hildren are done in light tan and white, antlered 
Unit used once only. 


These are original prices and are subject to a 50% discount. 
Photographs of these units are available upon request complete 


with price lists 


G. H. MALLOY 


Display Director 
NEIMAN-MARCUS, DALLAS, TEXAS 


$1,000.00 
875.00 


975.00 
390.00 
Figure, non-mech. nymph 137.50 
1,000.00 
1,000.00 
647 50 
687.50 
275.00 


1,485.00 


windows, new mannequins and 
backgrounds. 

Salary $6,000 year 
Write complete details includ- 
ing age, marital status, present 
job, past experience, photo- 
graph of self, photographs of 
windows, when available. 

All replies held strictly 
confidential. 
Write to— 


AARON SELBER, JR. 
SELBER BROS., INC. 
Shreveport, Louisiana 





842.50 





1 400.00 


490.00 
925 00 


Less Than '/2 Price 
Silvestri Mechanical 


Bunnies 


A sensational traffic stopper! 
Includes five mechanical rab 
bits, fountain and “rocks.” Al- 
most new used only two 
weeks. 


A. J. ROEDER 
The Wm. H. Block Company 
Indianapolis, Ind. 








WONDERFUL 
OPPORTUNITY! 


For An Experienced Combina- 
tion Window Trimmer and 
Card Writer 
Permanent position, best of 
working conditions! With a 
progressive department store 
located im central Virginia 
(,ive experience, age, salary 
required, phone number, and 


availability in first lettes 


Address Box 5CD 


(are of DISPLAY WORLD 











DISPLAYMAN WANTED.luerto 
Rico s largest and finest men s 
clothing chain, with tour stores, de 
sires displayman Wondertul op 
portunity in modern surroundings 
Write giving complete details of 
yout experience RAMIREZ MAS 
& CoO., P. O, Box 4649, San Juan, 
Puerto Rico. 








FOR SALE 


“Night Before Christmas” 
Six Mechanical Toy Windows 


1. “The Children were nestled all snug in their beds.” 
ing children in bed, animated sugar plums. 

2.“When out on the lawn, there arose such a clatter.” 
Father jumps to the window, animated father and shutters. 

3. “With a little old driver so lively and quick.” Reindeer 
on the roof, Santa moves in the chimney and deer are 
also animated 
“His eyes, how they twinkled, his dimples, how merry.” 
While Santa trims the tree as he stands on animated deer 
“He sprang to his sleigh, to his team, he gave a whistle.” 
Animated Santa and eight deer 
“Christmas Morning.” Choice of two animated items 
Animated giant toys, 4 pieces or 5 animated children at 
play 


Breath 


Made by Bliss Displays 
Original Cost $10,000 — Sell for $3,500. 
Photos on request. 

Call or Write 


D. L. HERNDON 
Woodward & Lothrop, Washington 13, D. C. 


District 7-5300 


WANTED—Used Mannequins 

High prices paid for better type 

used mannequins. Write giving 

particulars. 

HERZBERG-ROBBINS, INC. 
110 W. 30th Street 
New York City 1 








W ANT ED 


A Used Animated Silvestri 
CHRISTMAS WINDOW 


One of the Angel Series 


Send photographs with com 
plete details and price. 


Address Box 5GH 


Care of DISPLAY WORLD 














DISPLAYMAN WANTED 


Top window displayman and card 
writer for exclusive men’s and 
women’s store in Savannah, Georgia. 
State experience and _ reterences 


Address BOX 5HI 
(are of DISPLAY WORLD 
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OHIO POSITION WANTED 
Experienced advertising and dis 
play man. High grade men’s, spe 
cialty or department store. Steady, 
sober. References 

L. C. HENDRIX 
932 Park View Youngstown, Ohio 








SALESMEN 


Southwest, Midwest, and West 
(oast territories open. Only 
display line of its kind on the 
market. For department stores 
and better stores only Kk xclu- 
sive protected territories. Top 


commission paid. 


Address Box 5KL 


Care of DISPLAY WORLD 


SALESMEN WANTED 


\geressive, qualified sales representatives lor protected territories 


to carry the TERO line of men’s, misses’, junior, and children’s 


mannequins, plus a complete variety of display forms and special 


items. Only those persons with top recommendations and tollow 


ing among better stores will be considered. See our display advei 


tisement elsewhere in this issue, then write for turther details and 


personal interview, giving all particulars in first letter regarding 


experience and qualifications. No objection to non-conflicting lines 


TERO, INC., 203 W. 33rd St., New York City 13 





REPRESENTATION 
WANTED 


Well known, established last 
ern manutacturer and iwmport 
er of unusual displays and 
novelties, desires representa 
tion im Southern territory, tor 
department stores and better 
shops No objection to non 
conflicting side lines carried 


Address Box 5FG 


(are of DISPLAY WORLD 














POSITION WANTED 
Display mgr, desires change. Mar- 
ried, age 39, 8 yrs experience jr. 
dept. store and high class specialty 
store. Artist Design & construct 
props. Prefer ladies specialty shop. 
References and photos. 

Address BOX SAB 
Care of DISPLAY WORLD 


WANTED 


An experien ed Assistant Display Man tor leadiag department 


store in Midwest town of 62,000 only 42 miles trom Chicago 


Willing to pay above average earning in order to attract right 


person. Give complete information when replying 


Attention Personnel Director 


M. A. 


FELMAN CO. 


JOLIET, ILLINOIS 


TOOL & DIEMAKER with ability 


t make jigs ror long oT ahort 
production orders deaires te. mon 
established shop. Age 55, 35 yrs 
experience. References furnished 
conhdentially What have you to 


offer? MAXWELL, c/o Posner, 378 
Williams Ave., Brooklyn 7, N. Y¥ 














SALESMAN 
WANTED 


Man now calling on 
Department Stores and 
Curtain stores to sell 
Colored Burlap and 
Fishnet yard goods 
only. 

Address Box 5BC 


Care of DISPLAY WORLD 


REPRESENTATIVES 
WANTED 


Illinois, Midwest, New England 
and a few other states lop com 
missions, considerable volume 


KENBURY GLASS WORKS 
132 West 14th Street 
New York li, N. 














CARTOONS FROM YOUR IDEAS 
Skillfully drawn in black ink on 
white bristol 8% x 11 Four draw 
ings for $10.00. Trial offer: a sam 
ple drawing, based on your idea, 
$3.00 postpaid 
JAMES R. JACOBSON 
Box 162, Washington Bridge Sta. 
New York City 33 


Salesmen Wanted 


New York firm with complete de 
sign and manufacturing tacilities 
desires representatives to carry a 
superb line of display designs, 
functional and seasonal. Sell trom 
heautiful sketches and photos. Tet 
ritories open in Midwest, East and 
South. No objection to non-conflict 
ing lines Excellent opportunity. 
State lines carried and territory 


covered Member N A 1) | 


Address Box 5DE 


Care of DISPLAY WORLD 


CREATIVE DISPLAYMAN 
Degree in Art for Industry. 10 
years experience in display 
Specialty stores, dept. store, 
card writing, sculpturing, 
papier mache, silk screen, and 
related art work. Desires lo 
cation in Southwest with Al 
store or display manufacturing 
company. Presently employed 
and tree lancing Married, 
ARC 33 B roe hure and photos 
on request 


WALTER W. QUILLIAN 
807 W. Birge, Sherman, Texas 


FOR SALE 
Animated Christmas Window 


“The Littlest Angel”’ 


6 units in excellent condition 


May he used as a series ol 
windows or in one large win 


dow 


GOLD’s of Nebraska 


Lincoln, Nebraska 











SALESMEN DISTRIBUTORS 
lé sell top quality pecialty ‘ia 
play lighting fixture line direct to 
retail stores Hligh commissions 
ind profit tor hard workers Let's 
have } if background and objec 


tives tor the tuture Address BOX 
SEF, Care of DISPLAY WORLD 














CANADA 


Sales representative covering dept 
stores, specialty stores et of 
Kastern and Central Canada de 
sires display lines Will iccept 
commission basis only 


Address BOX 5LM 
(are of DISPLAY WORLD 











FOR SALE 
CONVENTION AND 
TRADESHOW BUSINESS 
Involves rental Ol exhibit 
booths and turnishings—build 
floats and displays — outdoor 
flags and Christmas decora 

tions 
Have annual contracts that re 
peat Profit percentage high 
Potential terrific in fastest 
growing city in West. Owner 
forced to sell W rite 

PAUL COCHRAN 

3255 Olive Street 

Denver, Colorado 


Used MANIKINS $10 
2-Piece Complete—as 1s. Crat 
ing charge $2.50, F.O.B. New 
Y ork. 

MADISONIA 
152 W. 25th St., New York 1, 

N. Y., Chelsea 3-1550 




















CORRESPONDENCE INSTRUC- 
TIO In window display In op 
eration tor over 40 years with over 
20,000 graduates in nearly every 
country in the world Write for 
catalog. THE KOESTER SCHOOL, 
Koester Bidg., 3710-1 WN. Cicero 
Ave., Chicago 40, Ill. 











LESS THAN ™% PRICE 
SILVESTRI 
MERRY-GO-ROUND 


A complete Christwas window 
plus 7 additional settings with 
the same theme. (,orgeous inh 


gold and white in perfect 
operating condition used 
only once. Price includes all 


moving parts and motor in 
excellent condition. 


A. J. ROEDER 


The Wm. H. Block Company 
Indianapolis, Ind. 


WINDOW TRIMMER WANTED 


Thoroughly experienced Window 
lrimmet ‘ ipable oT tanking com 
plete charge of window displa 

ior a popular oriced men « clothing 
ind turnishing tore Mist be 
ible to RIGg A CA00D FORM and 
by] 7. trim en tight hut 
mart window rm the tvie of New 
York { ’ j mes guare Mier 

Shops tiary $100 per wee) 
bonus. Permanent position with as 
excellent tuture State qualifica 
rience in first tetter 
ind enclose now window phot 
napshot will do) Replie Con 


ROBERTS MEN’S SHOP 
Alliance, Ohio 


CHICAGO 
REPRESENTATIVE 


Desires to add a high yrade 
promotional line tor exclusive 
cCoverawe ol the ( hi ago 


metropolitan area entertains 


— 


show room in the heart (7 thie 


loop NO jobbers 


Address Box 5JK 


(are of DISPLAY WORLD 








DISPLAY MANAGER POSITION 
WANTED 


For high-f ned womel hot 
f e pt tore (reative designing 
ne it f nal ' | ! 

(jue { od elterence 
7 iZ W | relocate ri 
ba \ BOX 5MN, Care 


| DISPLAY WORLD 














SALESMAN WANTED 


Te carry fine irie f irtificial ma 
reserved foliage noveities ind 
reed. Fall, Amas lines ready ite 
dent salesman preferred Libera 


CoMMmission iTvTAnvements 


\ddress BOX OL 
( are f DISPLAY WORLD 








REPRESENTATIVES WANTED 
ome choice territort« now avail 
hie lor experienced 


7 ° j ’ 
Write tor tull detatis« in furnien 


, 
pif sirie ti 


erietwe ind aualiti stions 

EL DISPLAY FIATURE 
co., Cc 

493 Seventh Ave., New York City 14 


mur a ae 


FRANK 





may tFSs 
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HIGH FASHION MANIKINS 
ON MADISONIA'S LOW COST 


REVEAL PLAN 


You would pay up to $200 for similar 
manikins and still have maintenance and 
depreciation worries. 


With Madisonia Rentals— 


% Your manikins are always up to date 
in figure, coiffeur, art work. 


tw You may exchange sizes or poses, 
misses for juniors, seated for standing. 


% No investment — only $15 the first 
month, $5 monthly thereafter. 


MADISONTA 


NEW YORK — 152 West 25th Street 
CHICAGO — — 11 South Despiaines 
DALLAS — — — 3007 Canton Street 


America’s largest Manikin Refinishers 


New Officers Elected 
By Cleveland Group 


Following a disagreement over club poll1- 
which the former board of officers 
resigned, the Cleveland Display Guild elected 
Arthur Gault, display director of Halle 
Brothers Company, as president. Other new 
officers are Hal Moses, Mutual Display Mfg. 
Company, vice-president, Shirley Aron, D1s- 
Studios, Inc., secretary, and Richard 
Schedule Advertising Company, 


cy, at 


play 
(,uest, 
treasurer 

Gault plans a number of educational pro- 
grams, and expects to see the Guild's inter- 
est expanded to include anything pertaining 
to merchandise presentation. 

Those who resigned as officers of the or 
ganization are FE. A. Osterland, Wm. Taylor 
Son & Co., president; Jack Zealor, Fries & 
Schuele Company, vice-president and board 
chairman; CC. H 


Lyon Tailoring 


Colin 


Fadem, 


(Company, secretary, and Darraugh, 


Kred Harvey's, treasurer 
New Process Aids 
Float Construction 
floats 
lowe! 


Parade produced “taster 
with a Bakelite viynl 
skin that permits intricate design 
and greatly Sprayed 


pre-shaped wire mesh attached to the 


afte now 


and at cost’ 
resin-base 
reduced weight. over 
Hoat 
type 
moisture-resistant skin 
strong enough to support flowers, paint, and 
other decorative materials. A float designed 
lor this lightweight skin is said to weigh 
only 


frame, Bakelite vinyl resins in a web 


coating torm a 


one-tenth as much as a structure of 


cheesecloth saturated with plaster of paris, 
and the necessary support trame. 

Prize-winning floats for the famous Pasa 
New Year's Day Rose Parade are 
made this way by Miller Brothers & Hastain, 
Inc., Pasadena, Calif.: A skeleton 
work is formed by welding together light- 
weight steel beams and rods. Chicken- 
wire mesh is stretched between the skeleton 
rods, bent to the desired shapes, and stapled 
in place. This is attached to the chassis of 
a used car, which powers the float. Web 
spray coating is applied by moving a spray 
gun slowly back and forth over a small area 
until the compound forms a webbed founda- 
tion over the wire. The spray is then 
centrated to build up the coating thickness 
The entire float is surfaced by one man in 
about two days. As 
parade time, flowers are glued over the 
of the float. 

Produced in this way, the San Pedro, 
Calif., Junior Chamber of Commerce float, 
hearing a giant-size “Holy Mackerel” and 
three girls as mermaids rising out of a sea 
first the 


dena 


frame- 


Con- 


possible to 


skin 


cle se as 


of chrysanthemums, prize tt 


1955 Rose Parade. 


Won 


Raynaud Is Elected 
By Coast Group 

Herb Raynaud, tree-lance, has been elected 
president of the Northern California D1s- 
play Guild. Others selected for office are 
Charles Davis, free-lance, vice-president; 
Mark Adams, Sears, Roebuck & Co., Oak- 
land, secretary, and Rocky DeLiso, Kahn's, 
Oakland, treasurer. 
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Acme Bulletin Co 71 
Ahrens, Inc., Milton } 
American Stage 
& tron Works 
Arnold Wood Turning Co 
Arrow Fastener (: I ne 
Arturo Productions Ine 


Equipment 
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Flair 
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olling wood Displays 
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Mig. ( 
Metal Mig. (: 


oronet 
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Decorative Display: 
Decorative Plant 
Equipment (C. 
Aasociates 
Display A 


{ or] 
Display Koester 
lDeoerr & 
Duplex 


Mig Krupnik 





Industries HS 


Faton Hros 


{ ratt 

Plastics 
Company of 
Sno (.« 


Display 
Letter ‘¢ 


liamberger, 
Mig. (« \ 
Industries, Im 
Mig. (« Ine 


Herzberg-Robbins, In 
ae masote 


Companys 


International 


Kasson Lie 
Kave Co.,, 


Advertising Index—May, 


\ Mural D; play 
To Plastics («4 ~f) 


Ladon Co 
Laverne Originals 
Lee Displays 


(orp iV 


\[ 

Corp 
Manikins, Im 
Manhattan Wood Letter 
May Chemical Works 
Memorial (Grass Co, 
Mitten’s Display 
G Morgan Co. The 

Muldner Co., The 


Miadisonia 
Ame Tica 


ison W agner ¢ 


karl VW . 
{ort st N 


National Association of 
Display Industries 
Nevada Ming Tree Co 
New York Display Mires 

, ' ‘,roup 
Ine., ao ; Northeraft Lighting Co 


(Ohihorst, RK \ 


Opportunity Exchange 


| 
P 
Register C. 
Parallel Mtg. Corp 
Park, Inec., Philip R 
Picture Recording Ce 
h Presto Staple Co 


A Motor oe t# 


lin me he k 
School fh 

Korrect-Way 
Mig. Co 63 I mn 


Rakeman Scenic 
(heater 


Displays Back ( ovet Studios, 


Letters 


17922 


Reyburn Mig. Co., The 
Reynolds Electric Co 
Rip Studio 
Round Tubes 
Rubner, Inc., Gustave 
Russell’s of California 
Rustic Furniture Co., Ime 


& Cores to 


5 


Savage Universal 
Schack's, Inc Inside 
Shopsin Paper Corp 
Showcard Machine Co 
Starer Displays 
Stempler & Sons, Inc., Barney 
Stensgaard & Assoc., Inc., W 
Store Kraft Mig. Co 


(orp 
Front Co 


lero, Im 
Things trom 
Ti-Pi Company 


Te AAs 


. 
Van 


Arden Fabrics 


W 


Walters, Inc., Ben 
Weyerhaeuser Sales Co 
Williams, Inc., D. G 
W. H. Window Display 
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Whats PL BOARD 
Hel. ee es 


NEW 1/8’ FIXTURES 


NEW 2 pc. Literature Racks 





These all purpose fixtures will save money because 
one does the work of many spread them apart 
as far as necessary to accommodate merchandise 


or literature of any width. 4 sizes to choose from 

















in genuine 





Heres an ingenious easel for attractively displaying china pottern sets 


modates a dinner plate, salad plate, cup and saucer all 





fixtures 





NEW Dinnerware Easel 


f= 4 
~, zy, 
, F 
{ } <= 4 ——— . 
6 


it accom 


in one fixture 


= ae NEW self-centering Marking Button 
T | 
Treaaercs = _ p 
* « 
° Clones PERFECT LINE UP 
. - a ae 
. ee -~ * ( ( () ( ) ( 
° ° Aen » &--O 
_ 
. J . —* NO HODGE POOGE 
. . ( ©) () ( ) ( ( 
P ; 
. 
. 
ee e ° Anothe PEG BOARD exclusive permanently 
. @ ° ° finished white surface wipes or erases clean Self 
- >. >. . 
ee6¢ - centering feature assures neat, even lineup every time 
ee . no matter how theyre put in (theres no lop } 
. Quickly attached instantly removable 
. - 





NEW self-centering Marking Button 


Same size as the ‘“, panel 


price button Yu diameter, but 


engineered to fit 4 panel 
It contains the same outstand 
ing features, including self 


centering design for perfect 





alignment 
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COPYRIGHT 1955 


B. B. BUTLER MFG. CO., INC. 
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NEW Card and Price Ticket Clip 
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ideal for displaying photos, 
. . 

price tickets, signs, etc. First 
a7 > 
ee designed for ‘4, panels only 
ee now for the first time. avail 
. able for ‘/ panels 
7. 
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3150 


Randolph St., Bellwood, Ill. 


ssed to identify its products 
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IRE... AND GET MORE 


select eA d¢, mannequins 
®) 


Monde Mannequins have progressit ely increased in sales and ac epl 
year, Beau Monde Mannequins must always be hetter m every way. 
fecor, more highly fashioned wigs, and personalized attention to every 
ule foward making LQVS55 Beau Monde’s most successful year. | all or 


ct - Way Beau Monde Distributor for literature today. 


prican Fixture inc. 


UST STREET ° SAINT LOUIS 3, MISSOURI 
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Beau Monde Distributors in all principal cities 


New York Chicago Showroom: 220 W. Adams St. 





